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SPECIFY Dib 


ON EVERY FILM ORDER 





Pathé offers you the very fest in 
precision and variety ot optical 














effects and processing service for 
every type and size film. 


Enjoy the peace of mind that’s yours 
when Pathé 1s on the job! 

Specify Pathé Labs on every 

film order — from the smallest to 
the largest, color or B&W. 






Pathé quality and service are 
unparalleled. There’s nothing 





C8 1s : better — anywhere! 
Lift like color in every scene d 


CALL OR WRITE 


GY 4 Laboratories, Inc. 


HOLLYWOOD 6823 Santa Monica Blvd. * HOllywood 9-3961 * NEW YORK 105 East 106th Street © TRafalgar 6-1120 


GREAT MOTION PICTURES ARE PROCESSED BY Dlhe 


HDUlNE \crororories, inc. is a subsidiary o¢f CHESAPEAKE INDUSTRIES, INC. 





“YOU ARE THE STAR” a dynamic new 
training film produced for Allied Stores 
Corporation, has recently been shown 
with outstanding success to the person- 
nel of its more than 80 member stores. 
We can now offer prints of this 33- 
minute sound motion picture for im- 
mediate purchase. Terms and details on 
request. 


NOTE: This film is distributed exclu- 
sively by Caravel Films, Inc. 






































HY do some youngsters —just out of school or col- 
lege —drive ahead to success in business... while 

others falter? 

Why do older people — caught in routine — occasionally 

break free with a display of executive ability that is fairly 

startling to the high command? 

Training helps, of course. But training, to be good, must 

lend spurs to one’s ambition! 

For many years Caravel has specialized in training films 

that stir the viewers to greater effort — films in which 

proved techniques are powered with inspiration! 

e Witness “You Are the Star’”—a training film which we 

lately made for Allied Stores Corporation, the nation’s 

largest department store organization. 

e Witness also “It’s Up to You”—originally made for 

Associated Merchandising Corporation .. . now widely 

used by leading industrial organizations. 

We will gladly arrange a showing of these films without 

obligation —either in your offices or ours. 





CARAVEL FILMS... 


730 FIFTH AVENUE, NEW YORK 19, N. Y. 
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Experienced film buyers do 
not assign film projects until they get satis- 


factory answers to questions such as these: 


Does the film producer thor- 
oughly know his business—both creatively and 


technically? 


Is the producer more con- 
cerned with the successful sale than the pro- 


duction of a superior film? 


John Sutherland Productions, Incorporated 


NUMBER 





LOS ANGELES 
201 North Occidental Boulevard 
Los Angeles 26, California OUnkirk 68-5121 


NEW YORK 
33 East 48th Street 
New York 17, New York PLaza §-18675 


DETROIT 
6560 Cass Avenue 
4 Detroit 2, Michigan TRinity 2-2280 
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Designed to sell ideas and prod 
ucts, THE LIVING CIRCLE and 
BANANAS? SI SENOR are two im 
portant films, produced in live-action 
and animation for the United Fruit 
Company. 





THE LIVING CIRCLE, (18% min 

utes; color) filmed in Central Amer 

ica, underscores the theme of inter 

dependence between the Americas 
The good earth and willing hands of 
Middle America and the markets of 
North America constitute a living 
circle of trade, mutually beneficial to 
both areas, The agricultural economy 
of Central America is presented in 
terms of coffee, bananas, abaca, 
cacao, palm oil. The flow of products 
northward and the flow of dollars 
southward enable Middle Americans 
to purchase more of our manufac 
tured goods to assist them with road 
building, construction and irrigation 
projects so vital to the improvement 
of their standards of living. 





BANANAS? SI SENOR, (13% min 


utes; color) dramatically emphasizes 


the usefulness of the banana crop to 
the economy of Middle America; 
points out some of the hazards of 
banana agriculture; stresses the need 
for the integration of production, 
transportation and marketing 

These films clearly present the case 
of private capital investment and 
show how businessmen are conatruc 
tively helping to build strong na 
tional economies and raise living 
standards in this hemisphere 

More than 250 prints of these supe 
rior films are being distributed for 
television, theatre and group screen 
inge throughout the U 5. and in 
Middle America. The films are also 
being shipped overseas by tate Ihe 


partment agence 


Typical of films with the Sutherland 
touch, THE LIVING CIRCLE and 
BANANAS? SI SENOR are graphic 
examples of film communications at 
ite best 
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ON DESK TOP ~ 


IN CONFERENCE ROOM 


with only 


ON SALES COUNTER 





E; SHOW | 
MOVIES 


IN THE AUDITORIUM 


projector 
eee the TSI-Duolite 








Yes, we mean anywhere even in lighted rooms 
With the Duolite you can show 16 mm movies in many 
places that were never before practical. The Duolite 
has a large built-in TV size screen that gives you 
beautiful picture reproduction without the fuss and 
bother of setting-up a screen or darkening the room 


Yet, when you want to use a standard external screen, 


With built-in screen the same projector can be used. Just a flip of the 


With standard screen 


Wee Coast Office; 4357 Melrose Ave. « Hollywood 29 alif 


Canadian Distr 


lever and youre ready to go. 


The built-in screen allows movies to be shown anyplace 
you can set the projector down and plug it in. Think 
of that! Think what that could mean in terms of your 
doubling or even tripling the use of your films. Salesmen 
love the Duolite. It's so easy to set-up and operate. 
They don't have to lug around ao separate screen and 
other equipment. Sales films can be shown right on 
the prospects desk without any disturbance at all 
Any room big enough for a desk is big enough for 


a Duolite show 


Write today for free literature and complete specifi- 
cations on the Duolite. If you wish, a demonstration 
can be arranged at no obligation. 


TECHNICAL SERVICE, INC. 


30865 FIVE MILE ROAD + DEPT. C * LIVONIA, MICH. 


Phone Normandie 5-662) 
5. W. Caldwell, Lid. « 447 Jarvis St. « Toronto 5, Ont 
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remember... 


only byron 
can make 
color-correct’ 


pri nts 





e true fidelity color duplicates which 


go far beyond mere color balancing. 


e negative-positive color processing 










using EK 35mm and 16mm negative for 16mm release. 


For information and price list, 


write, phone or wire 


byron Studios and Laboratory 


1226 Wisconsin Ave., N.W., Washington 7, D.C. 
DUpont 7-1800 


PRACTICALLY EVERY 16MM FILM PRODUCER IN THE WESTERN HEMISPHERE IS A CLIENT OF BYRON 
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EVERYTHING FOR 
EASTERN PRODUCTION 














LIGHTING GRIP 
EQUIPMENT EQUIPMENT 


Incandescent 
Equipment 


Reflectors 


{ 
H. |. Arc Equipment Ladders and Steps 


Choke Coils Parallels 
Dimmer Equipment Dollies 
Cables 

Boxes and Boards 


Diffusers 
Bulbs Black Flags 


Microphone Booms 


Scrim Flags 


Generator Sets Dots 


TV Scoops Stands 
PROPS 


Catalogs upon request 


333 West 52nd Street * New York 19, N.Y. 
Circle 6-5470 











BUSINESS-SPONSORED FILMS WIN FESTIVAL LAURELS 


Stamford Holds a Seventh Annual Film Festival; 
Awards Jurors Lay Stress on Educational Values 


~ IX SPONSORED motion pictures 
w won top honors in the 7th An- 


nual Film Festival conducted by the 
Stamford Film Council, May 11, at 
Walter R. Dolan Junior High 
School, Stamford, Conn. Nearly half 
of the 36 films receiving either a 
first award or an award of merit in 
the competition were business-spon- 
sored productions, 

Educational values are stressed in 
the Stamford judgings with local 
citizens composing the juries for LO 
subject matter categories. First 
Awards were presented to the fol 
lowing sponsored pictures: 

The Ford People, a documentary 
of management-worker relations, 
sponsored by Ford Motor Company 
and produced by Raphael G. Wolff 
Studios, Inc. The film was entered 
by Ford in the Industrial Promo 
tion film group. 

{1 Place to Live—entered by Dy 
namic Films, Inec., which coopera 
tively produced the film under the 
sponsorship of the National Social 
Welfare Assembly. A Place to Live, 
a study of care for the aged, was 
the only picture chosen for showing 
in the Child Care and Family Living 
category. 

The Time Is Nou entered in 
the Human Relations category by 
Henry Strauss, Inc., producer of 
the film for the Mutual Benefit Life 
Insurance Company. 

In the Beginning, a portrayal of 
the forming of the earth, produced 
by Cate & McGlone (entrant) for 
General Petroleum Corp. and other 
Flying Red Horse oil companies, 
was the winner in the Science Film 
group. 

Rebound, sponsored by Kansas 
State Services for the Blind 
entered in the Health category by 
Centron Corporation, the producer. 

The Unforgettable 500 en- 
tered in the Sports category by Dy- 
namic Films, Ine., producer. It was 
sponsored by Perfect Circle Corp. 

Other First Awards went to: 

The Heart of England, a British 
Information Services film entered 
in Travel; Chinese Landscape Paint- 
ing, entered in Art by Cine’-Pic 
Hawaii; Madeline, entered in the 
Children’s Films category by Co 
lumbia Pictures, Corp., l6mm Non 
rheatrical Film Division, and Mooti 

Child of New India, entered in 
the Classroom category by Atlantis 
Productions, Ine. 

By category, Awards of Merit 
winners were: 


(Industrial Promotion): This /s 


Automation, sponsored by General 
Electric Company, produced by 
Raphael G. Wolff Studios, Inc.; The 
Inside Story of a Golf Ball, spon- 
sored by United States Rubber Com- 
pany, and The Best Man, sponsored 
by Sinclair Refining Company 

both films produced by Wilding Pic- 


ture Productions. Inc 


(Human Relations): Production 
3118, produced by Wilding Picture 
Productions for Champion Paper 
and Fibre Company; The Search: 
Fisk University, produced by CBS 
Television, entered by distributor, 
Young America Films, Inc. 

(Science): Fossils are Interest- 
ing, entered by Film Associates of 
California: Friction, a British In- 
formation Services entrant. 

(Health): Stull Going Places! 
Ictive Management of Disability In 
the {ged, sponsored by Pfizer Labo- 
ratories. produc ed by Potomac Film 
Producers, Inc.: Monsieur Goarnis- 
son, entered by Africa Film Founda- 
tion, The White Fathers. 

(Sports): Small Craft Safety, 
produced by Herbert Kerkow, Inc., 
for the United States Navy; Dan- 
gerous River, produced by Bailey 
Films, Inc., and Surfing In Hawaii, 
produced by Cine’-Pic Hawaii. 

(Travel): Points East, produced 
by Cate and McGlone for United 
Air Lines: Honorable Mouatain, 
produced by Ray Ff ielding Produc- 
tions. 

(Art): Wild Flowers of the West. 
produced for Richfield Oil Corp. of 
California by Frederick Rockett 
Company; Color Lithography, An 
Art Medium, produced by Film 
Center, Dept. of TV, Film and 
Radio, University of Mississippi; 
Pueblo Indian Arts and Crajts, pro- 
duced by Ambrosch Productions. 

(Children’s Films): The Story of 
the Pilgrims, produced for McGraw 
Hill Book Co.: The Story About 
Ping, produced by Weston Woods 
Studios; Aquarium Wonderland, 
produced by Pat Dowling Pictures, 
and The Rainbow Maiden, produced 
by Cine’-Pie Hawaii. 

(Classroom Films): What's Your 
Driver Eye-Q? 
produced by Aetna Casualty and 


sponsored and 


Surety Company; Animal Friends 
and Lije In the Ocean, both pro- 
duced by Film Associates of Calli- 
fornia; Stone Soup, produced by 
Weston Woods Studios: How to 
Make Potato Prints, produced by 
Ruby Day Niebauer; We Use 
Power, produced by Churchill-Wex- 


ler Film Productions. Sade 
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This check is too small... 


Americans spend $17 billion a year eating out, but that new film, “It's Up to You,” dramatically demonstrating 
still is not as much as it should be. While food sales in how to employ the dynamic tools of business . . . Adver 
super markets have increased at a skyrocketing pace, res- tising — Selling and Merchandising . .. to get people 
taurants have barely held their own. To help restaurateurs to do what they like to do anyway... dine out more often 


remedy this situation, Kraft Foods Co. has sponsored a 
STUDIOS, INC 


HOLLYWOOD NEW YORK CHICAGO DETROIT CINCINNATI 


MUMBER. 4 °° VOIGRE 37 * 





Offers everything you need to improve your film program — 


l6mm SOUND PROJECTORS for the finest in sound and picture 


quality plus absolute film protection— 16mm WIDE SCREEN SYSTEM for 


showing more product, captivating your audience— 1600 ARC PROJECTOR 


for ultra large audiences of theatre size with professional results, yet 


portability — MIXER MAGNESO!I for adding magnetic sound 


economically to your films — MOBILE PROJECTOR STAND for showings 


and storing equipment — CINE SALESREEL for continuous movies 


time and motion study, has rheostat speed control, forward-reverse and 2000’ reel 


a eed 


<i 


capacity — MAGNASCOPE \V200 for enlarging microscopic 


specimens hundreds of diameters and projecting them on a movie screen or 


table top. TODAY FOR THE COMPLETE STORY 


J )! ’ ) 
\ | | | ( Nmalpapk Corporation 
Dept. L-66 Davenport, lowe, U.S. A. 


New York — Chicago 


Quality Motion Picture Equipment Since 1910 
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Right-to-Work Legislation 

Hit in Latest AFL-CIO Film 

* The American Federation of 
Labor-Congress of Industrial Or- 
ganizations has released /njustice on 
Trial, 16mm sound film that docu- 
ments its stand against the contro- 
versial “right-to-work” or open shop 
laws in effect in some states, 

This is coincident with recent ac- 
tion in which the U.S Supreme 
Court ruled the union shop is legal 
in the railroad industry. that the 
Railway Labor Act takes precedence 
over the conflicting “right-to-work” 
laws of 18 states. Other industries 
in those states were not effected. 

Justice William O. Douglas, in 
announcing the unanimous court de- 
cision, stated that financial support 
of the collective bargaining agency 
by all who receive the benefits of 
its work is within the power of the 
Congress under the commerce 
clause, and that it does not violate 
either the First or Fifth amend- 
ments, States which have “right-to- 
work” laws are Arizona, Arkansas, 
Florida, South Dakota, Utah, Ala- 
bama, Georgia, lowa, Louisiana. 
Mississippi, Nebraska, Nevada, 
North Carolina, North Dakota. 
South Carolina, Tennessee. Texas 
and Virginia. 

Contention of the AFL-CIO film 
is that the name “right-to-work” is 
a misnomer as applied to these 
statutes since, it is claimed. they 
guarantee work to no one, and that 
the entire community suffers. It pre 
sents experien e of a worker who 
decides that only the union can help 
him when he is fighting an unfair 
wage cut. 

The picture was produced by 
Freedom, Films in Hollywood and 
released by the union’s Department 
of Education. It features Father Wil- 
liam J. Kelley, former chairman of 
the New York State Labor Relations 
Board; Rabbi Israel Goldstein, presi 
dent of the American Jewish Con- 
gress; and the Rev. L. B. Mosley, 
pastor of the First Baptist Church 
in Pittsburgh. Va 

16mm; 20 min. sound; color, b&w; from 

Film Division, AFL-CIO Dept. of Educa 

tion, 815 16th St. NW, Washington 6 

D.C. Color, long term lease for $125 

b&w for $75; $2.50 for single showings 

13 min. version to be prepared for TV 
Feldman Heads Committee 
® Herschel Y. Feldman, sales man- 
ager of Radiant Manufacturing Cor 
poration in Chicago, has been ap- 
National 
Audio Visual Association Advisory 
Members’ Committee for the 1956 
NAVA 


places Howard Marx who recently 


pointed chairman of the 


Convention. Feldman re- 


resigned as vice-president of Ampro 


Corporation, Chicago, and as chair 


man of the NAVA committee 


SCREEN MAGAZINE 




























A National Oryanization of Creative Service... 


DEDICATED TO ASSISTING BUSINESS AND INDUSTRY IN 
PLANNING AND EXECUTING ALL TYPES OF VISUAL PROGRAMS 


Cur Servicee Include— 


MOTION PICTURES 
TELEVISION COMMERCIALS 
SLIDEFILMS 

GLASS SLIDES 


HOME OFFICE, MAIN STUDIO 
AND COMPLETE LABORATORY 


CHICAGO FILM STRIPS 


1345 Argyle St. « LOngbeach 1-8410 ate traaete aheans 
<< | TRAINING PROGRAMS 


SALES MEETINGS ' 
CONVENTIONS 
PRESENTATIONS 
PACKAGE SHOWS 
te. WIDE SCREEN VISUALS 
hes GRAPHIC MATERIALS 
2) Me, CHARTS AND POSTERS 
~_ ti  —, CONSULTATION 
~*~ RECORDINGS 
CARTOON ANIMATION 
VISUAL EQUIPMENT 


STUDIOS AND PRODUCTION FACILITIES ALSO IN 


DETROIT NEW YORK HOLLYWOOD 
4925 Cadieux Rd. TUxedo 2-3740 385 Madison Ave. Plaza 9-0854 5981 Venice Bivd. WEbster 8-0183 


SALES AND SERVICE BRANCHES IN 


CLEVELAND CINCINNATI PITTSBURGH ST. LOUIS 
1010 Euclid Bidg 617 Vine Street 3 Gateway Center 3940 Lindell Bivd, 
TOwer 1-6440 GArfield 1-0477 GRant 1-6240 JEfferson 5-7422 





















SYNCHRONIZER HEAVEN ‘5 



















































































35mm 3-Way Synchronizer $165.00 














1. Fastens to roller arm of synchronizer 








Sync dailies quickly without using editing machine. 








3. Ideal for checking sound track for words or effects to be 
replaced 











4. Fastest and most accurate in locating beginning and end- 
ing of words 











w 


Tape head can be slid up and back to read a track in 
any position of fullcoat or magnastripe 














Selling Price 








HFC Magnetic Tape Reader Synchronizer 


























attachment $34.50 
HFC Magnetic Tape Reader Amplifier 55.00 
Complete Unit 89.50 
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5mm 5-Way Synchronizer $225.00 





16mm Special Measuring Machine 
Counts in 16 & 35mm Footage. $160.00 
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16mm 3-Way Synchronizer $165.00 








35mm 2-Way Vistavision Synchronizer with 35mm 4-Way Synchronizer $190.00 
Footage & Frame Counter $160.00 


























AT BETTER DEALERS EVERYWHERE pay dg Me a 


HOLLYWOOD FILM COMPANY I a 


f ion film editing equipment 

















956 SEWARD STREET . HOLLYWOOD 38, CALIFORNIA 
HOllywood 2-3284 65-35mm Combination Synchronizer $380.00 
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Minneapolis Star & Tribune 
Sponsors Promotional Film 
* Like a massive, man-cogged, ver- 


bal adding machine, the metropoli- 


tan daily newspaper tabulates history 


as it happens and dispatches punc- 
tual sheafs of data, dilemma. adver- 
tising and timely whatnot to a 
city-full of readers with aggressive 
and endless regularity. As its com- 
plex, cohesive word factory races to 
daily deadlines and its relentless 
product plays innumerable roles in 
human activity, the newspaper pro- 
vides its owners with an industry 
which they easily. if typically, can 
promote as “miraculous.” 
Narrated by Cedric Adams 

Miracle at Your Front Door. a 
new 25-minute color motion pic- 
ture, is a version of the newspaper 
miracle as practiced by The Minne- 
apolis (evening) Star and The 
Minneapolis (morning and Sunday) 
Tribune. 

Narrated by the Star and Tribune 
columnist, Cedric Adams. Miracle 
at Your Front Door is a reporters’ 
photo-reporter as it shows how the 
Minneapolis sister papers gather, 
edit, print and distribute news. The 
film’s editorial is that such news- 
papering, by facilitating a constant 
information flow, serves the pub- 
lic’s “right to know” a necessity 
of an enlightened democracy. For 
illustrating this public service idea, 
Viracle .. . recently won the Ceorge 
Washington honor medal of the 
Freedom Foundation at Valley 
Forge. 

Second Film by Denver Studio 

Produced by Rippey, Henderson 
& Kostka, Denver, Colorado, the 
film is a promotional sequel to Neu 
Wealth in the Land of Hiawatha, 
sponsored by the Star and Tribune 
combination in 1953. Initially aimed 
at business men, the earlier film pic- 
torially headlined the 224-county 
market area which the Cowles papers 
serve. After its advertising promo- 
tion showings were completed, the 
film was released for general public 
relations or circulation pro- 
motion. 

Miracle at Your Front Door is 
being made available to groups on 
free loan through the Public Service 
Department, Minneapolis Stat and 
Tribune, Minneapolis 15, Minne- 
sota. 4 


* * a 


Florez Talks to Army Group 

@ “The Place of Audio-Visual Media 
in Promoting Better Understanding” 
was discussed by Genaro A. Florez 
on June 4 in Washington before a 
special meeting of U.S. Army Signal 
Corps film exchange and equipment 
personnel, He is president of Florez, 
Inc.. a Detroit firm of promotional 


and training specialists. 
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STRIKING 


Intensive research, far-sighted engineering and startling 
developments in the field of electronics have vastly improved 
the materials and methods of many industries. 

Technological miracles have become commonplace and 
wonderful achievements have contributed greatly to security 


and enjoyment of American life. 
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SOUND MASTERS, INC. 


165 WEST 46TH STREET, NEW YORK 36, N.Y. 


POWER 


Sound Masters’ capable personnel and complete up-to- 
date facilities constantly keep pace with this rapid progress 
in our industry. 

Our TV commercials and color productions, having 
excellence of picture and sound, accomplish their objective 


with striking power that justifies clients’ acclaim 





MOTION PICTURES 
SLIDE FILMS 
TV SHORTS 

COMMERCIALS 








A Cover Feature of the Month 


Bethlehem Steel Premieres “Teamwork” 


Scene in new Bethlehem film “Teamwork” shows ladle containing 
50 tons of steel being teemed into ingot molds before forging 


WEBSTER'S 


DICTIONARY~— “COMPREHENSIVE 


“s/ - / _ -s ‘ / LE ” 
( omprehs mote S, rutie ‘3 devel: d lo: Dll moodle rstanding of our cu slome rs needs or proo ems. 


ETHLEHEM STEEL, second larg- 
B est producer in its industry. 
was among the first steel fabricators 
to film its activities. Cameras started 
cranking in 1912 on Bethlehem’s 
activities. 

Now Bethlehem has come out 
with its 22nd film. There are 16 on 
the current list of company-spon 
sored titles available for showing 
without rental charge. 

The new color film, Teamwork 
the Tool Steel Story, made an aus 
picious bow by winning two awards 
in April competitions. The Colum 
bus Film Council gave it a Certi 
ficate of merit and American Film 
Assembly a Silver Reel award. 

The tithe Teamwork signifies the 
cooperation required between manu- 
facturer and user of tool steel in 
order to obtain best results, since 
each tool or die is carefully created 
lo pert rm a spec ific function. Five 
important principles employed are 
proper design, selection of the right 
grade of steel, skilled toolmaking. 
proper heat-treatment, and proper 
grinding and finishing. 

One challenge the company faced 
was correct selection of colors to 
suit Kastman’s 35mm negative-posi- 
tive film, having previously used 
lomm Kodachrome. In working out 
this problem Bethlehem had the 
benefit of Director Leslie Roush’s 


background knowledge of industrial 
equipment, plus the experience of 
Cameraman Jules Sindic. who be- 
gan shooting film for Bethlehem in 
1935. 

A total of 1.025 gallons of paint 
were used to furnish the proper va 
riety of colors for dynamic paint 
ing. Although good housekeeping is 
a rule with Bethlehem. additional 
cleaning is inevitable and this plus 
painting, temporary wiring and 
lighting, platforms, and moving of 
picture-taking equipment required 
about 7,500 man-hours of work. The 
force carrying on this work in 
cluded electrical repairmen. riggers. 
pipe fitters, painters, carpenters, la 
borers, bricklayers and maintenance 
personnel, 

To provide the superior lighting 
needed in mill building interiors. 
Roush used direct current arcs sup 
plemented by 5000- and 2000-watt 
Mazda lamps. The two-month pho 
tography assignment was completed 
on seven sites, including the Beth 
lehem plants at Bethlehem and Leb 
anon, Pa., which serve as tool steel 
proving grounds. Other locations 
were plants of cooperating firms: 
Doehler-Jarvis Division of National 
Lead Company at Pottstown, Pa.; 
Heintz Manufacturing Company, 
Philadelphia; McKay Chain Com 


(CONTINUED ON PAGE 635) 





IN SCOPE AND HAVING THE POWER OF FULL UNDERSTANDING.’ 


COMPREHENSIVE SERVICE CORPORATION 


2a?t WEST - }- STREET NEW YO 


‘25TH YEAR OF SERVICE TO THE USER OF MOTION PICTURES 
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' For those“ 


in the EAST it’s 


HOV FILM LABORATORIES, INC. 


sls 


eimelet-t-t-lo1e 
by 
Movielab 


MOVIELAB BUILDING-619 West 54th St... New York 19.N. Y.-JUdsor 
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Clue No, 1: te was hungry and & Deduction 
wos amen 


Clue No. 2: ti gt cow wt 


the ess td ee be 


Protections fwmds hnown 


7 


Bananas can hel pecive many weighty food prob 
1 could have been Mom Shea's been weight watching lately lerns you might have This streamlined fruit is 
Health expert that she is — she hnows that a banana has high in vitamina minerals and energy tuilding 
satiety value” (which means it fille you up) That maken  anre. And it's one of the easiest of all foods 
it easy to eat moderately at mealtimes easy to heep to digest Bananas make such antialyingly 
healthy eating when you crave something 
eweet Lan tit moe that such « goud tasting food 

B is «0 good for you” UNITED rRUTT ComPpanYT 


weight down 





tea wiee man old or young — who cheness@ 
benane fora delichonwe helping of health Alang 
with their wonderful taste hananas bring « 
Pony grandpa took \i! Like many older lolhe, he finds that rich supply of protective vitamins and min 
bananas are cusy (0 chew easy to digest And they re low | —_ energy egal Senanss ome 
eople wrapped in ther own nature porte pax 
& codium, high in the jesd catase of eB em neat ge) protected from just about everything but 
your appetite Arent you lucky Uvat they're ao 
geod for you’ You can heve them any time! 
c UNITED FeUTr Comerany 


Who stole the banana? 


Bananas are « “protective food” — rich 
Vitamune and minerals we literally 
A emart burglar whoever he was! He helped himself to a live without A banana is « wholesome. 
hand{ul of health safely wrapped in nature's convenient 
disat por ims pax hage 





One of these four advertisements will appear in LIFE and 
The New Yorker magazines the week of June 30. Which do 
you think it should be? 

It took us some time to decide on the best copy approach 
mainly because there are so many good things to say about 
bananas. They have a rich supply of protective vitamins, min 
erals and energy-building sugars. They're a wonderful food 
for dieters — and they're also one of the easiest foods to digest 


Bananas know no age barrier — they're an important food from 
infancy to old age. And they come wrapped in a nature-grown 
dustproof package 

We narrowed the banana story down to four different copy 
approaches. Then we selected four different photographs. And, 
after careful consideration, we made our choice. Wonder if 
it's the same one you would choose? 


P S Write and tell us which ad you would pick to run — A, B, C, or D. Pick the winner, and United Fruit Company 
mo" will send you an award in keeping with your status as an advertising expert. Send your choice to United Fruit 
Company, Pier 3, North River, New York, N. Y. 


TV Won't Solve Everything: 
Educators Say at NCPT Meet 
* Television will never replace the 
teacher-student relationship in our 
nation’s schoolrooms was the warn- 
ing expressed by leaders in educa- 
tion at a recent press conference at 
the annual convention of National 
Congress of Parents and Teachers 
in San Francisco. 

Taking note of numerous pro- 
posals to bring television into 
~ hoolrooms on a large “ ale. John 
Lester Buford, president of the Na- 
tional Education Association, said 
that teachers must have time to 
work individually with pupils. This, 
he said, is impossible in the case of 
the much larger classes that would 
use television. 

Expressing himself as certain that 
NCPT would resist any proposals 
that would “deny children the per- 
sonal guidance of friendly, compe- 
tent and sensitive teachers” was 
Paul J. Misner, president of the 
American Association of School Ad- 
ministrators, who warned that ill- 
considered proposals are being ad- 
vanced as an emergency solution of 
the teacher shortage. He cited as 
one of the best ways to get more 
teachers the current movement to 
prepare college trained women for 
teaching by means of short, stream- 
lined courses, adding that the only 
real solution is to raise salaries and 
improve conditions of teachers, thus 
making teaching attractive as a ca- 
reer. 

Misner believes that goals set by 
the White House Conference on 
Education can be met only if new 
sources of revenue are found, and 
present methods of taxation im- 
proved. 

Kenneth Oberholtzer, Denver 
school superintendent, sees televis- 
ion as an aid in high schools, col- 
leges, in training of semi-profes- 
sional and skilled workers, and one 
of the best possible techniques for 
adult education, but warned that it 
should not become a substitute for 
the teacher at elementary school 
level. 

“It is exceedingly effective when 
students are mature enough to know 
how to learn and are well moti- 
vated,” he declared. “We are facing 
a new demand for a much larger 
body of semi-professional and skill- 
ed workers. Television is an excel- 
lent way to train this group.” bal: 








VIDEO FILM LABORATORIES | 


Complete Laboratory 16MM Service for 
Producers Using Reversal Process 
Aleo 16MM Negative and Positive Developing 
Write for Price List 
Video Film Labs are now located at 
350 W. SOth St. New York 19. [Udson 6-7196 
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AUDIO-VISUAL NEWS FROM BELL & HOWELL 





The Bell & Howell Filmosound 385, new model of the 16mm sound projector most widely used in the audio-visual programs of business and industry 


GREAT NEW SELLING TOOL 


for Employee Communications, Sales Promotion and Public Relations 


The new Filmosound 385 advances the list of Bell & Howell features 
the art of communications another that established this preference 

Now 10 ways NEW, for even finer performance! step forward! With an eye for the exclusive all-gear drive, straight 
special needs of business, Bell & line optics, flickerless projection, 


NEW 15-watt amplifier . double power under normal 
Howell has again improved the simple operating controls, still pic 


conditions, four times stronger at low voltage 
famous Filmosound projector ture clutch and reverse 

More Filmosounds are in use to- Ask your Bell & Howell dealer 
day than all other makes of sound all about the new Filmosound 385 
projectors combined. Innovations in or write for details, Bell & Howell 
the new Filmosound 385 lengthen 7108 McCormick Rd., Chicago 45 


Bell ¢ Howell 


FINER PRODUCTS THROUGH I MA G I NA TI O N 


15 


NEW 8-inch speaker for superior sound quality 
NEW tone control compensates for variations in film 


NEW mike-phono input takes low output microphones 


NEW positive type tilt control 

NEW shuttle cam for gentle, secure film engagement 
NEW long pressure plate holds newest film 

NEW two-tone, scuff-proof finish 

NEW phono-type plugs for speaker connections 


> 
>. 
>. 
> 
> 
>. 
> 
> 
> 
NEW streamlined case with sound-insulated doors , 
> 
>. 
> 
> 
> 
>. 
>. 
om 
>. 
> 
>. 
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CLEAR THE TRACK 
for the new [JU KANE Acromatic 


sound slidefilm projector 
with exclusive Redi-Wind 


The exclusive Redi-Wind feature gives 
you exira presentation ease and film 
preservation by eliminating manual 
or mechanical film winding. It 
keeps the film off the floor, free 

of fingerprints, dirt, dust and 
scratches. Redi-Wind advances 

the slidefilm smoothly and 

precisely through the film carriage 
and winds the film in a neat roll 
ready for 







no need for 
rewinding 





torage or re-use without the 
need of re-winding 


2 a 
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The new ‘‘Micromatic’’ 


issures you more 
effective training in office, school and shop 
Dynamic sales results have also been obtained 
with the ‘“‘Micromatic”’ in sales training and sales 
promotion. The compact, lightweight 
"Micromatic”’ delivers your complete 
presentation from a unit the size of your 
briefcase, Although the ‘‘Micromatic”’ 1s 
completely automatic, it is readily adaptable to 
the use of manual type presentations 


Fill in and mail this 
convenient coupon 

for complete information 
Do it today! 


sc. °“DuKane «. Hote agi 


ST. CHARLES ILLINOTS 


Please send me complete information on the new Du Kane 


“Micromatic” with the exclusive Redi-Wind feature. 
Name 
Title 
Company 
Address 
City State 
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Kling Film Enterprises, Inc., 
North American Film Merge 
® Merger of the operations of North 
American Film Corporation with 
Kling Film Enterprises, Inc.. 
been announced by Robert 
berg, Kling’s president. and Edgar 
B. Yuhl and Robert W. Larsen. 
partners in North American. The 
new corporate setup will be known 
as Kling California, In 

Kling California will combine 
production commitments of North 
American and Kling Film Enter- 
prises for the 


has 
kirin- 


production of indus- 
trial films and television commer 
cial spots. At least three series of 
half-hour tv films are to be made 
under the consolidated banner dur- 
ing 1956, The main production load 
of the studio will be taken over by 
Kling California which will not rely 
on outside rentals to keep its plant 
working. 

Yuhl, as president of Kling Cali 
fornia, and Larsen, as executive 
vice president, will be the operation 
chiefs of the company with Robert 
Kirinberg as chairman of the board. 


* * ~ 


Valentino Sarra Addresses 
Color Processing Conference 
® Valentino Sarra, president of Sar 
ra, Inc., film producers, appeared as 
speaker at the Color 
Conference banquet, May 26. in the 
Sheraton Hotel, Rochester, N.Y. 


Sarra is known as an expert in 


, 
Processing 
rocessing 


three-color photography, having pio 
neered color work in the Saturday 
Evening Post’s advertising pages in 
1931. His photographic work has 
appeared in Fortune, Time, Me 
Call's, American, Collier's and other 
magazines. A fellow of the Royal 
Photographic Society of Great Brit 
ain, Sarra has received many awards 


in international photographic salons. 


NEA Considers Animation 
Treatment for PR Effort 

® Kenneth B. Frye, art director for 
the National Education Association, 
recently conferred with Earl Klein, 
president of Animation, In Hol 
lywood, California, on “new and 
dynamic ways to communicate the 
Association's program to its 620,000 


members and the public 


KNIGHT TITLES... 
add te the prohessional 
dignity of your hilms 


HOT-PRESS TITLE PRINTERS SINCE 1938 








a)! 
ey 
KNIGHT TITLE SERVICE 
Phone WA tkins 4-6688 
115 West 23rd Street New York 11, N.Y 
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PUBLIC RELATIONS - EDUCATIONAL: TECHNICAL: MEDICAL: FARM... 


Training Pictures by Audio... 


BT, tite 


ne ee Audio Productions, Inc. 


for 


pectin, Oe FILM CENTER BUILDING + 630 NINTH AVENUE + NEW YORK 36, N. Y. 
TELEPHONE Plaza 7.0760 


Frank K. Speidell, President « Herman Roessle, Vice President + P. J. Mooney, Secretary & Treasurer 
Producer-Directors: 1. 5. Bennetts Lovis A. Honousek H. E. Mandell 
Alexander Gansell Harold &. Lipman Earl Peirce 
Sales Manager: Sheldon Nemeyer Erwin Scharf 





For témm. Film —400' to 2000 Reels 
Protect your films 


Ship in FIBERBILT CASES 


Sold at leading dealers 


Only 
original 
Fiberbilt 
Cases 


Over 8,000 Leading U.S. Firms 
Regularly Use Business Screen 
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THE FILM FESTIVAL AWARDS 


Columbus Film Council Cites 30 Sponsored Films 
for Honors at Its Fourth Annual Film Festival 


oreo Morton Picrures 
ured well in the Fourth Annual 
Festival of the Film Council 
yreater Columbus, held at the 
Ohio Lnion, Ohio State University 
April 
More than 30 of the 65 Columbus 
honors went to sponsored subjects 
ith Standard Oil Company (Ohio 
vinning awards for three films. Pan 


American World Airlines won two 


iwards 


Purrington Is Guest Speaker 
ruest speaker at the award cere 
y was kb. S. Purrington, of the 
d Motor Company, who spoke 
on “Making Films for Industry.” He 
was introduced by kd Welsh direc 
tor of Publie Relations, Columbus 
Chamber of Commerce. George | 
Jenny supervisor of Education 
Ohio Historical Society, provided 
comments on films entered in the 


festival Daniel | 
president, had charge of the pro 


Prugh, Council 


yonsored, syndicated and schol 


723 SEVENTH AVENUE 


astic winners in the five categories 


included 


* (Business and Industry): 
Spee hless by Mistake (Bell Tele 
phone System: The Last Story (En 
dicott-Johnson } : {fn Introduction 
to the Heat Engine (Shell Oil Com 
The Case of Officer Halli 
brand (The Ohio Oil Company) 

Vore Than Telling t New y ork 
lelephone Company); There Is a 


Season { | ord Motor ( ompany } 


pany Zz 


Production 5118 (Champion Paper 
& Fibre Co.): The Body with the 
Nylon Heart (KE. |. du Pont de Ne 

mours & Co.): The Nine Lives of 
a Salesman (Pan American World 
Yours to Keep (U. § 
: The Best 
Van (Sinclair Refining ¢ ompany } 

How to Invest (Merrill, Lynch 
Pierce, Fenner & Beane): The Vel 
vet Cushion (Savings Bank of New 
York State) 


hem Steel ¢ ompany }. 


Airways): 


Savings & Loan League 


Teamwork (Bethle 


® (Travel): So Small My Island 


NEW YORK 


(Pan American World Airlines) ; 
Ohio, U.S.A. (Standard Oil 
(Ohio)): My West Indies Cruise 
(The French Line): Caribbean 
Holiday (B.O.A.C. & B.W.LA. 

Airlines) ; Today and 
Australian 
News & Information Bureau) ; Cali- 
fornia. (Avis Film Production): 
Y ellowstone 


{ustralia 
The Queen in Australia 


(International Film 
Bureau); Dangerous River (Bailey 
Films, Ine.) ; 


le ) 
Flagg Productions 


Peloponnesus ' Don 


* (Educational—Information) : 
One to a Customer (Aetna Affiliated 
Companies) ; Clouds Over Ohio and 
Vature’s Children (Standard Oil 
Co., Ohio}; It's Lamb Time (Wild- 
ing Picture Productions): The 
Three Furies (Ohio Bell lelephone 
Lo.) ; {rizona and It's Natural Re 
sources (Frederick K. Rockett): 
lron Jrom the North and Colour of 
Life (National Fiim Board of Can 
ada): Mellah (Women’s American 
ORT): Children of the Sun (Alan 
Shilin Productions). 


The Story About Ping and Andy 
and the Lion (Weston Woods Stu 


dios): Continental Glaciers and 


(CONCLUDED ON PAGE TWENTY} 
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FOR A HAPPY PRESENTATION 


The joy of accomplishment is a universal happiness. 
Especially in the case of a film which is your creation, born 
out of hard work and careful planning. 


Because Precision’s staff of specialists adds its own 
creative efforts to yours by the use of specially designed 
equipment, and by careful handling and intelligent timing 
you might say we are fellow creators, working with you 
to bring out all you’ve put into the original ...Yes, 

and maybe more! 


So, when you turn those 16mm dreams into 

realities, be sure to call upon Precision for the accurate, sound 
and exact processing your films deserve. 

Remember: Precision is the pace-setter in processing 

of all film. No notching of originals —scene to scene 

color correction, optical track printing, 

all are the very best... 35mm service, too! 
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you'll see 


21 West 


in everything, there is one best. 












NUMBER 


46th 


Street 


New York 


, 
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in tilm processing, it's Precision 





























Brand New 


SOUND STAGE 


For Rent 
Complete film production 
facilities 
* 60’ by 100’ Sound Stage 
© Westrex Recording System 
(16mm —17 Yamm — 35mm) 
* Lights—3600 Amp. Power 
* Offices, Projection and 
Cutting Rooms 


ACADEMY FILMS 
800 N. Seward St. 


Hollywood 38 
Phone: HOllyweed 2-074! 








FREE FILMS 


The Free Films you need to keep in 
tune with audio-visual trends are 
listed, classified, and indexed by title 
subject and source in the New, 1956 


EDUCATORS GUIDE 
TO FREE FILMS 
Authoritative 


Comprehensive 
Easy-to-use 


Educators Progress Service 
Dept. BSM 
Randolph, Wisconsin 





THE CALVIN CO. 


Columbus Film Awards: 


CONTINUED FROM PAGE 18) 


Story of a Dam (Ohio State Univer 
aity) Herds West (Avalon Dag 
gett): Swedish Family Story (Bai 
ley Films Inc.) : Steadfast Tin Sol 
dier (Brandon Films) 
Health (Coronet 
Films); Moose Baby (Arthur Barr 
Churchill: Man of 
the Century (British Information 
my Susan's W onder ful id 
venture (Syracuse University) : Life 
in the Ocean ‘¥ilm Associates of 
Pueblo Indian Pottery 

Ambrosch Productions): The Lit 
ing Bird (Murl Deusing Produc 
tions); North Pole (Young Ameri 


ca Films). 


Ile cander 
/ CaTrisA Cood 


Produc tions) 


erTvices! : 


California} 


* (Health — Mental Health): A 
Place to Live (Dynamic Films. 
Inc.): The Lonely Night (Mental 
Health Film Board) Sull Going 
Places (Potomac Film 


tions 


Produc 


* (Religious Film Awards): Dis 
cipleship (Cathedral Films); The 
Story of Samson (Moody Bible In 
stitute}: The Life of Christ in Art 
(Coronet Films); Choosing Your 
Life's Work (Family Films); Song 
of the Shining Mountains (Broad 
casting Films): God's Wonders in 
the Zoo (Church Craft Features) ; 





Vartin Luther (Lutheran Church 
Productions). 


* (Fine Art Awards): /nstru 
ments of the Band and Orchestra 
Films): The Haitian 
Primitives (Carlin Film Produe- 
tions) ; Color Lithography——An Art 
Vedium Missis- 
sippi): Artur Rubinstein (Rudolph 
Polk Productions): Art Treasures 


(Coronet 
(Lniversity of 


jrom the Vienna Collection (\nter- 
national Film Bureau); Stone Soup 
(Weston Woods Studios). 

Two new art films, Rembrandt 
and Oriental Brush Work, produced 
by Eneyclopaedia-Britannica Films, 
Inc., were shown during the Fine 
Art screening session but were not 
actually entered in the festival 
competition, Britannica Films has 
adopted a policy not to enter fes 
tival competition. Companies which 
do not wish to enter the Columbus 
competition may entet films for the 
Council's Recommended List, Vad 


¢ 


Maurice Mitchell, EB Films’ 

President to UNESCO in Paris 
* Maurice B. Mitchell, president of 
Films. 
was named to represent the United 
States at a June UNESCO meeting 


of film and television experts in 


Encyclopaedia Britannica 


Paris. The session was called to dis 


cuss possible creation of an inter 


BUSINESS 


national center for educational. 
scientific and cultural films. as well 
as problems of financing. 

Purpose of the UNESCO center is 
to stimulate large scale production 
and distribution of films for tele. 
vision, to create a catalog of films 
available in all nations for educa- 
tional purposes, and to help estab 
lish film libraries on a world-wide 
basis in member countries. i] 
Sales Staff Changes Made 
at Associated Screen News 
® Several changes in the sales staff 
of Associated Screen News, Lim 
ited, of Montreal, Canada, have 
been announced. 

Norman Hull, formerly Quebec 
district manager, becomes general 
sales manager. Jack MacKay, for- 
merly part of the Quebec sales 
force, is now Ontario district man 
ager, with headquarters in A.S.N.> 
Toronto branch office. 

*Nick” 


charge of laboratory sales and 


Nicholson, formerly in 


service, has been named Quebec dis- 
trict sales manager. Armand Le 
febvre has been appointed service 
manager for the laboratory divi- 
sion. 

The sales staff realignment was 
announced by Murray Briskin, ex- 
ecutive assistant to the president. 


AWE —— 


16 mm 
production 
and 
laboratory 
facilities 


1105 TRUMAN ROAD 
KANSAS CITY 6, MO. 
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AMERA EQUIPMENT — 


Where the Pros go for 
the World’s Finest TV and 


Motion Picture Equipment 



































Conversion of 100 ft. 


AURICON CINE VOICE 
to 1200 ft. capacity. 


New SPECTRA 
3-color METER 


Includes torque motor for magazine takeup. This precision con- 
version permits attachment of 400 ft. magazine (11 min. running 
time) or 1200 ft. magazine (33 min. running time). Also INCLUDES 
installation of Veeder footage counter. We can convert your present 
Cine Voice or supply you with unit already converted for use with 
external magazines. Conversion-less magazines $450.00 


Only accurate meter that 
measures all light sources, 
including daylight. Measures 
the proportionate amounts 
of all 3 primary colors in the 
light source, and indicates 
the filters needed for positive 
color correction. Product of 
Photo Research Corporation. 


With case and strap $305.00 
With Kelvin scale $325.00 


Positive turret-type Viewfinder with parallax adjustment installed for 
small additional charge. 





3-wheel portable 750-2000-5000 Watt 
COLLAPSIBLE DOLLY CONE LIGHTS 
IIlustrated with BALANCED TV Head. Also Most versatile shadowless Adjustable Collapsible 
takes Professional Junior and most stand- floodlight you can buy. Used 
ard tripods. You can't beat it for light- extensively by film studios. ALUMINUM TRIANGLE 
weight convenience, $300.00 750W-$75. 2000W-$110. Insures rigid positioning of tripod legs. 


5000W-$175.00. Less stand. Prevents slipping and damage to floors. 


Model C [illustrated) $79 50 


SALES SERVICE RENTALS Mode Stese dampel $23.50 





*9.5mm Lenses in 16mm C mount. 18.5mm (extreme wide angle-flat field) ~, SUCHEN 


FRANK 
Lenses available in mounts for all 35 mm Motion Picture Cameras. 
“PHOTO RESEARCH Color Temperature Meters. “Electric Footage Timers ; AITIERA UIP Me iT ©. 
*Neumade and Hollywood Film Company cutting room equipment. 
“Griswold & B.&H. Hot Splicers. *DOLLIES—Bardwell-McAlister, Mole 
Richardson, Century and Colortran Lighting Equipment. 










Dept. $-6-23 115 West 43rd St.. New York 36. N.Y 





Complete line of 16mm and 35mm Cameras 


CAESAR-SALTZMAN 


Special Effects Optical Printers 
and Animation Equipment 


o ANIMATION 

@ TITLES 

« STILLS 

« CARTOONS 

o TRICK PHOTOGRAPHY 


ANIMATION AND SPECIAL 
EFFECTS CAMERA STAND 
Medel No. 111-8 


An intelligent approach to today’s 
problems of TV commercials, It is 
made to serve the multiple taske of 
the animation field to take angle 
shots and zooms, matching zooms 
spinning, as well as countless other 
p otographic« requirement We man 
ufaecture a complete range of styles 
and sizes 


@ INDUSTRIAL MOTION PICTURES 

« EDUCATIONAL MOTION PICTURES 

o TV MOTION PICTURES 

o ENTERTAINMENT MOTION PICTURES 








OPTICAL PRINTER FOR 
SPECIAL EFFECTS WORK 


Will print 4 times reduction to 
4 times enlargement in one 
continuous zoom. Complete au- 
tomatic focus. Many combina- 
tions of movement and optical 
effects available 


WRITE FOR COMPLETE LITERATURE 


CP Baie 


Equipment 


SALTZMAN, INC. 


AESAR MANUFACTURING Ni 
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Worldwide Step-Up in Soviet Film Propaganda 
Reported by the U.S. Information Agency's Film Chief 


ED BY THE Soviet Union, Com- 
4 munist countries are mounting 
) all-out propaganda offensive via 
motion pictures, A “steep rise” in 
Soviet film production, emphasizing 
features of highest quality designed 
acclaim for 


to win international 


Communist cultural achievements, 
has been reported by Turner B. 
Shelton, chief of the U.S. Informa 
tion Agency's Motion Picture Serv 
ice, 


the Com 


munist Bloc also is stepping up 


Besides its culture kick 


production of documentary films. 
Communist China has announced it 
will produce 220 newsreels and 
documentaries this year. 
Showings in 59 Countries 

According 
Union has indicated it will produce 
120 feature films a year by 1960, 


as compared with an 


to Shelton, the Soviet 


announced 
Soviet films 


shown in 59 


quota of 75 this year 
currently are being 

countries. Soviet propagandists take 
advantage of every opportunity to 
turn out expensive documentaries 
that will attract foreign audiences, 
Shelton noted. During Prime Minis 
ter Nehru’s visit to the Soviet 
Union, the Soviets made a $750,000, 


] | reel color 


promptly was shipped to India for 


documentary which 
country-wide showings. 

The Communist film campaign 
is described as ““ypust beginning,” 
with Red nations constructing huge 
film studios with Hollywood-type 
sets. Communist China reportedly 
plans to turn out 40 feature films 
this year, as compared with 20 in 
1955. The Chinese 
struction of a new film studio in 
1957. 


also plan econ 


Cites Aid of Front Groups 

Shelton 
said, “have little difficulty peddling 
their films, even in free countries. 


“Communist countries, 


Where distribution presents a prob 
othe ts. 


lem, they subsidize box 


production hits the mark jo industry, 
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lease theatres, enlist the help of 
front organizations, such as film 
societies, friendship groups, and 
social clubs.” 


Typical of the 


light” cultural films being 


“sweetness and 
used in 
Shelton 


, 
Romeo 


the Communist offensive, 
lists the Soviets’ Othello 
and Juliet, The Circus: 
Loves of Ling Shan Pao, and 


China’s 


Czechoslovakia’s puppet shows and 
special effects films which display 
unusual artistry. These films are for 
easy export to countries that ban 
the showing of outright propaganda 
films. The Communists are provid- 
ing plenty of obvious propaganda 
films for countries that will show 
them. 

With lavish color extravaganzas. 
selling the Soviet Union as the cul- 
tural center of the world, and loaded 
documentaries, the Reds appear to 
be waging an effective idea war with 
the weapon the West and particu 
larly the United States has made 


famous. Isn't this where we came 


in? a 


Van Praag Opens Hollywood 
Branch; Hugh Hole in Charge 
® The new Van Praag 


branch in Hollywood. recently an 


Productions’ 


nounced, will be under the super 
vision of Hugh Stanley Hole, former 
Maxon, Ine. producer handling the 
Gillette Western office 
marks fourth branch of the film 
production firm. 


account. 


© * te 


Fred A. Niles Films Appoints 
Robert Givens Art Director 
® Robert Givens has been named art 
director at the animation studios of 
Fred A. Niles Films, Hollywood, 
Givens formerly was with U.P. A. 
and Walt Disney. 

His first assignment at the Niles 
studios is a campaign of LO ani 
commer ials on 


mated adequate 


wiring for tv use by utilities 


throughout the country. 


; 
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MARTIN-SENOUR 


PROBLEM: 


How to launch a new mer- 
chandising idea . . . a modern, 
efficient color center display 

.and achieve immediate 


for a 


sales results. 


SOLUTION: 


A Full-Color 12 minute Sound 
Slide that graphically and dra- 
matically tells the story. 


prize-winning 


















solution 
RESULTS: 


More than 500 new full-line 
dealer accounts directly attrib- 
utable to the film...a film that 
was unanimously awarded 


to a challenging 


First Prize in its category by 
the Fourth Annual Visual 
Presentation Competition. 


ee ’ Sarra is proud to have pro- 

iain ey Nal Mancennn mee! Wemieiene yiy luced this film and is happy to 
, OY KLAR LIS VENI ‘ nist f Pl 

have had the opportunity to 


work with The Martin-Senour 








NATIONAL VISUAL PRESENTATION ASSOCIATION 
and 
SALES EXECUTIVES CLUB OF NEW YORK 


1956 
‘ Dourlh ‘ a . Wiswal! [CS “Competition 


Leeeated 


Company inthe presentationof 
this new merchandising idea, 











am 


Award for outstanding achievement 
in the development of a visual presentation 
which reflects the best principles 
of effective communication. 


. 





ey 
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Pecmtert bate: beeretoes (we of Pew Tart 








oe SPECIALISTS IN VISUAL SELLING 
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IDENTIFY FILMS INSTANTLY 


Unnumbered films cause 
contusion & loss of time. 


The MOY edge numbers every 
foot of 16, 172, 35mm film 
and simplifies the task of 
checking titles and footage. 
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With NEW improved non-ciog inking system, »44/5 Write tor 


brochure 


AMONG RECENT PURCHASERS ARE 


Present MOY Eastman Kodak Co., Rochester, N.Y Consolidated Film Labs., Ft. Lee, N.J 
owners can easily | General Film Labs., Hollywood, Calif. Eagle Labs., Chicago, Ill 
inetell the new Reeves Soundcratt, Springdale, Conn. Cinerama Productions, New York 
ond improved American Optical (Todd AO), Buftalo 
svetem! Telefilm, Inc., Hollywood, Calil 


IMPROVE YOUR FILM 
with the TEL-Animaprint 


for MOTION PICTURE PRODUCERS, ANIMATORS, 
SPECIAL EFFECTS LABORATORIES, TV STATIONS, 
ADVERTISING AGENCIES, ART DEPTS, ETC 


Columbia Broadcasting System, N.Y 
Louis de Rochemont, Yc 





TETLES 


The first sen y priced HOT PRESS 
TITLE MACHINE for high yf 
tering-—the an 
uracy in! 
Printe dry tt 


sion a 
Acne pegs asesute 
paper r Goetat 
TEL-Anin print 


jreatest d 


industry 


omy S395 


Write tor TEL-Anima literature 
covering every need for animation 


APYANCED JUNIOR TRIPOD 


MODEL 
for Top PROFESSIONAL Performance 


Fe 





Vastly Improved Over Any 
Tripod in Its Class! 


FITS ALL TYPES OF MEDIUM WEIGHT CAMERAS 


onty 5145 


(Sturdy Fibre Carrying Case $18) r @ 





5. O. S. TIME PAYMENT PLAN ~ Convenient ey terms arranged. 
Yeu mey epply your idie or surplus equipment as @ trede-in 


q OS. CINEMA SUPPLY CORP. 


Dept. H, 602 West 52nd St., New York 19—Plaza: 7-0440—Cable: SOSound 


Western Branch: 633! Hollywood Bovleverd, Hollyw Phone: HO 7.9202 
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Overseas Production Division 

Is Announced by Sound Masters 
S”" xp Masters, Inc. has an- 
\ nounced the formation of a new 
International Produc- 
Created to fill a need 


any other organization 


division, the 
tion Service 
not met by 

in the motion picture industry, the 
IPS is designed to 


Sound Masters’ 


function as 
foreign produc tion 
networks. 


company for Americ an 


advertising agencies and industry 


with services anywhere in the world. 

Heading up the new division will 
be Wallace Worsley, Jr.. 
perience in the motion picture and 
television fields are well-known both 
in Hollywood and abroad. For sev 
Metro- 


Goldwyn-Mayer as assistant director 


w he me eX 


enteen years he was with 


and unit production manager on 
many of MGM's top features. He 
also directed second units. His first 
association with Sound Masters was 
as an executive producer and direc 
tor on a series of feature films pro 
duced by Sound Masters in the Far 
bast. 


Covers Two Types of Service 


When this project was completed, 
Mr. Worsley returned to the United 
States Via Kurope. He spent six 
months touring europe to acquaint 
himself thoroughly with production 
facilities, costs and personnel in 
order to develop the background for 
the International Production Ser 


vice, 


the services that IPS will 
undertake for 


Among 
its clients are: 
1. Production advisory service 
furnishing detailed production ad 
vice, cost analysis and rough budget 
to clients on contemplated foreign 


projects, 


Complete Administrative Detail 


, 
2. Production service 


final budgets, 


preparing 
breakdowns and 
schedules, 


shooting administering 


any budget submitted, and under 


writing any budget administered. 
Production services will include 


sponsored and documentary film 


Wallace Worsley, Jr. 
production, TV commercials and 


IV series and special programs. 
Some of the Advantages Noted 


Advantages cited by IPS for its 
unique services include: 
The advisory service gives 
clients an accurate basis for a de- 
cision as to whether to proceed 
with production plans on any pro- 
posed project. 

2. Because IPS budgets are guar 
anteed, the 
costs before he starts production. 

s. IPS can furnish the 


with trained, efficient personnel who 


client knows his true 
client 


will administer his production as 
smoothly as it would be done in 
the States. 

The client is saved the expense 
of sending high priced production 
talent from the United States. 

5. IPS offers the client a type of 
organization that he could only 
form himself after a protracted and 
expensive period of trial and error. 

6. It offers the 


organization run by Americans. He 


client a foreign 
is saved the difficulties and expense 
involved were he to work with a 
foreign company that did not un 
derstand his problems and needs. 


Simpson to Reid Ray Sales 

A. Merritt Simpson, Dayton, Ohio, 
has joined Reid H. Ray Film Indus 
tries, St. 


tive, with headquarters in Dayton. ® 


Paul, as sales representa 





Curtis Announces 
Latest Film 

© The 

lishing Company 

has released Modern 

Magic 


26! minutes, color 


Curtis Pub 


Wagazine 


for distribution na 
tionally via Modern 
lalkineg 


service 


Picture 
exchanges 
It's in the new East 


man color. lel 


ART4yVIDEART 


ANIMATION 
TITLES 


OPTICAL PHOTOGRAPHY 


COLOR or B&W — 16 of 35MM 


343 LEXINGTON AVE. 
NEW YORK 


LExington 2:7378-9 


16, N.Y. HAYIDRR 
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Preparing for a sidewalk interview show are (i. to r.) Norman 
Armstrong, News Director Herb Robinson, Howard Ramaley and 
Chief Cameraman Merle Severn of KOMO-TY. 


portable sound equipment for on-the-spot coverage 


Film permits us to record excellent single-system sound.” 











Du Pont & ntative 
Type 930 Rapid Reversal 
and Assistant Cameraman Howard Ramaley 


“For speed and dependability in TV work, 
you can't beat Du Pont Rapid Reversal Film!"’ 
—says Chief Cameraman, Merle Severn, KOMO-TV, Seattle, Washington 


“DEADLINE” —a half-hour news show on KOMO-TY, is just 
what the name implies. And, to keep up with fast-breaking 
news events, Chief Cameraman Merle Severn has some 
definite convictions about the film he uses: 


“Du Pont Type 931 is the only motion picture film we've 
found that gives the speed, dependability and consistency 
we need for newsreel work. Shooting a five-times-a-week 
news show demands a lot from a film . . . smooth gradation 
for good reproduction, fine grain and wide latitude to catch 
every detail in shadows as well as highlights . . . demands 
easily handled by Type 931! 


“I used Type 930 and 931 in Alaska last year when 
covering the joint Army-Air Force ‘Operation Snowbird’ 
for KOMO-TYV and the NBC Network,” continues Mr 
Severn. “Shooting in temperatures from 10 below to 10 
above zero. Du Pont 930 and 931 worked smoothly with no 


DU PONT 
MOTION PICTURE FILM 


*05.u. 5. pat OFF 


BETTER THINGS FOR BETTER LIVING .. . THROUGH CHEMISTRY 


special preparation of the films. 


“When TV schedules are tight—as they often are— 
Du Pont Rapid Reversal Films can be processed and ready 
for televising in just 30 minutes. Footage is frequently used 
directly from the processing machine with no preliminary 
projection . . . and we're always confident of the high 
quality results we'll get. 


“Here at KOMO-TYV,” concludes Mr. Severn, “we use 
Du Pont films exclusively—Type 930 for routine assignments, 
and Type 931 where more speed is necessary. We call them 
the ‘twins’... and they make a wonderful pair!” 


Take advantage of the many features of these fine films 
in your own work. Contact The Du Pont Company, Photo 
Products Department, Wilmington 98, Delaware, or your 
nearest Du Pont Sales Office (listed below). In Canada: 
Du Pont Company of Canada Limited, Toronto, 


SALES OFFICES 


ATLANTA 5, GA 
BOSTON 10, MASS 
CHICAGO 30, ILL 
CLEVELAND 14, OHIO 
DALLAS 7, TEXAS 
HOLLYWOOD 34, CALIF 
WEW YORK 11, N.Y 
PHILADELPHIA 2, PA 
EXPORT 


805 Peachtree Building 

140 Federal Street 

4560 Towhy Ave., Lincolaweed 

1033 Union Commerce Building 

1628 Oak Lawn Avenue 

7051 Santa Monica Boulevard 

248 West 18th Street 

225 South 15th Street 

Nemours Bidg , Wilmington 98, Detaware 


Chief Cameraman Merle Severn (right) and Howard Ramaley adjust 
Mr. Severn 
says, “The virtual absence of grain in Du Pont Motion Picture 


Ruble examines studio footage shot on 
otion Picture Film with Merle Severn 
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IT’S OUR WAY OF 
DOING BUSINESS! 
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TELEVISION COMMERCIALS 
Sil. ie) & 4) 
ANIMATION 
INDUSTRIAL FILMS 
PUBLIC RELATIONS FILMS 
SALES TRAINING FILMS 


SYNDICATED COMMERCIALS 
SLIDEFILMS 






















































































































































































KLING FILM 


Chicago Studios 


PRODUCTIONS 


tei Tito 


Hollywood Studios 




















1068 W. Washington Biva 1416 N. La Grea 


Steiey 6-4161 











HOllywood 3-2141 
































SIGHT AND SOUND 


N.Y. Producers Cite Decline 
of Print Quality in TV Spots 
* According to a recent discussion 
at a meeting of the Film Producers 
Association of New York there is an 
increasing problem of poor quality 
prints of film commercials. 

FPA 


bulk of TV commercials in the U.S.. 


members, who produc e the 
attribute the condition to a loss of 
control among producers of finished 
negatives which are being consigned 
to service organizations for mass 


production of release prints and 
shipping. 

The practice began when a num 
ber of heavy spot buying agencies 
decided to centralize the location of 
agency owned negatives heretofore 
spread among many producers. 

The FPA claims that optimum 
quality images and sound track of 
release prints are best attained when 
the individual producer involved 
deals directly with the film process 
The next FPA meet 


ing 1s expected to bring forth con 


ing laboratory. 


crete proposals aimed at expediting 
the centralization of agency owned 
negative film without sacrificing re 
lease print quality. Vad 


Roy Pinney Productions Takes 
Over a N.Y. Studio Building 

_ Roy 
has taken over the three-story build 
149 East 69th Street, New 


York, an address once well known 


Pinney Productions, Inc.. 


ing at 


as that of Edward Steichen, one of 


America’s greatest photographers. 
The studio is 100 feet by 25 feet, 
with a skylight covering half the 
area. 

Mr. Pinney, engaged in produc 


film 


Ivan I. 


ing a series for television 


starring Sanderson, will 
accompany the scientist-author-ex- 
plorer on an archaelogical expedi- 
tion to Mexico next month. Lad 
46,989 16mm Sound Projectors 
Made by U.S. Firms in ‘54 

° According to the re 
cently-released 1954 Cen 
sus of Manufacturers of 
the U.S. 


Commerce 


Department of 
there were 
16.989 l6Omm sound pro 
jectors | both opt al and 
magnetic) manufactured 
Total value 
was $19,473,000 (at fac 


in that year. 


tory). There were 37, 
HOo optical projectors 
made and 9,125 opti 


cal magneti 
1954 volume 
totaled $9,561,000, up 
from $5,599,000 of the 


- 


projec tors. 


screen 





prev mous year 
















SEE eM ASERVICE 


41 WEST 47 STREET . 
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‘THAT'S WHAT THEY'RE SAYING IN THE EAST! 
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Nat’! Projection Rental Service 
Now Has Facilities in 44 Cities 
® In its first 1] months of operation, 
the National Projection Rental Serv 
ice, voluntary cooperative organiza 
tion of audio-visual firms who pro 
vide meeting and convention projec 
all kinds, 
tended its membership to key firms 
in 44 LS. cities. 
Organized by Ray 
Swank Films, St. 
Roberts, Chicago, head of Midwest 
Visual Equipment Co., these firms 


tion services of has ex- 


Swank of 


Louis. and Tom 


rent projection and recording equip 
ment of all types, provide operators, 
screens. etc.. for business meetings. 
Coast-to-coast tieup gives clients a 
single, responsible source to handle 
showings for large or small groups 
anywhere in the U.S. Le 


Carey-Swain, Florida Producer, 
Announces Five 16mm Films 
° Five Florida 


subjects are now being distributed 


films on various 
by Carey-Swain, Inc., film producers 


distributors located in Sara 
sota, Fla. 
The film for 


tors claim the largest audience is 


Florida Glads, produced for the 


and 


which the distribu 


Florida Gladiolus Growers Associa- 
tion. Other subjects include /ndus 
trial Florida, produced for the State 
Development; Tallahassee, produced 
for that 
merce; and Having Fun in 


city's Chamber of Com- 
Sara 
sota, made for the Sarasota County 
Chamber of Commerce. 
Carey-Swain has just released a 
new film, Enchanted Waters, made 
for Warm Mineral 
Many West 


and historic landmarks are featured 


Springs, Inc. 
familiar Coast scenes 
in the film which traces the area’s 
appeal to visitors from the early 
Spanish voyagers to 20th Century 
Pirates, 


vacationers. Gasparilla 


Bradenton Conquistadores, the 
magnificence of the Myakka River 


Country and the Indian legend of 


the “lake of everlasting water,” 
Warm Mineral Springs, highlight 
the colorful story. Vad: 


THAT'S WHAT THEY'RE GAYING IN THE EAST! 


“Farm it out to 7 
filmm-art™ 


a complete 
animation service 
with emphasis on 


INKING 
and 


PAINTING 
Circle 6-2426 


NEW YORK 36, N. Y 
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**For the heart of the meeting... 


Our Presentation Goes Professional 








An RCA Projector belongs in every 
meeting, in every plan when the purpose 
is effective explanation. It shows your 
product ... and shows it off. Crystal- 
clear, steady pictures reach out and 
capture attention. Natural sound repro- 
duction brings sound tracks to life. 
And a complete amateur gets just such 
professional results with the RCA Pro- 
jector that’s engineered for operation 
after minutes of instruction. Fast set-up 
and RCA’s exclusive Quick-Easy thread- 
ing help any operator roll a show within 
five minutes. 


Your RCA Audio-Visual Dealer has the 






AUDIO-VISUAL PRODUCTS 


CAMDEN, N. J. 





VOLUME a 1956 








with Film and the RCA Projector” 





specialized knowledge to help you make 
your wisest choice among these long 
performing Projectors of dependable 
RCA quality. There’s the single-case 
Junior, the dual-case Senior, the Mag- 
netic Recorder-Projector, all light- 
weight portables. Back of the model 
you choose stands nation-wide author 
ized service facilities. You can locate 
your dealer quickly by looking in your 
classified directory under “Motion Pix 
ture Projectors,” or if you prefer, send 
the coupon below for some helpful 
RCA Projector brochures and your 
dealer's name. Get in touch... 
right away! 


RCA 400 Senior ond Junior Sour 


| 

| 

| " 
RADIO CORPORATION of AMERICA | Se et ec 

| 

| 
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Redio Corporation of America 
Dept. F-25, Building 15-1, Camden, New Jersey 


Pieose send me the complete story or 
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COLORSLIDES 


- FILMSTRIPs 


Producing filmstrips in color? 


Your prints are only 
a6 good as your masters 
».»-@nd your masters 


are at their best when 


“Self improvement Means Greater Success” Film 
Stars Dr. Norman Vincent Peale and Millard Bennett 


1)’ NornMAN VINCENT PEALE and 
Millard Bennett, two outstand 
ing inspirational speakers who have 
reguiarly attracted thousands of 
people to their live forums on 
self-improvement and salesmanship 
have turned their talents to a new 
90-minute film version of their talks 
tentatively titled Sell Improvement 
Veans Greater Success, and pro 
duced by X. F. Sutton. Dr. Peale is 
the noted clergyman and author of 
the best-selling book, The Power of 
Positive Thinking. Mr. Bennett has 
been on the lecture circuit for years 
billed as The V oice of Selling 

lack «6of 6this new venture is 
Vision, Ime 


and Visao, Latin American news 


publishers of Vision 


magazines, Branching out into other 
fields recently. Vision. Line has also 
wquired the National Foremen’s In 


Above: |. to r. A. C. Croft, exec. vice-presi 
dent, Vision, Inc. pictured with Or. Norman 
Vincent Peale (center) and Millard Bennett at 
N.Y. premiere of new film 


the youth just starting out in the 
world,” 
As previewed recently, there can 


be no doubt that Dr. Peale and Mr. 


attractive to the average audience 
and decidedly effective in putting 
across their message. They have a 
superb speaking presence. humor 
and good sense. 

Co-distributors of the film, o1 
films, will be Arthur C. Croft Publi 
cations. 100 Garfield Avenue. New 
London, Conn., and United World 
Films. Ine - 1445 Park Avenue New 
York. Il 


First Russian Medical Films 
Shown at A.M.A. Convention 
* Three of a group of LO Soviet 
medical motion pictures, the first to 
be shown in the U.S. in many years. 
were a feature of the recently-con 
cluded annual convention of the 
American Medical Association in 
Chicago. 

The three films, produced by the 
Academy of Medical Science of the 


USSR. covered surgical techniques. 


we make them 


stitute, Bureau of Business Practice jennett are immensely 
Arthur ©. Croft 


goon to be 


tures, Ine 


ing film production firms 


Vision Irv 


that it will provide 
“Blue Chips” of Audio-Visual in improving 





This new brochure 
tells the complete story 
of Jamieson Film 
Company, its role in 
the development of 
business and industrial 
flims, and its many 
creative and technical 
services, We believe 
you'll find it to be 
extremely interesting. 
May we send you o 
copy? Just drop us a 
line of 3825 Bryan, 
Dallas. 








speakers with plenty 


Science Pic 90 minutes of  straight-from-the 


York's lead 


will present the film It has not been finally 
in worldwide distribution “believing 


contribution 


relations and films may be fashioned 
Production and Equipment Are prove as inspirational and valuabl 


Advertised in BUSINESS SCREEN to the business 


executive as to two men should prove 


winning 


shoulder uplift does seem to be an 
awfully big dose at one time. 

dec ided 
how to break the package up, but it of Motion Pictures and Medical 
is hoped that four or five shorter 
from the 
excellent material. In this form, the 


to be more 


They were selected from the LO sub 


jects exchanged with Russia as a 


say. But result of a 1954 request made by 


Prof. B. V. Petrovskey of the Acade 
my during a visit to Walter Reed 
Hospital. At the request of the State 
Department, Ralph Creer, Director 


Television of the AMA cooperated 
in the official exchange. 
The films were produc ed in 35mm 


Agfa color of good quality ad 


AT JAMIESON FILM CO. 


we are, firstofal BUSINESSMEN 


The production of a motion picture is an 
exacting, creative business. But it is, first 
and foremost, a business. When you in 
vest the corporate dollar in film you are 
well aware that it must pay a return, 
either in sales, public relations benefits, 
or training effectiveness 

It is for precisely this reason that at 
Jamieson Film Company we try to ap 
praise each new production in terms of its 
ultimate purpose as a business communi 
cations tool. For we know that the most 
elaborate production and the trickiest 
effects, no matter how much we enjoy 
doing them, are wasted unless the picture 
is carefully and thoughtfully planned to 
do the whole job assigned to it with com 
plete effectiveness. 

This business approach to film production 
also places upon us an obligation to give 
our clients a realistic picture of thei: 
motion picture plans: realistic costs, de 
livery dates, probable results. And it 
requires careful and attentive service on 
every job, whether the budget is large o1 
small 

The Jamieson method of doing business 
has served us well during our forty years 
of operation. More important, it has en 
abled us to serve well such clients as 
Texas Gulf Sulphur Company, Humble 


Oil and Refining Company, Phelps-Dodge 
Copper Corporation, Sinclair Refining 
Company, Dresser Industries, Three- 
States Natural Gas Company, Oilwell 
Supply Division of U. S. Steel, Southern 
Union Gas, Southern Pacific Railway, 
and many others. 

If you believe, as we do, that business 
films are, first of all, a business invest- 
ment, perhaps we should be working 
together. 


JAMIESON 


FILM COMPANY 


Motion Picture Producers Since 1916 
3825 Bryan ¢ Dallas © TE-8158 
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Plays All Records — 3 Speeds — 33'/3: — 45 — 78 rpm 
For Use With All Viewlex Projectors 150 to 500 Watts. 
; Sound System Or Projector May Be Used Independently. 


wonder “el tona sound os ong eed apn An peda 
ec thet hos Multiplier’ optical system — 
or herd "ond vale ‘manager 2”, 3", 5", 7”, 9, 11" lenses available with- 





35-01 QUEENS BOULEVARD, LONG ISLAND CITY 1 
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Manufacturer's Twenty Member Motion Picture Unit sets shoot Northrop F-89D weather jet interceptor for sequer 


in Northrop Training Department f 


INDUSTRY'S USE OF 16MM CAMERAS BROADENS 


Northrop Aircraft Demonstrates Expanded 
industrial Use of Mitchell Cameras 


Over 100,000 feet of film were shot last year by two 16mm Mitchell cameras 
operated by a full-scale motion picture unit at Northrop Aircraft. Operating daily 
throughout the year, these 16mm cameras provide impressive evidence of the rising 


role of professional motion picture equipment in American Industry today 


Northrop, a leader in airframe and missile manufacture, makes diversified use of 
their Mitchell cameras. Motion pictures range from employee activities to engi 
neering test filma—where re-shooting is impossible and where steady, accurately 


framed film of superior quality is consistently delivered by Mitchell cameras 


No other single camera is today used by American Industry for such a broad 
range of filming requirements as is the Mitchell camera. Easy operating Mitchell 
cameras help create sales, meet delivery schedules, and systematize and accelerate 
research and development, For details about Mitchell equipment that will meet 
your specific needs, write today on your letterhead 
Alaska Bound test pilot Bob Love and Columnist Marvin Miles 


being filmed by Mitchell camera for Northrop Public Relations 
Department 


Mitchell Camera 


CORPORATION 


For Quality Control Film, Mitchell camera 104 Rocket Salvo of twin-jet F-89D is cap 


moves in for close shots of Scorpion F-89D tured on 16mm Engineering Test film 


666 WEST HARVARD STREET 
GLENDALE 4,.CALIFORNIA 


Cable Address: ““MITCAMCO 


"85% of professional motion pictures shown in theatres throughout the world are filmed with a Mitchell 
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Final Event on the Spring Film Honors Calendar: 


Ninth Annual Cleveland Festival 


Eighteen Outstanding Films Selected for “Oscar” Awards 


as Cleveland’ Film Council Holds Ninth Annual Screening 


—— AMONG the sponsors of 
film festivals is Cleveland’s Film 
Council. This year, on June 8 and 
9, the Cleveland group held its 9th 
Annual Film 


broad selection of the year’s out 


Festival, saluting a 
standing sponsored and educational 
pictures. The traditional 
Cleveland “Oscar” 


sented to 14 sponsored films: four 


motion 


award was pre 


syndicated, independent produc tions 
also won the coveted statuettes. 
With David Adam, Council presi 
dent, on the rostrum, the featured 
address at the annual Awards Ban 
quet was made by Floyde E. Brooker, 
executive secretary of the Depart 
Audio-Visual Instruction, 
National Education Association. Mr. 
Brooker 


Communications. 


ment of 
spoke on “The Crisis in 


Festival screenings of 290 titles 
submitted for honors were attended 
by nearly 300 local leaders in a-v 
heads of 
civic organizations, educators and 
business spokesmen. Kenneth Nash, 
director of the Education Depart 


affairs, community and 


ment, Cleveland Chamber of Com 
merce. made the awards presenta- 


tions. 


Cleveland “Oscar” winners were: 


Agriculture and Conservation: 
frizona and Its Natural Resources 
a 28-minute color film sponsored by 
the United States Bureau of Mines 
in cooperation with Phelps Dodge 


I reder it k 


This picture 


Corp. and produced by 
K. Rockett Company. 
shows how enterprise found in 
dustrial wealth in a state considered 


industrially nil. 


Employee and Industrial Rela- 


tions: Production 5118, sponsored 
by Champion Paper & Fibre Com 
pany, produced by Wilding Picture 
Productions, Ine a 27-minute 


color dramatization of the necessity 





Above: Elizabeth Hunady, Cleveland 
Public Library and Eric A. Teel, reg 
istration chairman, handle incoming 
guests at Festival. 


and fundamentals of good personal 
communications in industry. 
What's It to 


produced by The Jam 


Sales Promotion: 
You? 
Handy Organization, Inc., for EK. 1. 
du Pont de Nemours and Company. 


A film about film 


this 24-minute 


color study explains the synthetic 
Mylar. 
Industrial Processes and Ke- 


search: Bright Steel, sponsored by 
Bethlehem Steel ¢ ompany and pro 
Mode-Art Pictures, Ine. 
How Bethlehem Steel maintains the 


quality of its tin mill products is 


duced by 


shown in this 28-minute color film 


Publie Relations: The Ford 
People, produced for Ford Motor 
Company by Raphael G. Wolff 


Studios, Inc. In 22 minutes of color, 
this picture tells of the huge em 
engaged in bord 


ployee family 


mass produc tion 

Safety, Industrial and General: 
The Case of Otheer Hallibrand, a 
27-minute black white film 

sored by Ohio Oil Company and 
produced by Wilding Picture Pro 


“ hic h 


spon 


ductions, Ine points out 
dangers involved in careless acts of 
drivers 

Travel: Snows of Aorangi 
sored by New Zealand Embassy 
produced by New Zealand National 
Film Unit. The South Islands alpine 
ranges, lakes, the 


fields of the North Islands’ volcanic 


mountains and = ski 


spon 


glaciers snow 


adventure are 


depicted in this 20-minute color 
traveler 
Family and Community Rela- 


tionships: The Boy With a Knife 
sponsored by the Welfare Feder 
ation of Los Angeles produced by 
Dudley 


Pictures Corporation, 20 
black white which tells 
how a group of de linquency-bound 
boys are brought to good account 


by the formation of a club 


Health: They Learn to Live spon 
sored by United Cerebral Palsy As 
sociation, Inc., of Cuyahoga County 
Cleveland, and produced by kdward 
Feil Productions, In This 12 
minute color film documents the As 
sociation s development of a pro 
gram of diagnosis, treatment, speech 


therapy and education 


Medical and Nursing: Dynamics 
Tubercle: In Vivo Observations of 
Pathogenesis and Effects of Chemo 
Clark Rabbit kar 
Chamber, sponsored by Pfizer Labo 
Churchill 


Productions a JO 


therapy in the 


ratories 
We xler 


produc ed hy 
bilm 
color filin explaining the 
formation of connective tissue in the 


Clark rabbit ear chamber 
This u orld 


(CONTINLCED ON THil NEXT PAGE) 


International: Turkey 


Cleveland Awards Banquet guests heard Floyde E. Brooker, (standing) executive secretary, Dept. of Audio-Visual Instruc 


tion, National Education Assn., who spoke on “The Crisis in Communications.” L. to r. at speaker's table are Eileen Petrie, 


secty., Cleveland Council; Kenneth Nash, Ass’t Legislative Counsel, Cleveland Chamber of Commerce; David G. Adam, 


president, Cleveland Film Council; Mrs. Fern Heckelman, general chairman of Festival; Elmer A 
Council; and James A. Chesebrough, director, Audio-Visual Center, Fenn College, host to this year’s Festival screenings 


| 


Treece, treasurer of 


> 
,. 
















































Accepting first award for The Jam Handy 
‘What's It to You” is 
H. P. Zuidema (right). Sponsor is E. |. du 


Organization film 


Pont de Nemours and Company. 








R. J. Haynes, Film Department, Ford Motor 
Company (left) received “Oscar” for “The 
Ford People” produced for his company 
by Raphael G. Wolff Studios, Inc 





Donald 


award for 


Elliott (left) accepted 
‘Production 5118” on behalf 
of Champion Paper & Fibre Co. and the 


Oscar’ 






producer, Wilding Picture Productions, Inc 

















Mr. Nash presented the “Oscar” for Beth 
lehem Steel Company’s film “Bright Steel” 
to Donald Jones (left) representing the 
producer, Mode Art Pictures, Inc 
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A NEW WAY 


TO HOLD THINGS UP... ANYWHERE... 
LIGHTS + PROPS » BACKGROUNDS + MIKES 
WITHOUT NAILS OR SCREWS — WITH ¥ 


POLECAT is a featherweight, telescoping column 

of 1% inch anodized aluminum with an expansion 

spring in the top. Adjust it once to your ceiling 

height with locking collar. Then just spring it in 

and out of place as you please. Rubber pads 

top and bottom protect ceilings and floors. POLE 

CAT can’t be knocked over and takes less 

floor space than a silver dollar Adjust — push up — it’s done 

HOLDS 400 POUNDS Makes a perfect mobile, lightweight for lights 
Two POLECATS with cross piece and fitting can be used to hold a roll of 
background paper, props, flats, etc. Perfect for location filming 


BROCHURE ON REQUEST 


SPLICE-O-FILM 


AUTOMATIC 
SPLICER 


for 8mm-16mm 

“Sy combination & 35mm 
with the Exclusive 

PRESET SCRAPER! 


A PERFECT SPLICE EVERY TIME AUTOMATICALLY 


The major cause of film failures is poor splicing and the major 
cause of poor splicing is improper scraping (either too much or too 
little). SPLICE-O-FILM solves both of these problems with its automatic 
scraper that takes off exactly the right depth of emulsion every time 
. regardless of applied pressure 

SPLICE-O-FILM is a precision tool imported from England. It has 
a precision-ground tungsten steel scraper that is preset and ready for 
making thousands of splices 


BROCHURE ON REQUEST 


FLORMAN & BABB 


68 West 45th Street, New York 36, N. Y. 


Phone: Murray Hill 2-2928 
Cable Address — FLORBABB, N.Y. 


Cleveland's Festival: 


(CONTINUED FROM PRECEDING PACE! 


of Ours, produced by Dudley Pic- 
tures, Inc.. for the Turkish Informa- 
tion Office, which affords a 14 
minute color tour of present day 


Turkey. 


Gardening and Home Improve- 
ment: The Promise of Spring, 
sponsored by the Association of 
Bulb Growers of Holland, Inc., pro- 
duced by D.P.M. Productions, Inc. 
A complete demonstration of how 
to get the best results with Dutch 
bulbs is provided by this 17- 


minute color view. 


Career Guidance; Recruitment 
and Training: Smith, 
sponsored and produced by North- 
rop Aircraft, Inc. Shot at Ai 


Force bases, this 29-minute color 


Airman 


film portrays the beginning of a 


young mans air career. 


Teaching and Classroom — 
Sciences (Secondary and College) : 
The Living Bird, produced by Mur! 
Deusing Film Productions, which 
describes bird flight and other 
powers, habits for 14 minutes of 


‘ olor 


(Teaching and Classroom 

Humanities —Secondary and Col 
lege) Mooti—Child of New India, 
a 15-minute color picture produc ed 
by Atlantis 


showing the changes in India in 


Productions, Ine... 


recent times, 


(Teaching and Classroom, Ele- 
mentary) The Story of the Pil. 
grims, | and II, produced by String- 
time Productions for McGraw-Hill 
Book Co, A 28-minute silent color 
film, this is the story of the Pil 
grims’ exile and events leading to 
the first settlement at New England. 


Arts and Crafts: The Haitian 


Primitive, produced by Carlin 
Films, a 13-minute color survey of 


work being done by artists in Haiti. 


Experimental: O Dreamland, pro- 


duced by Kinesis. bad 


One of 18 Cleveland Juries 


Swank’s, St. Lovis Audio-Visual 
Firm, to Occupy New Building 

* Plans to occupy a building pro- 
viding 10,000 square feet of sales 
area have been 
Swank’s, St. 


equipment center and film library. 


announced by 
Louis audio-visual 
The firm intends to substantially 
increase its clientele in the metro 
politan area and elsewhere. 

The new area will be used to 
better display the large array of 
which 


audio-visual equipment 


Swank’s supplies to _ industry, 
churches and schools. Swank’s will 
occupy two levels in the new quar- 
ters. The entire first floor will be 
for sales and service, the lower 
level for storing new and rental 
equipment. Films in Swank’s rental 
library will be maintained in the 
lower level. All acoustical areas in 
the air-conditioned building will be 
of the “random type” for sound 
fidelity. 

An innovation will be an ar 
rangement for returning rented 
films. Customers will be able to 
return films any hour of the day 
or night without leaving their cars 

by using a built-in weather- 
protected receptat le and gravity 
chate. Swank’s customers may also 
use “shopping carts’ —supermarket 
style—assembling their needs from 
various departments. A number of 
sound-proof screening rooms will be 
provided, 

Through a national organization, 
Swank’s has service facilities and 
offers on-the spot service personnel 
and projection and sound operators 
in every part of the country. 


Artist's sketch of new modern building for Swank’s, St. Louis audio-visual firm. 
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You wee vited... 


to the National Convention 
for everyone interested in 
AUDIO-VISUAL MATERIALS 
AND EQUIPMENT 


1958 NATIONAL 


AUDIO-VISUAL CONVENTION 
AND TRADE SHOW 


Hotel Sherman, Chicago - July 22-25 














i f: 
including Separate Meetings ° 





¢ National Audio-Visual Association 

@ Educational Film Library Association 

® A-V Workshop for Industrial Training Directors 

Chief State School A-V Officers 

Industrial Audio-Visual Association (Regional meeting only) 
Agricultural Audio-Visual Workshop 

A-V Conference of Medical & Allied Sciences 

Religious Audio-Visual Conference 


Foatli/eieeg... Te NATIONAL AUDIO-VISUAL TRADE SHOW... 


Largest exhibit of Audio-Visual Equipment and Materials 
in history... Projectors, Recorders, Films, Filmstrips, 
Accessories. 170 Exhibit Booths, 130 Exhibitors. 





For Further information, Write to... r= NATIONAL AUDIO-VISUAL ASSOCIATION 


2540 Eastwood Avenue, Evanston, Illinois 
















Admission Policies: Audio-visual users and buyers are admitted to the Conventior upon registration with any of the constituent groups. Audio-visual dealer 





turers and others eligible for membership in the National Audio-Visual Association must opply for such membership before being admitted. For details contact NAVA 








Your public relations story on FI LM 





Re 
Ne 
trate, 
th 
e 


Nip, 
I=, 
Modern gets it there! a 











For your film, use the specialized services 
of the only national network exclusively 


devoted to distribution of sponsored films 


Motion pictures have the power to deliver a public relations story in 

a way insuring that your message is fully understood and retained. 
The attainable impact of the movie coupled with the fact that you get 
an actual count of the number of people seeing it means that you 

are using a medium which enables you to report specific results to your 
board of directors. 


Distribution of sponsored public relations films via television, theatres, 
and 16mm audiences is the job that is being done by Modern for 
hundreds of leading business concerns and trade associations. Just as 
you call on the services of a qualified producer for the production of 
your film, you should also call on the services of a qualified distributor 
to make certain that your motion picture reaches the screen in front 

of the people who are important to you. 





if you have a film program or are planning one, you owe it to yourself 
to find out what Modern can do to help you. Call us or write any of 
the offices listed below. 








NEW YORK JUdson 6-3830 
45 Rockefeller Plaza, New York 20, N. Y. 
CHICAGO DElaware 7-3252 
1 Prudential Plaza, Chicago 1, III. 
DETROIT TEmple 2-4211 


1224 Maccabees Building, Detroit 2, Mich. 
LOS ANGELES MAdison 9-2121 


TALKING PICTURE SERVICE 
612 S. Flower Street, Los Angeles 17, Cal. 


Natiomrde service from Modern | foam lbravus m 2F umportant ates — 


ATLANTA CHARLOTTE DALLAS Houston MeEmpPnis New Yorx Sr. Louts 

Boston CHICAGO Denver INDIANAPOLIS MILWAUKEE OMAHA SAN Francisco 
Burrato CINCINNATI Deraorr Kansas City MINNEAPOLIS PHILADELPHIA SEATTLE 

Croan Rarips CLEVELAND H agaisauac Los ANCELES New ORLEANS PITTsBURGH Wasnincton, D.C 
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Job security through improved selling skills is one film’s mission (see “The Story of a Star” on page 39) 





The Woman's Angle and the Screen 


“A Powerful, Neglected Influence’ Women’s Interests Have Broadened immensely 


Today’s Feminine Audiences Are Alert to Useful, Informative Sponsored Films 


\ Tuese Days of easier homemaking and 
speedy communication, women are becom- 
ing the number one target for any kind of 

film message that might be in the family interest. 

The greatest influence in the world is helping 
to form public opinion or create a desire for a 
new product, all of which is just a lot of talk that 
got someplace. Women can get it there faster and 
better than anyone. 

\ three-year survey on habits and motivations 
of women was made by Kay Metz, director of 
women’s programs for Quaker Oats Company, by 
questionnaire plus a lot of old-fashioned talk over 
coffee cups. It shows what has long been suspect- 
ed— a woman's influence is not limited to the 
economic front where she is the country’s biggest 
purchasing agent and comptroller of the budget. 
She is also a potent factor in shaping her hus 
band’s opinions, attitudes and activities. 


A Great Awakening Is Taking Place 


Mrs. Metz, one of our nation’s most prolific 
writers on women, in 1955 spoke before more 
than 50,000 members of her sex in every part of 
the U.S. She is currently using a new film, 
Waste Not, Want Not, to clinch her verbal mes 
sages In a grass roots campaign in behalf of the 
Citizens Committee for the Hoover Report, with 
which her company is cooperating. 

In polling some 7,600 women, she found a 
great awakening taking place. They have one 
thing in common, whether in business, on a 
farm, in a factory or home. They worry about 
the same national problems and in this order 
6% per cent, unnecessary government spending ; 
ol per cent, high taxes; and 43 per cent, the 
threat of communism. 


The result that really presents a challenge to 
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THIS MONTHS COVER FEATURI 


Business Screen Special Report 


on Potentials for the Sponsor 


the film industry is closer to home. Eighty-six 
per cent said they are planning a definite self 
improvement program including interests in 
every area, more participation inp community 
affairs, planned study courses and greater care 
in selecting material to use. Previous studies in 
dicated they were reading more for excitement, 
entertainment. fulfillment than for information 


or knowledge. 


There are tmeore women in Americ a than 


men, a plurality of 25 million. They are not only 
numerically stronger, but control the private 
wealth. Women own 55 per cent of all savings 
accounts, hold title to 40 per cent of real estate 
own 5O per cent of industrial stocks, inherit 68 
per cent of all estates and are beneficiaries of 
more than GO per cent of insurance polie ies. They 
also make up the largest influence group of 


all time. 


Woman's Influence as Buyer and Citizen 


Of keen interest is the degree of woman's 
influence in this expansive field and the direction 
it takes. Hers is a small world, not because she 
wishes it so, or because it must always be so 
She has a buying power that reaches right into 
the market places of New York, Chicago and 


San Francisco, moral values and a tenacity that 


can unseat unwary politicians, and an intense 


desire to explore with her family the new wonder 


1956 


world of invention and product development that 
makes her living standard the highest in the 
world, 

The manufacturer has only begun to realize 
the possibilities of mass merchandising that 
came when television brought its instantaneous 
message into the living rooms of millions, That 
sales nessage is being considerably refined by 
judicious film production that has pul such com 
munication on an entertainment level. There is 


a story to be told, and told well 


Public Service Films for Television 


Television stations preview films for possible 
public interest value on a sustaining basis, gen 
erally choosing those with 13 and one-half to 
27 minutes running time. They look for high 
professional quality with the least amount of 


(CONTINUED ON Pitt FOLLOWING PAGES) 


Theatre audiences contain a large proportion of 


feminine viewers; good short subjects in the public 
interest get widespread acceptance. 










































WOMEN AND THE SCREEN: 


(CONTINUED FROM THE PRECEDING PAGE) 


direct advertising. Sponsored films are widely 


accepted by television stations and audiences 


The same type ol file, except for running 
time, is widely used in motion picture theatres 
chain, independent and drive-in. They must be 
made so that the audience will accept them as 
part of the regular program. Ideal length for 
such showings is 10 to 12 minutes, but they 
may run to 20 minutes, depending on subject 
matter and treatment 

Road shows draw average audiences of 400 
in summer rural and resort circuits. Here is 
rket for short subjects added to the 
regular film fare, 
ten b 


a ready m 
These often are underwrit 
merchants who remain open on show 


night, 


Meet “Mrs. Middle Majority Housewife” 


A composite emerging from Mrs. Metz’s sur 
vey might be called Mrs, Middle Majority House 
wife, who, released from a dreary pattern of 
daily activity, has imagination and interest that 
knows no bounds. Her “want-to-know” extends 
into every field of endeavor with a desire to 
participate with her family, members of her club 
and others in the community to explore thes 
new vistas, Discussions at meetings will depend 
on the wealth of information that can be offered 


beat through the film medium, 


She is close to her family but not as home 
bound as traditional concepts would have it. Sh 
is a citizen, a stockholder, a club member, a 
community worker, an educator, a church goer 
with the power of influencing someone in each 
group She is concerned with the welfare of her 
family, the community and the nation. She is a 
conservative in her econome thinking and in 
fluences her husband in that direction. The ae 
gree of that influence is in direct proportion to 
efforts directed at her by her husband's company 
outside interests, or both 

A club meeting is a special event devoted to 
matters important to health and happiness of a 
woman, She wants her role in government, fi 
nance and education sharply defined by a film 


speaker or club officer. She has a social idealism 








In films like “Beauty for Keeps” 
(Johnson Wax) feminine viewers get 
useful facts on modern home care. 


that sharpens interest. Fifty two per cent of the 
women polled by Mrs. Metz said they intend to 
hecome more active politically, to do more than 
just cast a vote in general elections. Thanks to 
such items as frozen foods, ready mixes and 
diaper service, women have time for such efforts. 
Only a few years ago it took 5.5 bours to 
prepare three meals a day for a family of four. 
Today she can do it in an hour and 35 minutes, 
a gain of nearly four hours a day for shopping 
or group activities, 


Experts in Selling Products, Not Ideas 


No expense has been spared in developing 
experts in merchandising and selling products to 
women. Psychological researchers have analyzed 
her wants probed her suppressed desires, studied 
her weaknesses and moods, As result there are 
many experts in selling to women, but few adept 
al = lling ideas. 

The influence of a wife has long been recog 
nized among the protessions as any woman mar 
ried to a doctor, clergyman. teacher or any 
executive very well knows. Because of their 
numerical stre ngth what American women think 
can be as important as what they buy. 

Manifold interests of the highly organized 
women’s clubs offer a potential audience that is 
astronomical, National Congress of Parents and 
leachers alone has 8,822,694 members in 39,000 
associations with General Federation of Women’s 
Clubs a lesser but equally potent 815,000. Three 
million women of all ages participated in Young 


Women’s Christian Association activities in 1954, 


Employee noon-hour film showings on convenient, profitable 16mm sound equipment can reach an im- 


portant segment of the feminine audience within shops and offices 


(Illinois Central photo.) 
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and the Girl Scouts in the same year accounted 
for 2,280,972. Others in top brackets are the 
American Association of University Women with 
131,000; Camp Fire Girls 392,000: Woman's 
Christian Temperance Union 400,000; Daughters 
of the American Revolution 176.343: and Al 
irusa 12,000, 


Films Can Help Her Reach Good Decisions 

Mrs. Middle Majority Housewife often is 
lonely and feels isolated from the world, even 
from those closer to her. She struggles constantly 
against feeling that the work a homemaker does 
is not terribly important. Anything a good film 
program can bring her is apt to be deeply 
appreciated. 

She is unable to reason clearly on new and 
strange questions, and accepts the decisions of 
others in proportion to her confidence in the 
speaker, the writer, the boss, the union steward. 
political candidate or community worker. In 
planning films for this audience, always discuss 
situations, projects and ideas that she can inter- 
pret out of personal experience. If you want her 
to have a good opinion of your product or 
company, give her information and more in- 
formation. 

No one can do that but your company or 
association, and through a special program de 
signed for just that. This is essential, but the 
best possible presentation is a failure if heard 
and seen by only a few. Films, either through 
community programs or television, will get a 
message across faster and better than any other 
medium. They offer opportunity for group dis 
cussion, and if conducted by able leaders will 
motivate the people in the audience much faster. 

Roger W. Gerling, secretary of the custome: 
relations council, American Trucking Associa 
tion, calls wives a “powerful, neglected influ- 
ence, 

Study clubs gain in popularity as more wom 
en seek in their own lives the key to world peace. 
relating their own activities (or lack of them) 
to the building of an orderly world. 


Economic Facts Are a Key Subject Area 


Credit is a subject that can be communicated 
to women without using a measuring cup and 
teaspoon, as money is listed as the most fre quent 
cause of discord in the home. Since women spend 
60 cents of every dollar, they should have in 
formation on the subject without turning to the 
financial page. “Before you sign on the dotted 
line” would be a film subject. 

Household Finance Corporation takes a well 
considered recognition of the women public via 
a film library with information on money man 
aging such as Make Sense With Your Clothing 
Dollars to help the family solve budget problems. 
The film is loaned free and is accompanied by 
booklets of the same title. 

The banking industry has discovered that in 
selection of the family bank, the wife picks the 
institution on her own about 26 per cent of the 
time, helps the husband make the selection 25 
per cent of the time, and influences the remain 
ing Ol per cent of the decisions. 

Behind Your Telephone Bill takes the Al 
and T customer behind scenes of servicing the 
millions of daily telephone calls and the complex 
machinery that reduces bookkeeping cost 


Mental health is of great interest. Mothers 
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feel it important to know the nature and symp. 
toms of mental ills and know when members of 
the family need aid. A lot fewer young wives 
would go home to mother if they understood the 
pressure under which their husbands work. Hear- 
ing aid makers approached the hearing problem 
sympathetically (and successfully) with a 12 year 
crusade with intelligent use of films that point up 
problems of hearing deficiency, correction and 
acceptance of mechanical aids. Prints were made 
for free showings, with significant response from 


women 8s groups. 


Job Security Is Another Major Concern 


\ major concern is job security. One of the 
many women who wrote their thanks to the 
Quaker Oats Company on its program for wives 
of employees said “God bless the company that 
takes an interest in its wedded relatives.” Mrs. 





“This Is Life’ (American Meat Institute) presents a 
colorful story of real interest to women’s groups. 


Metz receives four or five letters a week from 
industrial concerns seeking her counsel in setting 
up women’s programs. 

Two women were appalled at school dropouts. 
They learned that about half of all fifth graders, 
as a national average, would leave school before 
graduation. Finding that with many it is a 
financial problem, they got busy and arranged 
part time and summer work, making it possible 
for many to stay in school. They reasoned that 
these immature and ill equipped children would 
make up the labor supply from which their hus- 
bands’ company would have to draw. 


An Authentic Series on Child Behavior 


Campus Films launched a series about chil- 
dren, after more than 10 years of study, which 
appeal to maternal audiences because of their 
authenticity. A special clubroom with concealed 
cameras caught the youngsters in relaxed mo- 
ments, showing the growth on emotional, physi- 
cal and language levels. The picture is considered 
a requisite for civic and school groups forming 
play schools as part of their communities. 

The ladies turned out in large numbers to 
push for change in the representational structure 
of the State of Illinois after showings of Sarra’s 
film on The Blue Ballot Reapportionment Amend- 
ment. It was written by a woman staff member 
and designed for statewide showing before wom- 
en's groups. It sparked one-woman campaigns as 
well as mass efforts such as that of the League of 
Women Voters. 

Women want to make government by the 
people a stronger reality, and films on citizen 
(CONTINUED ON PAGE PITY ) 
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How to Reach Feminine Audiences With Your Films 
AN ANALYSIS OF MOST EFFECTIVE CHANNELS OF DISTRIBUTION 


5 yes EDITORS of Business ScrEEN have 
surveyed the broad patterns of l6mm 
Television and Theatrical Distribution af 
fecting the great feminine audience for spon 
sored motion pictures and slidefilms, Our 
conclusions will be helpful in determining 
the potential success of any campaign di 
rected at this important segment of the total 


U.S. population 


1. A word of caution is important in the 
area ol l6Omm direct distribution to adult 
women's clubs and organizations. While this 
audience can be reached by direct ship 
ment ol prints adult women's groups usual 
ly have to make arrangements to borrow 
sound equipiine nt lo be sure ol equip mt 
ivailability, a pre-release survey is indicated 
to program chairmen and, if the groups are 
large enough (as in) major metropolitan 
centers), the sponsor may well arrange tor 
projection service through such organizations 
as the National Projection Rental Service 
Cost of this averages about $20-$25 pel 
group, including operator, projector and 


screcn 


2. Teen-age girls can best be reached 


through junior and senior high school book 
ings for which commercial distributors are 
well-equipped. Most (95°) of all U.S. high 
schools have l6mm sound equipment, Cost 
of bookings and shipments only is entailed 
\ promotional mailing through the sers 
ices of a commercial distributor will get an 
excellent response on consumer education 
home economics, grooming and similiar sub 
jects for interested sponsors 
> > » 

s. Adult women’s audiences are most casily 
reached through S5mm theatrical channels 
including drive-ins, where interesting, gen 
eral interest short subjects of 10-minute 
length in color or black and white are wel 
comed by theatre managers and bookers 
\gain, it is important to consider the sery 
ices OL prolessional distributors who know 
this field. Booking arrangements are based 
on cost of service only since no payment is 
made to the theatre for screen time, Con 
sult these distribution specialists during the 
creative phase of your contemplated film 
They know what the theatres will accept 


<—— ——<— 





1. Adult and teenage women's audiences 
ure also reached via sustaining or publi 
service limm film releases to television sta 
tions, Subject matter of primary importance 
with 4 minimum of commercialism permis 
sable. Our television contacts indicate that 
stations will welcome news-worthy or highly 
interesting short subjects ol five, seven, ten 
and thirteen-minute lengths for their wide 
spread afternoon and morning programs di 
rected at women's audiences, About 74 ol 
more than 400 tv stations are already equip 
ped for color film transmission, Specializing 
distributors will handle shipments to tv 
stations 
. ° . 

5. The general l6mm audiences of adult 
groups and teenagers will include a larg 
percentage olf feminine viewers, Lower cost 
of promotion and a higher percentage of 
booking returns can be achieved through 
general distribution, specifying only “adult 
or “teenage” categories. This broad audi 
ence is very satistactory tor such subjects as 
economic education, trathe and home satety 
gardening, travel, home care and decoration 
(remodeling, etc.) and health education, as 


i lew ex imple ‘ 





6. Special women's audiences can be reached 
through direct projection utilizing continu 
ous or semiautomatic lOmm sound or slice 
proyectors at womens conventions counts 
fairs, open-air showings through merchant 


sponsored arrangements and mothe im 


portant area ol retail department store 
showings in specialty departments such as 
maternity wear, rugs and draperies hone 


furnishings, wedding ipparel etc, Most large 
retail stores welcome sponsor material which 
can be promoted tor pointotsale showing 
> . > 
7. Finally, it is important to use sight/sound 
media to train and inform retail store per 
sonnel handling sponsor lines of merchan 
lise apparel textiles, etc. Sound shidetilo 
ire a most effective medium tor retail store 
education. Such groups as the Netional Re 
tail Furniture Association, etc have mace 
excellent use of this medium. Clerk showings 
ol consumer films are also good training 


procedure lor the manulacturer 7a 
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“The Red, White and Blue Line” a 


10-minute, 16mm film starring Tyrone 
Power is a current bond film 


§ ®yon Gu THE Wank AND VicTrory 
Loan campaigns of the 40's 
facet of the film indus 


try participated in the distribution 


nearly every 


and showing of hard-hitting films 
which brought the impact of batth 

fronts to communities, factori 

union halls and crossroads where 
tond Drives were being conducted 
loday, in this 15th Anniversary 
Year of the Series | 
Bonds and of the Payroll Savings 


Plan, some 40 million 


Savings 


Americans 
have a cash stake of more than $40 
billion in both Series E and the 
later Series H (introduced in 1952 
Savings Bonds 

This huge reservoir of future pur 
chasing power is supported within 
10.000 companies who have the 
Payroll Savings Plan, with & million 
employed men and worten mve sting 
$160 million per month in Series | 
Bonds purchased under the Plan 
Clearly the U.S, Savings Bond pro 
gram is of vital concern to all Ameri 
cans, a8 is its continued growth to 
the United States Treasury 


14 Films Available Now 


Motion pictures have continued 


their important informational and 






Motion Pictures for 


Showtime for Savings Bonds 


16mm, Television and Theatrical 


Audiences Help Stimulate U.S. Savings Bonds Program 


inspirational roles in the U.S. Sav 
ings Bond 


these lo years 


throughout 
loday 14 motion 


program 
pictures and a total print inventory 
of nearly 4,000 films are being dis 
tributed through the local facilities 
f state sales directors of the Sav 
ings Bonds Division. In this peace 
time era, entirely different themes 
motivate purchasers of bonds. 
fmerica the Beautiful a 20-minute 
Fechnicolor subject which portrays 
the beauty and strength of Ameri 
ca and its people, is the most popu 
lar film currently in use 

Another Warner Brothers’ short 
Power Behind the 


ore than 500 prints in cir ulation 


Vation, also has 


It tirring narration and moving 
music tell the story of the building 
of the nation down to the abundant 


prene nt 
Armed Forces Contribute Titles 


LS. Marin Army 
Signal Corps films like Uncommon 
J alor and 1 Free People 
1 job in the Savings Bond program 
aided by the specifi 
complished by children’s films like 


Stamp Day for Superman and Stamp 


( orpe and 
are doing 


THISSIOMS ae 


Day for Lassie 
late thrift 


which help stimu 

habits in the nation’s 

classrooms 
The lomm 


Bond = film 


program 1s only one aspect of a 


Savings 


broad visual approach made by its 
able promotional staff in Washing 
ton lelevision, for example may 


use some of the numerous one min 


A monthly kit of U.S. Savings Bond television advertising material containing 
these visual and printed elements is sent to all U.S. television stations 





ute newsreel-type trailers furnished 
by the Division but also is fortified 
by a monthly kit of U.S. 


Bond television advertising material 


Savings 


which is sent to all television sta 
tions 
This kit 


slick Ss. 


includes 2 x 2 color 
bx 5 telops, live announce 
ment copy in lengths of 8-seconds 


and 20 seconds and l6omm film an 





June Allyson helps promote Payroll 
Savings Plan participation in “The 
Bond Between Us” a 17-minute film. 


nouncements produced by McCann 
krickson, Ine., 


agency. 


volunteer task force 
These film announcements 
are in black and white and in one 
minute and 20-second lengths. 

In addition to the kits sent to 
these individual stations. the four 
major networks are supplied with 
Ssmm sound film announcements 
for use on network programs on 
public service time. lop motion pi 
ture stars frequently appear in these 
announcement spots, both for indi 
vuidual and network programs 

Theatrical showings also give 
millions of moviegoers a direct Sav 
ings Bond sales pitch through one 


minute films of the newsreel type. 


Plant Showings Are Important 

Mindful of the tens of thousands 
of lomm film showings in plants, 
schools and to group audiences of 
Bonds 


a direct relationship be 


every Ly pe the Savings 
people see 
tween the Payroll Savings Plan, for 
example, and the increased use of 
Savings Bonds Films in the numer 
ous plant noon-hour film programs. 

Industrial relations and training 
personnel directing such programs 
can be especially helpful in book 
ing such pictures for their noon 
hour programs, Sales directors in 
every state and in most large cities 
throughout the U.S. will cooperate 
in making l6mm prints available. 


An ideal film for this use is Fly 


BUSINESS 


Fisherman, Fly, a 30-minute 16mm 
color film donated to the Division 
by the United Aircraft Corporation. 
While print 


limited, each State office has one 


supply is somewhat 


available for free loan. 


School Subjects Encourage Thrift 


School audio-visual directors have 
also been encouraged to take ad- 
vantage of the Savings Bond films 
which encourage youngsters to thrift 
habits. In addition to the two Stamp 
Day films of 20 and 


ae h. 


15-minutes 
there is a 5-minute film 
starring Robin Morgan in an in- 
spirational, patriotic appeal to chil- 
dren and parents for participation 
in School Savings. 

A 30-frame silent filmstrip called 
Billy Dollar brings the School Sav 
ings theme 


down to elementary 


grade level understanding. Accom 
panied by a reading manual, Billy 
shows how he doesn't want to be 


bank where he’s 


doing no good, He gets out into the 


left in a piggy 


world, calling on his fellow dollars 
to help make the country stronger. 

Among the latest of the Treasury 
films is a 17-minute color and sound 
subject titled The Egg and Us, pre 
pared in the public interest by Lirt 





Dog star “Lassie” is helping sell thrift 
habits to youngsters in the classroom 
film “Stamp Day for Lassie” 


Animated by 


Films and produced by Brandt Enos 


Magazine. Pelican 
Associates, The Egg delivers the eco 
nomic story behind Savings Bonds. 
shows the importance of a sound 
dollar and how the widespread sale 
ol Savings Bonds are important 
to the growth of America 

This latest film is a 


ment” subjec tand « spec ially suitable 


‘manage 
for meetings ol business groups 
bank organizations, groups of Bond 
volunteers and women’s organiza 
intended for 


organization or campaign meetings 


tions, It Is especially 


on company Payroll Savings drives 

Films can and are playing a key 
role in the nations economy is 
vested in the U.S. Savings Bond pro 
gram. Through the cooperation of 
film distributors and users, it's a 
mighty important contribution. 
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Sales People Raise Sights With a Basic Training Film better merchandise 


OCATED One LPpon ANOTHER 
L in the cities and towns across 
the country are a million of 
retail stores selling just about every 
thing we buy. This industry the 
biggest business in the world 
employs several millions of sales- 
people, and the difference in how 
well they sell, in store after store. 
is one of the most important factors 
in each store’s success or failure. 
One of the most successful retail 
operations is Allied Stores Corpora 
tion, the nation’s largest department 
store organization with more than 
80 stores and over 30,000 employ 
ees. Each Allied store operates un- 
der its own name and has wide 
promotional latitude in keeping with 
the local flavor of its community. 
However, general merchandising 
methods, including training sys 
tems, are coordinated by central 
management in New York. 


Complements Member Training 


Last fall, seeking a useful tool to 
complement the member stores’ sus- 
tained training programs, Allied 
engaged Caravel Films, Inc., to pro- 
duce a film which would emphasize 
sound merchandising methods appli- 
cable to almost all retail sales situa- 
tions. The result, completed several 
months ago, is a 33-minute sound 
motion picture titled You Are the 
Star. 

Going into immediate action 
throughout the Allied chain, the 
film has now been seen by 75° of 
all employees and received with 
marked enthusiasm, not only by 
executives in charge of training, but 
by employees, as well. The film will 
be used for years to come as part 
of the stores’ indoctrination and 
training program for all new em 


ployees and seasonal extras. 


Based on Extensive Research 


You Are the Star, which is now 
available to stores outside the Allied 
organization, is based upon research 
by Allied in its own stores. Also 
upon extensive interviews in. the 
consumer field by Caravel Films 
and by merchandising consultant. 
Maxwell I. Schultz. Its main con 
clusions on the path to better sales 
techniques may be condensed into 
five points 
l. “Be Friendly Sincere {nd 

Prompt in Your Greeting.” 
2. “Find Out the Customer's Needs.” 
».. “Show and Explain the Right 
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otar-Maker in Hetail Selling sr" 


Allied Stores’ Nationwide Retail Organization Helps m. 







“You Are the Star” 


. recommend 



















































































. more of the item 
Vere handise with Enthusi . “ 
Z and related items 
asm, 
1. “Recommend Better Merchandise 
Vore olf the Item and 
Related Items.” 
os “Help the Customer Decide 
and Follow Through Efficient 
ly.” 








Filmed in Modern Store Locale 
lo dramatize these points a large 
cast of 24 is used, and the setting ... Show and 


is an actual, well-run, modern de- explain the 


partment store. The drama begins ight : 
as a Miss Fenwick walks in the "9 merchandise 


store and Dorothy Kober, a star -+. with enthusiasm” 
saleswoman, shows the right way to 
put into practice all five points of 
the film resulting in a sale that 
changes a “just looking” shopper 
into a satished customer who found 


that she really needed a new purse 





and a belt. 

Also introduced are the trials of 
Sue Roberts making her first sale 
and the smooth, ingratiating tech 
niques of Sam MeCobb— in Carpets, 
and Betty Newcomb—in Curtains. 
The “wrong-way” relief is provided “ . . the good sales- 


by too eager-beaverish Helen Moran 


in Housewares, and bored George person finds out 


Forgan—in Men’s Furnishings. May the customer's 
Simons demonstrates how to master needs ae 


one of the most difficult of all retail 
selling jobs—handling several cus 
tomers at once, 

After showing You Are the Star 
‘in all of its stores to most of its 


salespeople, Allied has found the 





film not only applicable for sound 
sales training but most useful in 
training sales supporting people 
such as stock clerks. ete... in the 
fundamentals of good merchandis 
ing. This has been found to be true 
because the film not only ticks off 
a set pattern of sales techniques but “be friendly ben 


presents them in such a form that sincere... and 


the whole process of retail selling romet in vour 
is dramatized and shown as the ex P P Y 


“ 


greeting... 


eiting business it is, 


Prints Available for Purchase 


By arrangement with Allied Stores 
Corporation, the distribution of 
You Are the Star is being handled 
by Caravel Films, Inc.. 730 Fifth 
Avenue. New York City 19. Prints 


are now available for immediate 








purchase by retail stores and spec 

ialty shops It will not be available 

to lending or rental libraries and 

cannot be obtained on loan except help the 
for preview purposes, Prices are as customer decide 


follows: Ist to Sth print $250 each ...and follow 


6th to 10th print: $225 each ad through efficiently “” 
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A Spokesman for Advertising 


This Significant Color Film Merits Wider Educational Use 


Hevine Done A Micuty Bic job 
in moving the goods and serv 
ices of the world’s most productive 
nation, advertising has overlooked 
an important bet in selling itself 
particularly to the younger genet 
ation. 

An editorial a few months back 
in Painren’s INK pointed out some 
facets of advertising's need for bet 
ter undertsanding of its economi 
functions and for the recruitment of 
graduates to its ranks. PI also noted 
the absence of a good motion pi 
ture about advertising and in this 
overlooked a bet. For that film al 
ready exists, has proven its value in 
innumerable showings over the past 
five years and has just now been 
up-dated for considerable more 


mileage. The lomm color motion 
picture we reler to is The Vagic 
Key, produced by Raphael G. Wolff 
Studios, In 


The Magic Key 


velopment of advertising from an 


shows the «de 
cient to modern times: shows the 
relationship of advertising to the 
growth of American industry and 
delves deeply into specifies of media 

those lenses which focus, through 
the distributor and salesman, the 
wares and ideas of the manufa 
turer into the consciousness of the 
consumer, 

More than 220 industrial firms 


ad clubs and associations have pur 


Scenes from “The Magic Key” (be 
low) — advertising reaches consumers 
through many media paths to make 
them aware of helps to better living 
(Right) — through advertising’s crea 
tors production is increased, prices 
lowered and jobs are provided 


chased one or more prints of the 
film. The cost of production was en 
tirely met by the Wolff Studios and 
The Magic Key was (and still is) 
ivailable at print cost of only $200, 
which includes 
tion tith 


a special presenta 
using the name of the 
Sponsor 

Among the present users of The 
Vagic Key is the U.S. Chamber of 
Commerce, which purchased a hun 
dred prints for general distribution 
to its membership. But its real im 
portance can be derived from school 


and factory which 


showings in 


preview cards were provided to 
members of the audience. Glendale. 
California, high school students fur 
nished 


some revealing comments, 


such as “I always thought advertis 
ing was a waste of money until | 
saw this film 

Workers in the Klectro 
Motive plant of General Motors in 
Illinois, 


enthusiasm with such comments as 


huge 


LaGrange showed their 


This is the picture we ought to 
show to everybody in Russia,” and 
makes you think about the way 
this country got this way.” 
Preview prints will be made avail 
ible through Wolff sales offices in 
New York Detroit and 
Cincinnati or inquiries can be sent 
direct to studio headquarters at 


41 Holly wood Blvd Hollywood 


Chic ago, 


3. California, nd 








Motorama: Vision of the Future 


MPO Creates a Delightful Fantasy for Theatrical Showing 


Sponsor: General Motors Corp. 
Title: 


min, color, produced by 


Design for Dreaming, 10 
MPO 


Productions, Inc., for theatre use 


via The Jam Handy Organization. 


* General Motors’ exciting Motor 
ama, an annual event for automo- 
bile enthusiasts all over the country, 
has one great drawback only a 
fraction of the people who would 
like to see it are able to 

Although the “live” Motorama 
(New York, 


Angeles and 


plays in five cities 
Miami, Boston, Los 
San Francisco) to an attendance of 
over 2'4 million people, it is im 
possible because of physical limita 
nationwide 


tions to reach the 


potential audience of many mil- 
lions. 

Because of the widespread inter- 
est in Motorama, Generai Motors 


makes an annual film which. al 


though not an exact factual record 
of the show, does capture its flavor. 
style and theme. Designed for the- 
atrical distribution (via The Jam 
Handy 


always produced with lavish care 


Organization) the film is 


to be of equal or better quality than 
the Hollywood product with which 
it appears on the same bill. 

Design for Dreaming, this year’s 
Votorama film, is a dancing and 
singing fantasy that introduces the 
beautiful cars through the eyes of 
cute Thelma Tadlock, a ballerina 
whose twinkling toes carry the audi- 
ence from Chevrolet to Cadillac- 
land, and to the far out reaches of 
the highways of tomorrow. 

In 1954, the Motorama film 
reached an audience of 7 million in 
theatres, and in 1955, 8 million. 
From all 
Dreaming promises to be the most 


popular thus far. Ud 


indications, Design for 


Below: highways and “dream cars” of the future (created in miniature by MPO 
technicians) are imaginative highlights in “Design for Dreaming.” 





Visual Story of “Operation Home Improvement” 


Sponsor: Ohi, Operation Home 
Improvement. 

Tithe: 56 Is The Year To Fix, 18 
min. sound slidefilm, color, pro- 
duced by Color Illustrations, Ine. 

* Operation Home Improvement is 

a national, industry-wide campaign 

to improve America’s homes. The 

program is sponsored by the U.S. 

Chamber of Commerce and some 

1) leading companies in the build 

ing, home equipment and finance 

held 


According to surveys made in re- 


cent vears, there are 20 million non 


BUSINESS 


slum American homes which have 
fallen into disrepair due to exten- 
sive changes of the past decade in 
home building and equipment. The 
U.S. Government, aware of the 
existing housing deterioration, has 
been pressing for a united effort of 
government agencies, industry and 
private citizens to relieve this do- 
mestic problem. The Ohi campaign 
is designed to effect this unification. 

The slidefilm describes the need 
for Ohi and advises ways of setting 
up the home improvement program 


on a local level. bal’ 
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Scene from the new DuPont motion 
picture “What's It to You?” 


Award Winner 


A New Color Film on “Mylar” 
Also Wins on Sales Fronts 


— Recent First AWARD win- 
ner in the Sales Promotion film 
category at the Cleveland Film Festi- 
val (see page 31) was a 24-minute 
color motion picture titled What's 
It to You? The unique facet of this 
interesting film is that it tells about 
a new product whose qualities are 
such that the manufacturer decided 
potential users would have to see it 
to believe it. 

Sponsor of What's It to You? is 
E. 1. duPont de Nemours and Com- 
is about “My- 
film, 


whose varied uses will bring it to 


pany and its story 
lar.” transparent polyester 
everybody's attention in some form 
or other in the near future. The Jam 
Handy Organization is the award 
winning producer, 

The new film was designed to 
demonstrate dramatically the prop- 
erties and suggested uses of the new 
product. A technician swings a base 
ball bat at a thin sheet of “Mylar” 
break it. An 


throws his weight on the film and it 


and can’t acrobat 
tosses him back into the air. A girl 
trapeze artist swings safely on a thin 
strip of “Mylar.” 
The picture was intended pri- 
marily for executive and technical 
personnel in manufacturing and 
convertising organizations to whom 
it is being shown by duPont sales 
personnel. Its impact can be assayed 
demonstrations 


from convincing 


that show how hot steam cannot 
change the film’s properties; not 
does dry ice at 80 degrees below 
zero damage it. Similarly, acids are 
shown dissolving jewelry in a “My- 
lar” bag without affecting the bag 
itself, 

What's It to You? is a significant 
demonstration of what only the mo- 
tion picture can do and what other 
media cannot accomplish in the field 


of product introduction and demon- 





NUMBER 4 VOLUME 








17 


Educational Film Library Association 


CONVENING JULY 12-22, 1956 


iW orking loge ther to 


tchieve Common Goals 


Of interest to: educational audiovisual workers 
special group appeals for audio-visual people in 
health education and in field of religious educa 


Special programs: Friday, July 20—sectional meet 
ings on problems of significance including a-v pro 
grams in schools and colleges; film booking sys 
tems, evaluation, t.\ etc. Saturday alternoon 


July 21 


aration of a‘ 


series of demonstrations on teacher prep 


materials, film damage problems 


closed-circuit television 


Assn. of Chief State School A-V Officers 
CONVENING JULY 22 THroucn 241TH 
Of interest to: members of association only 


Problems and Plans 
How 
Workshops Discussion 


Special programs: “Progress 
in State A-V Programs During 1955-1956 
to Do It" and “A-V Costs 
ol “Pertinent 


and Compelling Issues” lead by 


Resolutions Committee 


Chairman: Russell Mosely presice nt of ACSSAVO 


. . . 


A-V Conference of Medical & Allied Sciences 


CONVENING MOonbAy, JULY 23 ONLY) 


Of interest to: attendance by invitation only 


Special programs: review by each participant ol 
past year's development in his audio-visual pro 
gram. Lopics tor discussion during day include 
use of television in health field, review data and 


evaluation forms; trends in medical and allied 


films 
Helen I. Yast 


\ssociation 


Chairman: Librarian, American 


Hospital 


. . . 


Industrial Audio-Visual Association 
CONVENING Turspay, JULY 24 ONLY 
Of interest to: members and invited guests only 


Special program: a guest luncheon honoring out 


standing personalities in tactual films will be 
held Tuesday noon, All other sessions are closed 
to IAVA members 

Chairman: Vic Johnson, regional director, LAVA 


illinois Training Directors Workshop 


One Day ONL Turspay, Jury 24 


Of interest to: industrial training directors 


Special programs: “Getting Maximum Mileage for 
Your Audio-Visual Dollar Audio-Visual Aids to 
Sell Your Heusinkveld 
Armour & Co.) Closed Circuit TV tor the 


RCA-Victor demonstration with in 


lraiming Program (¢ I 
lrain 
ing Director 


dustry cooperation 


Chairman: Burton Monk, Dallas Jones Produc 


tions 


1956 


ADVANCE PROGRAMS OF CONSTITUENT ORGANIZATIONS AT 


The National Audio-Visual Convention 


HOTEL SHERMAN, CHICAGO, ILLINOIS, FROM JULY 19TH TO JULY 25th 


National Audio-Visual Association 


GONVENING JULY 20 Trrovucn Jury 2511 


Of interest to: members of the association and 


invited guests only 

July 20th Program: 10:30 a.m, meeting of the 
Educational (Legislative) Committee, 2:00) pam 
meeting of the 

July 21: Advisory Members sales meetings only 


July 22: 9:00 a.m 


Board of Directors 


Advisory members meeting, fol 
lowed by joint interdenominational church ser 
ie at 10:00 alm 


July 23: 8:45 a.m. General Session: Alan Twyman 


Presiding. Followed by presentations on “Re 


crusting Salesmen”, “Training and Paying Sales 
men” and “How to Live 


With Competition 
1:20 acm 


Preparation of Materials for Visual 
Presentation” by Harvey Frye. 11:20 acm bn 
Films Section ry H 
Panel lOomm Wide-Screen 
Con” with demonstration of color 
C.ood Selling Will 
by Larry Skeese, Films Unlimited 


tertainment Jaflarian 


Chairman Pro and 


wide-screen 
projection 


Rentals 
July 24 
netic recorders and materials, presented by Mag 
neti Lape Recording Industry Association 
10:20 am. “What It's Like on the Other Side of 
the ence talk by Harold A Photo 
sound Co, 10:40 acm. progress report on A-\ 
Public Relations 11:000 alm New 
Pechnical Developments Which Will Affect the 
bFuture of Our \nnual 
\udio- Visual 


resolutions and 


increase bilm 


00 a.m, special program on selling mag 


bischer 
Program 
Inclustry 11:50) aum 


N itronal 


rf ports 


Business Meeting of the 
\ssociation, committee 

installation of new ofhecers 
July 25 


to 6200 pm 


00 alm, to LOs00 pam 
NAVA Board 


Trade Show 
ol Directon 


Religious Audio-Visual Conference 


COONVENING SUNDAY Jury 22 Onty 


Of interest to: religious film users and producer 


Special programs interdenominational 


Milton Heitz 
man, National Council of Churches, at 1045 acm 
im Louts XVI Room 


pont 


church service arranged by Rev 


S00 pon. program in Gold 


Room—group discussion built around two illus 
trated lecture presentation using as nds iw 
large and small churche (00 pait-previews of 


new church motion pictures 


We ele ‘ len 


Baptist Convention 


mud filmstrip 


Chairman 


Film Librarian, American 


. . . 


Agricultural Audio-Visual Workshop 


CONVENING JULY 25 AND 241 


Of interest to: vocational agriculture worker Th 
members of NAVA 
Spec ial programs demon tration mid discussion 


on new agricultural audio-visual media and meth 


od 
Chairman 
\yg I cat hie I 


Gordon Berg, Count Agent and Ve 


Magazine 
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Advance Furnace Company Booths 4-93, 94 
of Wichita Kansa 
Exhibiting: Pixmobiles and related prod 
Personnel, Cay 


a 
J 


100 t. Dougla 


NAVA 


American Optical Co., Projector Div. Booth 6-44 
) Heard St., Chelsea 50, Massachusett 
Exhibiting: AO “Educe 00 MC 306 
double frame fiimetr 0) and le projector 
slide projectors paque projector 
Personnel; £. |. Fierle, 8. W. Schmader 
Bliss 2M Gile |S Yeisle H. 8. Walcott 
NAVA 
Ampex Corp Booth F.41 
934 Charter St., Redwood City, California 
Exhibiting Ampe x Portable Tape 
Amp! fied Speckers and Model 350 Studi 
lape Rer 
Personnel: | ory J. Beard, C. Arthur Foy 
NAVA 


Ampro Corp Booths £-35, F.42, F-43 
L345 W. Diversey, Chicago 14, Ilia 


Exhibiting Stylist serie Ampro Arc, Pre 
At) Hmm sound motion picture projector 
Tape Recorder 
Personnel; james |. Graven, James Brown, Henry 
Wilson, Robert |. Kohl 

NAVA 
Avel, inc Booths 0-126, 127 
4916 shaw Ave it. Lowis 10, Missour 
Exhibiting: Audio Visual equ pment 
Personnel: A. Lipsitz, in charge 


NAVA 


peater projector Clase 


U 


Audio-Master Corp 
17 E. 45th Street, New York 17, WY 
Exhibiting: 3 and 4 speed record and tras 
cription players sound 
biank recording tape 


Booth |-61 


hidefilm projector 
prerecorded tape f1 
the Mastertape library snd lefif 

background music installation service 
Personnel: Herbert Rosen, in charge 


NAVA 
Automatic Projection Corp Booth 1-84 
282 Seventh Ave., New York New York 
Exhibiting Soundview model sound lef 
jectors 
Personnel: Kenneth Alan 

NAVA 


A. H. Baumhauer & Associates 

2334 5. Grand Bivd., St. Lou 1 Mi 
Exhibiting; High Fidelity record playe 
Personnel: A. Harold Baumhauer. Dorothy Ba 
hauer 


Booth #156 


NAVA 


Bausch & Lomb Optical Co Booth })-53 
635 St. Paul St.. Rochester New York 
Exhibiting: Micro-projectors, Bal 

scopes 

Personnel: A. £. Fischer, M 

t. Lindbloom, J. Provar 


NAVA 


Bell & Howell Company Booths K-75, 76 
7100 MeCormick Rd. Ch T | 
Exhibiting: Motion picture sound project 


recorder filn trig Je projector 


fn 


ture wera tere camera-project 


projectors editing equipment 
Personnel; G. P. Myles, C. A. Mu 
Robert |. Kreimar 


NAVA 


/acharia 


Berlant Concertone Booth W-118 
655 W. Washington Bivd., | Angeles, California 


Exhibiting: Professional Tape Recorder 


Personnel: Otto C. Deutsch, Gene Clear 
Deutsch 


Your Pre-Convention Guide to the 
National Audio-Visual Trade Show 


Basic Data on 88 Key Exhibits to See in Chicago Next Month 


Booths }-55, 56 
; ath St East Orange New Jersey 
Exhibiting: Vu-lyte 1, Vu-Graph 


sre projection equip 


Charles Beseler Company 


mpiete ne 
p) pment 

Personnel; Martin F. Myers, Russell H. Yankie 
“ am G. Dwine Kuscher, H. H. Myers 


NAVA 


Broadcasting and Film Commission 
Booths C-17, 18 
New York 


, £ ’ 
tion pictures 


Margaret Carter, Arthur W 
Margot Redfield 


Fifth Ave., New York | 
Exhibiting: Religiou 


Personnel; WV 
Rt w, Me 


NAVA 


Busch Film & Equipment Co Booth B-9 


ot., Saginaw 


Exhibiting Cinesalesman’’ 
{ ture oroiector CineSalesRee 


Personnel: [ 
NAVA 


Business Screen Magazine, inc 
HA N. Sheridan Rd 


Booths 0-24, 25 
Chicago 26, Illinois 
Exhibiting: Business Screen Magazine editions 

is volume the Business Screen Bookshelf 
/ wuide Library; Direct Mail Division and 
of »! Services for the Audio-Visual Industry 
Personnel: 0. H. Coelln. ir. Louise Otten. Her 
bert ne af Nay 


NAVA 
Califone Corporation Booths C-15, 16 


N. Sycamore Ave Holiywood 38. California 


Exhibiting: Phonographs, transcription players 
" j ystern 
Personnel; Robert G. Metzner, Sidney Fox, Ger 


NAVA 
Cathedral Films, tac Booth F-36 
N. Hollywood Way, Bur valifornia 
Exhibiting: Relig 
/ Jafiln 
Personne! 


NAVA 


Church-Craft Pictures, Inc 


Rivd ! 


Booths £-28, 29 


i LOU 1M J 


Exhibiting: Motion picture nstrit , 
Personne! 
NAVA 


Jack C. Coffey Company 
th St., North Chicag 


Booth J-58 


Exhibiting: | 


Personne! 


George W. Colburn Laboratory, Inc. Booth N-115 
N Wacke t n 


Exhibiting 


Personnel: Rob 


NAVA 


Commercial Picture Equip., Inc 


nbia Ave., Chicago 26, | 


Booth A6 
Ww 10 


Exhibiting: Rol!-A-Lock, Roll-A-Lock, Jr. project 


equipment, Fast-Fold mat white and Even-Vu rear 


nr finn erreen 
projet eens 


Personnel: Don P. Smith, Melvin Sackter, A. J 
Bradford 


Repeater pre jectors 


NAVA 
Compco Corporation Booths K-73, 74 
2251 W. St. Paul, Chicago 47, Illinois 
Exhibiting: Ree! 


mounts 


S and cans, editors aerated slide 
Personnel: Harry H. Ellis, Paul Kreft, $. J. Zagel 
4 Bucklew 

NAVA 
Concordia Films Booths )-64, 65 
$598 5. Jefferson Ave., St. Louis 18. Mo 
Exhibiting: Religious motion pictures and film 
str ps 
Personnel: Vii 
Webster 


Growcock lim Thor pson, Ken 


NAVA 
Coronet Instructional Films 
65 £. South Water St., Chicago, Illino 
Exhibiting: lomm educational motion pictures ir 
Diack/white and of 
Personnel: Elisworth C. Dent, E. N. Nelsen, John 
P. Field, Wendell G. Shields, C. H. Tabler. Ear! 
A. Ellis, Wayne McClure. Gene f 
Blackwood, George Hansell 


Booth K-69 


swepston, Jack 
Herman Cole, Jr 
Eric T. Tebow, L. H. Homan, Robert Craig, Lew 
Haugh, William C. Colleran 

NAVA 
Cushman & Denison Mfg. Co., inc. Booth N-114 
625 8th Ave., New York 18, New York 
Exhibiting: Flo-Master Felt Tip Pen for colorfu 
visual aids 
Personnel: [0 be announced 

NAVA 
Da-Lite Screen Company Booths 1-90, 91, 92 
2711 N. Pulaski Rd., Chicago 39. IMlinois 
Exhibiting: Tripod, table-top, wall and ceiling 
and motor-operated projection screens 
Personnel: Gil Heck, Chester Cooley, Joe Cerny 
Dave Mulcrone, Bud Gardner, Bob Maybrier, Norn 
Oakley, Murray Merson, Merle Painter 

NAVA 
The Distributor's Group, Inc Booth R-159 

h W. Peachtree St., N.W.. Atlanta 8. Ga 

Exhibiting: FilMagic Silicone Cloth 
Personnel: W. Wells Alexander, Russell M Magee 
verry Horne 

NAVA 
Pat Dowling Pictures 
1056 $. Robertson Bivd 


Booth 8-11 
Los Angeles 35, Calif 
Exhibiting: Films, filmstrips, catalog: 
Personnel: Pat Dowling, in charge 
NAVA 


Du Kane Corporation Booth 6-45 


st. Unaries. | 
Exhibiting: Autor 
Personnel; + 
A f Hunecke 

NAVA 
Eastman Kodak Company, Apparatus & Optical 
Div Booths F-37, 38, 39, 40 
{ Plymouth Ave.. N. Rochester 4. NY 
Exhibiting: Pageant (one case) 16mm 


tre 


Personnel; W 


BUSINESS 


Educational Development Labs, inc. Booth 0-133 
9 Longford St., Huntington, N.Y 

Exhibiting: Timex 
scope, reading library of filmstrip 
Personnel: Stanford £. Taylor 
Helen Frackenpohl 


controtled 


NAVA 


EMC Recordings Corp. Booth 0-128 
806 E. Seventh St., St. Paul, Minnesota 
Exhibiting: EMC recorded tape, tape playback 
machines 

Personnel: |. B. Lueck, Harold | 
Recu, Tom Moon 


Hansen, Ker 


NAVA 
Eye Gate House, inc. Booth 89 
27-16 Forth First Ave., Long Island City 1, NY 
Exhibiting: Religious filmstrips, filmstrip cab 
nets and educational records 
Personnel: Alfred £. Devereaux, Robert F. New 
man 

NAVA 
Family Films, inc. Booths )-66, 67, 68 
1364 N. Van Ness Ave., Hollywood 28 California 
Exhibiting: Religic uS motion picture Family 
Films productions, Admiral Picture releases 
Personnel: Sam Hersh, Melvin Hersh, Charle 
Wayne, Donald R. Lantz, Miss George Allen, B 
Kruse, Gussie Kruse 

NAVA 
Genarco, Inc. Booth N-121 
94-04 Sutphin Bivd., Jamaica 35, New York 
Exhibiting: Genarco 3000-watt slide projector 
Personnel: Mr. and Mrs. J. P. Latil, in charge 

NAVA 


General Electric Co., Phetolamp Dept. Booth 0-27 
Nela Park, Cleveland 12, Ohio 
Exhibiting: Projection and photographic 
for audio-visual use 
Personnel: David Pritchard, R. E. Birr 
Auld, $. J. Hart 

NAVA 
Hamilton Electronics Corp. 
2726 W. Pratt Ave., Chicago 45, | 
Exhibiting: Transcription and record player 
public address equipment, microphone stands 
Personnel: Richard W. Wing, W. A. Hamiltor 
R. H. Kostecki, L. B. Parsons 


Booth R-154 


NAVA 


The Jam Handy Organization, inc Booth K-70 
2821 £. Grand Boulevard, Detroit 11, Mich 
Exhibiting: educational filmstri 

films and motion picture 

Personnel: Robert G. Larsen, A. £ 

Doering, Edwin 0. Dix 


NAVA 
Hanimex, inc. U.S.A. 
Exhibiting: AK 6mm 
Siemens “2000 l6mm rm n picture project 


Personnel: A! Bass, in 


Booth N-120 


ame 


The Harwald Co., Inc. 
1216 Chicago Avenue, Evar 
Exhibiting: Automatic | nspect TV 
ghtweight projectors and film library eq 
Personnel: Robert Menary, Robert 
Richard Wallace 


Booths J-62, 63 


NAVA 
Hunter Dougias Aluminum Corp Booth N-117 
150 Broadway, New York 38, New York 
Exhibiting: Flexalum audio-visua 
Personnel: James Wakefield 
Richard Spahn 

NAVA 


ideal Pictures Corporatio Booth R-163 


65 E. South Water St., Chicag 
Exhibiting: feature mot 


jects 
Personnel: Pau! Foght 
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International Film Bureau, Inc. Booth H-52 
57 E. Jackson Bivd., Chicago 4, Illinois 
Exhibiting: New Foster Rewind with 2-way power 
and foot control, and rental-sharing film deposit 
plan for commercial libraries 
Personnel: Margery M. Weiss, Wesley Greene 
Henry Kakehashi, Carl J. Ross, Robert Sbarge 
S. J. Sperberg, H. B. Casenhiser 
NAVA 
Joanna Western Mills Booth 0-134 
22nd & Jefferson Streets, Chicago 16, III 
Exhibiting: Room darkening window shades 
Personnel: W. £. Berry, in charge 
NAVA 
The Kalart Company, Inc. 
Plainville, Connecticut 
Exhibiting: Kalart and Craig editing equipment 
Personnel: Hy Schwartz, Mort Goldberg, Jack 


Lew 


Booth N-111 


NAVA 

LaBelle Sales Corp. Booths 0-22, 23 
} S Worth ngton St Oconomowoc Wisconsin 

Exhibiting: Mode! 33 Automatic 2x2 slide pre 
ectors and slide sound equipment 
Personnel: Robert Rumpel, V. M. Ivie, Wes Sun 
merfield 

NAVA 
Levolor Lorentzen, Inc. Booth A-7 
720 Monroe Street, Hoboken, New Jersey 
Exhibiting: Levolor A-V blackout blind, Linen 
fresh venetian blind tape, Lace Venetian Blind 
with woven plastic tape and nylon cord, conven 
tional blinds 
Personnel: A. W. Sittig, H. J. MacPherson, C 
J, Dalton 

NAVA 
Lightmaster Screen Company Booth P-146 
1227 Montague St., Pacoima, California 
Exhibiting: Lightmaster projection screens 
Personnel: Robert P. Haskin, John M. Knight 


NAVA 


0. J. McClure Talking Pictures Booths M-103, 104 
1115 W. Washington Bivd., Chicago 7, Illinois 


Exhibiting: Sound slidefilm projectors, record 
players and public address units 

Personnel: 0. J. McClure, Mrs. Leo LaCoste 
Robert LaCoste, J. Harold Caesar 

NAVA 

Medical Film Guild, Ltd. Booth N-107 
506 W. 57th St., New York 19, New York 
Exhibiting: Exclusive films on atomic energy 


sales training, industrial problems and medical 

research 

Personnel: Joseph P. Hackel, Edward LeHoven 
NAVA 

Miller Manufacturing Co. Booth R-157 

3310 E. Roxboro Rd., N.E., Atlanta, Ga 

Exhibiting: Miller self-adjusting projector tables 

Personnel: |. W. Miller. Mrs. L. W. Miller 


NAVA 
Moody Bible Institute, Film Dept. Booth P-138 
820 N. LaSalle St., Chicago 10, Illinois 
Exhibiting: New series Bible Story Films, film 
strips and Bible Times and Places 
Personnel: Don H. Parson, Lawrence Jeltner 
NAVA 
Neumade Products Corp. 
250 West 57th St., New York 19, N.Y 
Exhibiting: Film library and classroom equipment 
film, filmstrip and slide storage facilities, pre 
ection tables, editing aids, film cleaners 
Personnel: |. £. Jones 
Grofsik 


Booth 1-85 


Robert Hampel, Lew 


NAVA 
Newcomb Audio Products Corp. 


6824 Lex ngton Ave 


Booth C-20 


Hollywood 38, Calif 


Exhibiting: Classroom Phonographs, Transcrip 
n player, public address systems, school rad 
Personnel: Robert Newcomb, Claude Hayden 

serald Ellis, Lee Maynard 
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NAVA TRADE SHOW EXHIBITS: 


Oakton Engineering Corp. Booth M-96 


125 Oakton St., Evanston, 11! 

Exhibiting: Robotape tape player and Robovision 
automatic sound slide projector 
Personnel: Barrett King, Harold Miller 
Flan 


Shirley 


NAVA 
Ozalid, Div. of General Aniline Corp. Booth R-166 
Johnson City, New York 


Exhibiting: Ozalid transparencies 


Personnel: Allan Finstad, in charge 

NAVA 
The Pentron Corp. Booth E-32 
177 S. Tripp Ave., Chicago 24, Il 
Exhibiting: Dynacord professional recorders, H 
fi tape recorders, tape players Pentapes (re 


corded tapes 
Personnel: Irving Rossman, Hope Borowski, A. A 
Sroka, Martin Mann 
NAVA 
Plastic Products, Inc. 
1822 E. Franklin St., Richmond, Va 
Exhibiting: Plastic vinyl light control draperies 
Personnel: C. |. Truesdale, Mrs. C. | 
NAVA 
Polacoat, Incorporated 
9750 Conklin Road Blue Ash, Ohi 
Exhibiting: Four models of Lenscreen for pri 
jection of pictures in lighted areas 
Personnel: Les Heath, John F. Dreyer 
NAVA 


Booth 6-47 


Truesdale 


Booth J-54 


Polaroid Corp. Booths 9-130, 131 
730 Main St., Cambridge 39, Massachusetts 
Exhibiting: Transparency film which produces a 
positive biack and white transparency ready for 
projection in 60 seconds 
Personnel: Kemon Taschioglow, Miss Ruth Finch 
Harold Bainbridge 

NAVA 
Projection Optics Company, inc. Booths M-98, 99 
330 Lyell Avenue, Rochester 6, N.Y 
Exhibiting: 16mm anamorphic lenses, opaque and 
transparent projectors 
Personnel: Fred £. Aufhauser, in charge 

NAVA 
Radiant Lamp Corp. Booth £-30 
300 Jelliff Ave., Newark, NJ 
Exhibiting: Radiant projection and exciter lamp: 
Personnel: Car! |. Krueger, Charles P. Goetz 

NAVA 
Radiant Mfg. Corp. Booths H-48, 49, 50, 51 
2627 W. Roosevelt Road, Chicago 8, III 
Exhibiting: Complete line of radiant projection 
screens and Superama ‘16’ Anamorphic lenses 
Personnel: Wallace Bucher, Adolph Wertheimer 
Herschel Feldman, Tony Coorlim, Seymour Jacob 
Harry E. Eller, Howard Karp, Howard Wilson 
Fred Kislingbury, Tommy Wood, Vern Schultz 
Herb Silver, George Kock, Sid Goldstein 

NAVA 
Radio Corp. of America 
Front and Cooper Sts 


Booths K-71, 72 
Camden, N.J 
Exhibiting: 16mm sound-silent motion picture 
projectors, magnetic 
audio-visual accessories 
Personnel: John J. Dostal, in charge 
NAVA 
Rapid Film Technique, inc. Booth B-13 
37-02 27th St., Long Island City 1, WY 
Exhibiting: Treated film 
after rejuvenation-scratch removal process 
Personnel: jack Bernard, Henry Lioyd, M. Ber 
nard, Marvin Goldman, Sydney Dash 
NAVA 
Reeves Soundcraft Corp. 
10 £. 52nd St., New York 22, N.Y 
Exhibiting: Complete line of Soundcraft tapes 
Personnel: Thomas J. Dempsey, Frank B. Roger 
jr., George P. Bassett 


record ng pre iector® and 


showing before and 


Booth 0-125 
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Wm. Schuessier 
361 W. Superior St., Chicago 10, Ill 
Exhibiting: Motion picture film shipping case: 
Personnel: Harold Schue 
cler De nnis Schuessle 


nah B ' 


Booth J-57 


sler, Margaret Schues 
Walter Schuessier, Han 


NAVA 


Seal, Incorporated Booth A-4 


Brook Street. Shelton. Conn 
Exhibiting: Dry mounting presses and tissue 
Personnel: M Bobbie Lee Kendall, W. fF 
M ene 

NAVA 
Smith System Mfg. Co Booth B-10 

12 Ontario St., $.£. Minneapolis 14, Minn 

Exhibiting: Projection stands and 
strig ay files. racks 


p, tape lide 
Hyland, Clark A. Smith 


cabinets, film 
cabinets 
Personnel: Harry & 
Leonard |. Pedersor 

NAVA 
Society for Visual Education, lac. 

Booths K-77, 78, 79, 60 

1345 Diversey Parkway, Chicago 14, Ill 
Exhibiting: Filmstrip and ¢ 
accessories; Seoscope micro-projectors, Illustra 
vox sound slidefilm projectors, 35mm filmstrips 


x2 slide projectors 


» 9 elides 


Personnel: John C. Kennan, W. H. Garvey, Jr 
Robert J. Kohl, Walter Johnson, Peter Anderson 
Elgin Wollman, Ed. Skipper, A. £. Webt 

NAVA 


Spindler & Sauppe, Inc. Booth £-31 
2201 Beverly Bivd., Los Angeles 57, Calif 


Exhibiting: Junior Selectroslide, Standard Selec 


troslide, Stereo (3-D) Selectroslide projectors 
Personnel: George A. Sauppe, in charge 
NAVA 


Squibb-Taylor, inc. 
1213 S. Akard, Dallas 1, Texas 
Exhibiting: Taylor “Spotlight 
and accessories 
Personnel: Cliff Squibb 
NAVA 

Standard Projector & Equip. Co., inc. 

Booths )-59, 60 


Booth N-108 
Opaque projector 


n charge 


7106 Touhy Ave., Chicago 31, Hil 
Exhibiting: Filmstrip and slide projectors, film 
strip previewers, beaded and Silver screens, new 
remote control automatic filmstrip projector 
Personnel: Pat J. Kilday 
NAVA 
The Strong Electric Corp 
8] City Park Ave., Toledo 1, Ohio 
Exhibiting: Universal arc slide projector, Strong 
Trouperette Spotlight 
Personnel: Not announced 
NAVA 
Sylvania Electric Products, inc Booth B-14 
1740 Broadway, New York 19, New York 
Exhibiting: Tru Focus projection lamps 
Personnel: Charles Massman, Harold Carter 
Rodger Kramer, Richard Martenson, Rush Munder 
Melvin f 


charge 


Booth 0-137 


NAVA 

Sarkes Tarzian, Broadcast Equipment Div. 
Booth M-101 

Bloomington, Indiana 
Exhibiting: Television transmis: 

NAVA 
Technical Service, Inc. Booths N-122, 123, 124 
10865 Five Mile Rd., Livonia, Michigar 
Exhibiting 


On equipment 


TS! Duolite DeVrylite and suitcase 


ectore heer nd 
p i } 


Personnel: Pau! £. Ruedemann, George G. Collins 
Robert P. Nevir 


Booth 1-86 


Television Equipment Co. 

161 W. Grand Ave., Chicago, II! 
Exhibiting: Color Tran lighting 
equipment, Auricon cameras, film storage equip 
Personnel: Jack Behrend, M. A. Behrend 


cult ng room 


NAVA 
United World Films, Inc. 
1445 Park Ave., New York 29, N.Y 
Exhibiting: United World features and classics 


Castle films, educational films, U.S. Government 


Booth G46 


films for school, industry, sponsored free films 
Personnel: Murray Goodman, John Desmond, Art 
Hahn, Frank Mannarelli, A. L. Karpinski, Lou 
Chiecki 

NAVA 
Victor Animatograph Corp. 
Davenport, lowa 
Exhibiting: Mode! 65 Series l6mm sound pro 
ectors. accessories. 1600 art projector Mixer 


Booths A-1, 2, 3 


Magnesound magnetic recording attachment 
Silent 16 projector, mobile projector stand, Mag 
nascope microslide projector, wide-screen Sy’ 
tem 

Personnel: Kalman Spellitich, Jr, S$. G. Rose 


Horace Jones, A. J. McClelland, lack W. Stine 
F. P. Horton, C. W. Fanmog, Jt 

NAVA 
Victorlite Industries, Inc Booths £-33, 44 
4117 W. Jefferson Blvd., Los Angeles 16, Calif 
Exhibiting: Visualcast overhead projectors 
Personnel; Ralph W. Siegel, Robert J. Brady, Jim 
Fitzsimmons 

NAVA 
Viewlex, Inc Booths N-112, 113 
45-01 Queens Bivd., Long Island City 1, N.Y 
Exhibiting: Combination slide and filmstrip pro 
jectors automatic projectors, sound slidetilm 
projectors 
Personnel: Ben Pierez, M. R. Abrams, |. f 
Holmes, William Dwinell, R. H. Yankie 

NAVA 
V-M Corporation Booth 1-82 
Ath and Park, Benton Harbor, Michigan 
Exhibiting lape recorders, tape accessories 
phonographs, P-A systems 
Personnel: (. [ 


stevens 


Seaman. Robert Fissell. C. | 


NAVA 
Wallach & Associates, Inc Booth R-153 
1589 Addison Road, Cleveland 3, Onn 


Exhibiting: Discabinets for record 


reel cabinets 


torage, tape 
separator racks for lomm reels 
cans 
Personnel: Arthur Wallach, Charlés D. Wallach 
Albert Tengler, Larry Oliver, Mrs. Arthur Wallach 
NAVA 
Webster Chicago Corp 
5610 W. Bloomingdale Ave 
Exhibiting: ape 
hanger 
Personnel; George | 
Burdick, Martin Jensen 
NAVA 
Westinghouse Electric Corp., Lamp Div. Booth L681 
One MacArthur Ave., Bloomfield, N.) 
Exhibiting Blue lop ne of projection lamp 
new orovection lamps 
Personnel: W. R. Wilson, M. S. Sancraint, C. | 
Jensen, R. L. Allen 


Booths 87, 68 
Chicago 39, I 


recorder’ 


Fonograt Disk 


Harder, C. Dwyer Lou 


John Crect 


NAVA 
Worldwide Pictures Booth C-21 
4626 Van Nuys Blvd herman Oaks, California 
Exhibiting: Religious motion picture 
Personnel; Brunson Motley, in charge 

NAVA 
Young America Films, inc Booth W-109 


8. 4ist St., New York 17, WY 
Exhibiting: Educational motion picture | 


Personnel: Fred 1. Powney, James Dunlap, God 
frey WF t, Robert Wither: 
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A Douglas C-124 Globemaster troop carrier is the camera subject at an Azores Island U.S. Air Force base. 


Vouglas Takes to the Screen 


With 23 Pictures Due in ‘56, the Douglas Aircraft Company’s Film Program 
Covers Wide Range of Employee and Public Relations, Military Coordination 


SN IXTEEN-MILLIMETER CoLor 
a filrnes have proved a potent 


and flexible in telling the story of 


Douglas Aircraft Company's com 
plex operations that its film acti 
vities, launched as strictly an experi 
ment in 1950, have been expanded 
WOO per cent in the ensuing five 
years, And even greater use of the 
medium is scheduled, 

Seven films were completed in 
1954, 13 were completed in L955, 
and for 1956, the target is 23 films 
to be produc ed, The Douglas filrn 
program is under the supervision of 
0. B. Marble, director of advertis 
ing. Frank Taussig is technical di 
rector on all Douglas films and 
Donald W. Douglas J: 
founder of the 35-year-old company 


son of the 


and vice president in charge of mili 
tary operations, serves as over-all 


supervisor of the activity 


Serve These Operational Needs 


These films cover the whole field 
of operations in the five Douglas 
factories, and embrace employee, in 
dustrial and community relations 
military and civilian customer con 
tracts, new product testing, non-des 
tructive testing, feature events, em 
ployee training, technical programs 
and documentary films. 


Douglas films are being seen by 


millions through programs featur 


ing showings before civic and serv 


ice clubs, churches, youth groups, 


Chambers of Commerce and other 
business organizations, and govern 
ment agencies, 


the Department of 


tive and reserve units, the Air Na 
other 


wencies. They are shown at mili 


tional Guard, and 


These last include 
Agriculture, 
State Department, Air Force Squad- 
rons, Navy and Marine Corps ac- 


defense 


tary bases, on shipboard, and at a 
large variety of shore installations. 

Even larger audiences are being 
reached through release of the films 
to television stations and film 
studios. Distribution is arranged by 
Douglas Aircraft Company's adver- 
tising department. The Princeton 
Film Center in New Jersey has also 
been handling bookings and ship- 
ments of Douglas films since 1955. 


By July 1. 


1955, Douglas had on 


Utilizing the screen in many ways, Douglas presents technical data such as this 
scene being photographed on static test instrumentation. 


BUSINESS 


hand a flood of requests for one 
film. Exercise Test Drop, a 121\%- 
minute production of the unit, and 
great another, Neu 
Wings for the Navy, also with 121% 
minutes running time. Bookings for 


1955 resulted in more than 25,000.- 


demand for 


000 persons seeing one or more film 
presentations of various phases of 
the Douglas story. This year Doug- 
las is aiming for 30,000,000 viewers. 

Practically all Douglas films are 
produced and released in 16mm 
color. The company has investigated 
the advantages and drawbacks of all 
available film and equipment and 
has settled on l6Omm as ideal for 
its purposes. 


President a Staunch Advocate 
From the first, Donald W. Doug- 


las, founder of the company and a 
pioneer in the aviation industry, has 
encouraged the film activity. Per- 
haps the fact his plant is located 
near Metro-Goldwyn-Mayer and Hal 
Roach studios had something to do 
with it, but Douglas long has been 
keenly aware of the educational and 
informative as well as entertainment 
possibilities in the use of the films. 
It was President Douglas who first 
talked up the idea of company- 
sponsored films which have been de- 
veloped under his encouragement 
and support to their present impor- 
tant role in the Douglas operation. 

Douglas takes part, with a polish- 
ed professional sureness, in the em- 
ployee indoctrination film, Welcome 
to Douglas, a 15-minute exposition 
(the first one made at the plant) of 
what the company is and what it is 
accomplishing in the world of avia- 
tion. It was completed in 1950, and 
is scheduled for revision and up- 


dating soon. 


Public Relations Tie-In Value 


Films provide a company like 
Douglas with unparalleled means of 
obtaining wide publicity while at the 
same time giving value received by 
shooting a world-significant spot 
news event. 

This is exemplified in connection 
with the recent record performance 
of a Navy-Douglas Skyrocket over 
the Mojave desert of Southern Cali- 
fornia. The needle-nosed airplane 
set a new world speed record of 
1327 miles an hour and an altitude 
record of 83.235 feet. The film unit 
recorded these achievements and the 
Douglas public relations divisions 
placed the footage with the theat- 
rical newsreels and television net- 
works, thus gaining world-wide 
coverage. These film sequences later 
were integrated into company films 
and circulated over the general dis- 
tribution system. 

Another example of the possibili- 
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ties of telling the story of company 
achievement to all the world was 
handling of the Navy F4D Skyray 
jet speed record set at Thermal. 
shot the 
week of trials climaxed by 


California. Cameramen 
setting 
a new record, Although major news- 
reels attended the event. the film 
obtained by Douglas appeared all 
over the world and on national tele 
vision networks. 

This 
film, was made into a feature en 
titled Neu 


which has been seen by many mil- 


footage, along with other 


Wings for the Navy, 
lions. 

Marble got into the act of actual 
shooting when the film unit covered 
mass maneuvers by the Air Force 
at Ft. Bragg. N.C.., 
built C-124 Globemasters disgorged 


when Douglas- 


thousands of paratroopers and their 
equipment from the skies in a spec- 
tacular feat. Douglas footage on this 
event has been widely distributed. 

\ portion of this film was used 
recently on a television program 
originating in Hollywood, when it 
was shown along with live appear- 
ances of Donald Douglas Jr. and 
Bill Bridgeman, famous Douglas test 
pilot. The former commentated on 
the mass drop, while Bridgeman 
talked on the speed runs of a Doug- 
las-Air 
the X-3. 

Douglas films were responsible 
for theater 
seeing delivery and fly-away of a 


Force experimental plane, 


audiences in Australia 


new DC-7 passenger transport from 


the Douglas Santa Monica plant 





Tight quarters present difficult light- 
ing problems as crew films an instru- 
mentation subject. 


recently, The presentation, inspec- 
tion and the take-off were filmed. 
the films later being shown in the 
Australian Na 


home territory of 


tional Airways. 


Action Footage |s Provided 
Major film studios and industrial 
and commercial organizations which 
their 
stories are provided with footage 


wish to show airplanes in 


free by Douglas in exchange for 
credits. Some of the concerns to 


which Douglas has supplied such 
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A centrifuge, test machine used for whirling aircraft components at high speeds 


to test their hardiness under stress, is being filmed in the scene above. 


Bros., Twenti 
Metro- yoldwyn 


Disney 


footage are Warner 
eth Century-Fox. 
Mayer. Walt 


Cascade Films 


Productions, 
Allison Engine Com 
pany, Westinghouse, General Ele 
tric, Borg-Warner, Mars Engineer 
ing, Ryan Aeronautics, Curtiss 
Wright, Mills—and the 


Moody Institute of Science. Space 


General 


Patrol and Captain Jet are television 
programs which have used footage. 

Another and important area for 
Douglas’ films is that of military 
data coordination on “security” ma 
terial. 

Films Aid Military Relations 

This 
under contractual commitments with 
the U.S. Air Foree and Army Ord 


nance, Various 


is through film produced 


covering military 


projects confidential in nature. 
These films are shown to contract 
officers in the Pentagon or elsewhere 
to demonstrate facilities Douglas 
has to offer in relation to some pro 
ject under consideration. Contracts 
often are awarded on the basis of 
such film presentations, which show 
what Douglas has in comparison 
with possibly equal but less impres 
sively presented facilities of other 
aircraft companies. 

Say that Douglas has developed 
some new type of landing-gear, con 
trols instrument, or improved tool, 
of importance to, perhaps the Air 
Force. Until recently it was consid 
ered necessary for the service ofh 
concerned to fly to Santa 
Monica from the Pentagon or 
Wright Field, Dayton, Ohio. to see 
the innovation at first hand. 

Now it often 
make the 


crew can 


cers 


isn t necessary to 


trip, because a camera 


photograph the instru 
ment, tool or gadget at the plant to 


show what it is. what it is for, and 


1956 


how it works, as well as how to 
maintain it in efficient operation. As 
a result, officers who see the film 
learn in 20 minutes, in a graphic 
manner they'll remember, what they 
might never have absorbed from 
reading a manual, In consequence, 
the (formerly) frequent trips of as 
many as 25 officers, including a 
sprinkling of generals, across the 
continent and back are made unne: 
essary, eflecting an important saving 
in manpower and travel expense, 
The great majority of Douglas films 
now in production are these mili 


tary contractual films 
Show Material, Equipment Tests 
Another valued film, Quality As 
minutes, covers the 
method of 
destructive 


surance 20 
Douglas making non 
tests on materials and 


equipment, The film de picts the use 


of high-frequency sound - waves 
magnetic equipment, X-rays, One il 


lographs, chemical baths, fluorescent 





sands and powders, and other test 
np procedures. Seen on color, some 
of these procedures are extremely 
interesting and sometimes down 
right exciting. 

One sequence in this film shows 
the testing of a large sheet of bond 
ed material intended for incorpora 
tion into an airplane. The sheet is 
sprinkled 


with colored sand and 


subjected to high-frequency 
sound-waves, 

Here and there, as the test pro 
ceeds, the viewer notices small areas 
where the coating of colored ma 
terial rapidly thins out and finally 
shimmies away to leave bare spots, 
The commentator explains — that 
these areas indicate imperfections in 
where the bonding 


failed, These 


spots, which could not be detected 


the subsurface; 
has partially weak 
by older methods of testing, could 
conceivably have contributed to a 
structural failure in the airplane it 
self, 

Similarly, a landing-gear assem 
bly which has become suspect be 
rough 
tested without the 


delay and expense of dismantling, 


cause it has undergone a 


landing may be 
checking and reassembling to de 
otherwise 
Portable 


electrical equipment using magnets 


termine the existence or 
of weaknesses or defects. 


forces is ¢ mployed, 


Versions for Overseas Use 


This film has proved so valuable 
in telling the story of the care and 
enterprise Douglas employs to earn 
its reputation for dependability that 
the dialogue is to be translated into 
several foreign languages for show 
ings in countries where Douglas ais 
planes are used, with the French and 


German versions already completed 


Once they had to wait until a 


wing was in danger of falling off 
O61) 


(CONTINUED ON PAGI 


Donald Douglas, Jr. (left), vice-presideni of military relations, checks film 


























sequence with O. B. Marble, Douglas’ director of advertising 


Rich Eastman Color scenes like this capture spirit of waterways 


Way, Let's See that river picture 
. 7) again before we go 


This and similar comments cet 
tain to spark joy in the heart of a 
film sponsor, are heard from theater 
audiences in towns along the Illinois 
W ater way where anew public re la 
tions film is receiving premiere dis 
tribution 

The filen Broad Land 
W ater is a 20-minute, Eastman color 
Illinois 
Bell Felephone ¢ ompany. Conceived 
and nurtured by the IBT public re 


lations department Broad Land is 


Varrou 


subject, sponsored by the 


a dramatized story of riverboats 
rivermen and rivertowns along the 
famous water rout connecting the 
Great Lakes with the 
River. 

Wilding Picture Productions, In 
handled both script and production 


Mississippi 


putting camera crews aboard work 


ing towboats for the colorful river 
scenes 

What does a film about rivers 
have to do with the telephone busi 
ness? 

According to W. G. Stern, head 
of IBT film activities, “We wanted 
a picture that would show some of 
our price in being an Illinois cor 
poration (ood citizenship, we be 
lieve implie sa positive contribution 
to the economic and cultural wel 
fare of the Illinois towns we serve 
This new film is part of our con 
tribution 

If it helps Illinoisans know a 
little more about a really important 
factor in the state's prosperity-——and 
if the interest of Illinois Bell in its 
home territory is reflected by the 
hlm-—then we've met our goal. 

The role of mobile telephone 


communications in river trafhe is 


“Broad Land, Narrow Waters” warmly received as 


Illinois Bell Premieres Colorful 
Saga of the Inland Waterways 


A Well-Organized Promotion Campaign Aids Regional Distribution 


touched upon, of course, but is a 
natural part of the story. Over- 
emphasis on the telephone theme 
could have lost us the film’s real 
benefit—a friendly response to a 
warm and interesting story about a 
close-to-home subject.” 

Premiere theatrical showings of 
Broad Land, Narrow Water were ar 
ranged in river towns featured in 
the film, utilizing the power of 
local interest to intrigue theater 
managers, 

These kick-off theater bookings 
were procured by an IBT advance 
man making personal contact with 
theater people in each town. Armed 
with a l6mm_ print, projector 
and promotional materials (“one 
sheets.” stills. ad proofs, window 
and lobby displays, news releases 
etc.) he met with local IBT man 
agers and theater people. 

Following a small-screen preview 
and dise ussion of promotion plans, 
the theater representative invariably 
expressed interest in booking 35mm 
prints. 

Iwo theaters in Beardstown, IIL. 
picked by IBT as the “grand pre 
miere’ town, ran the film May 27 
sl. They used one-sheets and stills 
for display under marquee billings, 
plus promotional cuts and copy in 
their regular newspaper advertising. 

Illinois Bell ran a 2-column ad 
during the premiere, maintained a 
window display in the Beardstown 
telephone office, and offered a news 
release with one and two-column 
mats of stills from the film. A VIP 
“sneak” preview included the news 


paper editor who expanded the 


Below: the “boy meets girl’ interest of “Broad 
Land” helps introduce sponsor's public relations 
role with convincing interest. 


This Beardstown (ill.) theater gave top marquee 


billing to the premiere showings of 
Nerrow Water.” 


Broad Land, 


handout release into a two-column 
story with picture. 

Theaters using the film have re- 
ported increased attendance as a re 
sult of these promotional activities, 
and mention audience comment of 
the sort stated earlier. At the request 
a lobby dis 


props and 


of interested theaters. 
play using riverboat 
photo blowups was added to the 
original promotion kit. 

Public distribution of l6mm 


prints through IBT district film li- 


River tow-boats like the Donna Lee 
carried Wilding camera crews. 


braries was initiated immediately 
after theater bookings in the river 
towns. Promotional leaflets were 
mailed to program chairmen, ete. 
Theatrical distribution in towns 
away from the Illinois Waterway 
will be handled by a regular book- 
ing agent, when river town show- 


Meanw hile, 


l6mm promotion is in progress. 


ings are completed. 


Initial results indicate a double 


success. Vad! 


The Beardstown drive-in theater also gave marquee 
billing during the twin premieres in this Illinois 
river town, featured in the new film. 
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Resulting from a careful analy 
sis Of the psychology of a sales 
proble m, a pre production defi 
nition of target audience, and 
client with 
the courage to break precedent 


an understanding 


ENZ7YM 
OLOGY ts a new kind of medical 


sales film 


Pathescope’s CLInicat 


H*: You Ever Hearn of a 
product-selling film that gained 

much of its impact by talking 
about what its product would fail 
to do? 
pletely 


Or one that ignored com- 
the name of the product 
being sold? Or one that accused 
professional audiences of sleeping 
through meetings at which was be- 
ing presented information vital to 
their 


audience like the accusation? 


profession and made the 
Clinical Enzymology, a 34-minute 


color motion picture sponsored by 


the Medical 
The National 


Philadelphia, is such a film. 


Research Div ision of 


Drug Company, of 


Introduces New Drug Product 

Its purpose, like all films of its 
kind, is to sell a new drug by ac- 
quainting physicians with what the 
drug is, how it works and in what 
areas of disease it is applicable. Be- 
cause the drug itself (it is called 
Parenzyme, and consists of the en- 
zyme trypsin suspended in sesame 
oil} had an unusually wide area of 
application and consequently a high 
sales potential, both the manufac- 
turer and the film’s producer ( Pathe- 
scope Productions, New York) un- 
dertook at the outset to re-evaluate 
the process of medical film produc- 
tion and distribution. 

Their joint aim was to say exactly 
the right thing in the most convine- 
ing manner possible to audiences 
most likely to use the drug in quan- 
tity. Realization of this motive in- 
volved a careful determination of 
what needed to be said and who 
And a 


part of the method used to deter- 


these ideal audiences were. 


mine the answers was a survey con- 
ducted among doctors of all kinds 
to determine their reaction to the 


film before it was made, 
Survey Unveils Film Reaction 


light 


This survey brought to z 
many highly relevant facts bearing 
on the attitude of the medical pro- 
fession towards all pharmaceutical 
sales films. 

On the surface, the solution to the 
sales problem facing any film de 
signed to sell an ethical drug prod 
uct is disarmingly simple: just 
make a picture containing the essen- 
tial information about the drug that 
you want to communicate and show 
the picture to the doctors whom you 
want to use the product. If the 
information is presented believably 
them 


and convincingly, many of 
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Refreshing New Approach in Sales Films: 


Intelligent Concept of Audience 
Wins Friends for National Urug 


“Clinical Enzymology” Directed at General Practitioners 


should start to use the new prepa 
ration and sales will rise. 

In practice, unfortunately, it does 
not work out quite this happily. 
The reason it doesn’t stems largely 
from two unalterable factors: (1) 
the attitude of doctors as a class 
towards any kind of pharmaceutical 
sales approach and (2) the time 
that most doctors have at their dis 
posal. 

The barrage of advertising to 
which most doctors are continually 
being subj ec ted probably exceeds 
that of any other single professional 
group. Almost any morning’s mail 


will bring brochures, letters, re 
prints of articles and samples of new 
products, all competing for the lim 
ited attention of the 


Much of this material is unread, un 


physic ian, 


opened and untried. Most doctors 
resent the sheer volume of this ma 
terial; some even issue blanket in 
structions to their nurses or secre 
taries to throw out all advertising 
matter as it is received. It is safe 
to say that the overall impression 
created by the cascading of this ma 
terial through the mail slot is nega 


tive. 


Doctor's Time Is Limited 


In addition, most categories of 
physicians are visited by salesmen 
from a number of pharmaceutical 
houses; a doctor's limited time de 
mands that he allot only a few 
minutes to each. In this time, the 
salesman (in pharmaceutical areas 
he is generally called a “professional 
service representative’) must put 
forth his most attractive drug wares 


as convincingly as he can; the pres 
ence of some “hard sell” under, these 
circumstances is almost unavoid 
able: and most doctors are skeptic al 
of any drug product, however ethi 
cal, that presents any of its claims in 
hard-selling terms. 


This professional attitude towards 


hard-sell advertising in general car 





Dr. Gustav J. Martin, v.p. and re- 
search head of National Drug and 
(seated) Dr. Herbert S. Kupperman, 
N. Y. University College of Medicine, 
appear in film 


filrms \ 


motion pieture that beats a drum 


ries over to the area of 
(even a small drum) for a drug 


product is automatically viewed 
with skepticism, if not with outright 
suspicion, Yet, when you have a 
product so effective and so unusual 
“miracle 


that it comes within the 


drug” category, how can its virtces 


be communicated without giving 
the appearance of hard sell? 

A part of the answer to this ques 
tion lay in a new——and unusually 
honest——approach to the problem 
of presenting clinical case material, 
Most films dealing with ethical drug 


products show cases of the drug in 


“Very crude extracts from beef pancreas were prepared and administered 


from 50 years ago... 


“, scene in “Clinical Enzymology.” 
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a, 


“Paper after paper has been pub 
lished describing hundreds of cases 
in which trypsin has promoted rapid 
and substantial relief of symptoms 


use: the patient before therapy, af 
ter the first day 


of whatever, after the second day 


and so many ccs 


and so on, Understandably, cases 
are usually chosen where the drug 
works and recovery is dramatic, But 
no drug is LOO percent etherent; 
none works in all cases 

So, in this film, there was includ 
ed in the clinical section the de 
tailed report of a negative case a 
case where the patient should have 
responded to therapy but did not 

In the same vein, clinicians speak 
ing about the drug in the film quite 


frankly 


what it would not do 


discussed its limitations 
the areas of 
disease in which it had not proven 
effective, the percentage of undesir 


able reactions associated with use 


Audiences are “Enthusiastic” 


The reaction of audiences to this 
completely frank approach has been 
little short of enthusiastic, The pre 
sentation of the negative material 
with complete frankness lends to 
the positive material presented (the 
cases that do respond) an authentic 
ity and conviction that no amount 
of hard-selling approach could 
equal, 

Parenzyme works rather dramati 
cally to reduce swelling and in 
flammation in a wide variety of dis 
orders, To present this fact without 
giving the appearance of making 
“claims,” a number of simple ex 
periments on animals were devised 
to show the anti-swelling, anti 
inflammatory properties of the drug 
The experiments chosen are so sim 
ple that a doctor, if he were so 
minded, could duplic ate them him 
self, ‘Vhe simplicity of this device 
which incidentally also appr als to 
the research scientist that is a part 
of the makeup of every physician 
carries a great deal of conviction 

One other radical departure from 
precedent must be noted. It is the 
custom of many pharmaceuti« il 
films to contain one or more histori 
(CONTINE RED ON THE 
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PROMOTION! 


Only thru the development of 
ability in your employees will they 
become more valuable to you 
Much depends upon your super- 
visors. 


How well do they delegate author 
ity? 
How well do they prepare em 


ployees for promotion? 


The answers to these questions 
spell out how well your supervisors 
are developing people in your 
organization. 


Show your supervisors how to do 
this job with: 

“PROMOTIONS, 
TRANSFERS AND TRAINING 
FOR RESPONSIBILITY” 
part of an outstanding sound slide 
program SUPERVISOR TRAINING 
ON HUMAN RELATIONS, which 

includes: 
@ “THE SUPERVISOR'S JOB" 


@ “INTERPRETING 
COMPANY POLICIES” 


@ “SUPERVISOR AS A 
REPRESENTATIVE OF 
MANAGEMENT" 


@ “INDUCTION AND JOB 
INSTRUCTION" 


@ “HANDLING 
GRIEVANCES” 


@ “MAINTAINING 
DISCIPLINE” 


@ “PROMOTING 
COOPERATION" 


You may obtain a preview 
without obligation 
Write Dept. S$ for details 





Rocket Pictures 


INC. 


6108 SANTA MONICA BLVD 
HOLLYWOOD 38, CALIFORNIA 
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NATIONAL DAUG PRESENTS “CLINICAL ENZYMOLOGY" 


(CONTINUED FROM PRECEDING PAGE} 
cal sequences sequences that pre 
sent either the history of a disease 
or of the development of the drug 
itself. Generally, this material is 
considered with great reverence by 
the sponsor and the resulting pre 
sentation of it is often reverently 
stuffy. The pre-production survey 
revealed that doctors have a ho-hum 
attitude about seeing endless optical 
zooms recalling people and litera 
ture from the limbo of past years 
for the purpose of lending stature 
lo a new preparation, 


History Salted With Humor 

With this in mind, the historical 
presentation of the development of 
trypsin therapy in this motion pi 
ture was treated humorously; it 
laughs at itself and at its audience 
and in so doing communicates his 
tory painlessly and in a manner 
more likely to make the facts stick 
than the customary holy approach 
to this type of material. 

In stylized cartoon animation, the 
films pan slowly and continuously 
through an endless series of labora 
tories, starting about LOO years ago 
and continuing to the present day. 
Dates of what is being viewed are 
indicated by a series of calendars 
with contemporary illustrations, on 
the walls of the laboratories 

A discussion of early efforts to 
obtain pure crystalline trypsin from 
beef pancreas is accompanied by a 
visual of a number of sweating tech 
nicians trying to push a reluctant 
cow into an elaborate grinding ap 
paratus 

The first topic al (external) use of 
trypsin is illustrated by a doctor 
recklessly swabbing it onto a patient 
using a large paint brush and buck 
et. Present-day research is indicated 
by three doctors, one holding a 
carrot behind his back, thoughtfully 


watching the eccentric behavior of 


a giant rabbit in an experiment box. 
And mention of the tremendous 
number of papers that have been 
published on the subject of trypsin 
therapy is accompanied by a visual 
sequence showing a speaker read. 
ing mechanically from what appears 
to be a roll of wallpaper to an audi- 
ence of doctors, all of whom are 
sleeping quite comfortably. 

Contrasts With Serious Text 

This humorous approach serves 
not only to hold an audience's at- 
tention through what might have 
been very dull material, but also to 
set off in sharp contrast the remain- 
der of the film which is highls 
serious, Animation sequences indi 
cating quite clearly the action of 
trypsin molecules in breaking up 
protein structures within the body 
and in removing the impediments in 
capillaries that stop blood flow, 
have been executed with an effective 
graphic simplicity. A sequence in 
photomicrography at 500-diameter 
magnification shows brilliantly (and 
for the first time in color) the for- 
mation of clots in the blood stream 
of a living organism. 

Aimed at General Practitioner 

The consideration of the most de 
sirable audience at which to aim 
the film stemmed, as it should. from 
the nature of the product itself. 
Parenzyme, in intramuscular injec- 
tion, has proven effective in an as- 
tonishingly wide variety of dis- 
orders, ranging all the way from in- 
juries caused by blows or falls 
through various types of eye inflam- 
mation to such diseases as thrombo- 
phlebitis and ulcers of the skin. The 
only type of physician likely to en 
counter most of the different types 
of cases that might call for the ther 
apeutic use of this drug is the gen 
eral practitioner. Consequently it is 
to the G.P. that the film is dedicated 
(CONCLUDED ON PAGE 68) 


in 1948,” the film shows, “Tillot and associates Sherry and Christensen 





brought the topical (i.e., external) use of enzymes into prominence.” 
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IT’S NOT LIKE 
HORSESHOES ... 


No, indeed, it’s not like horse- 


shoes, because in sales work 


close ones don't count. 


Only CLOSED ones ring up 
sales, and commissions, and 


over-rides, and promotions. 


Closing a sale isn't a hit and 
miss proposition. It requires 
definite techniques. 


A knowledge of these tech- 
niques, and knowing how to use 
them, will help your salesmen 
to close more — instead of 


merely coming close... 
Show them how fo close with: 


“CLOSE ISN’T CLOSED” 


part of the outstandingly suc- 
cessful sound slide program... 
AGGRESSIVE SELLING 


You may obtain a preview 
without obligation. 
Write for details. 





6108 SANTA MONICA BLVD. 
HOLLYWOOD 38, CALIFORNIA 
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Give yourself this “‘screen test’’ 





(] Check here 


Many training and sales promotional 
films command more attention ... get 
their message across more effectively .. . 
when audiences do NOT have to sit and 
watch in total darkness. 


Often it is far better when room illumination is controlled 
kept at what psychologists call a “comfortable level for 
group discussion.” This is approximately one foot-candle: 
about the minimum light necessary to read type the size 
of that in the preceding paragraph. 

BUT, stepping up room light during film showings means 
you need a projector that throws maximum light on the 
screen to maintain contrast between the screen image and 
the surrounding area. 

ONLY the Kodascope Pageant Projector has the unique 


Don't guess about 16mm 
movie projectors! This 
free booklet shows you 
how and why a porta- 


Dept. 8-V 





ble Pageont helps you gee NAME 
f 
ar des Hy abomemchned ee beled ORGANIZATION 
sales and training mov- - 
ie presentations. STREET 


cary. 
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(] Check here 


Which of these movie showings commands 
more viewer attention, message retention? 


Super-40 Shutter that puts 40°%% more light on the screen 
than standard shutters at sound speed... and still ena- 
bles you to use the same projector for both sound and 
silent movies. 


And ONLY with a Pageant can you get all these: 


1. Easy seftups—Projection is easy, even for the inexperi- 
enced, with the Pageant’s folding reel arms and simple, 
printed threading guide. 

2. Freedom from worry over breakdown or maintenance. 
Pageant’s permanent lubrication ends breakdowns due 
to improper oiling—most frequent cause of projector 
difficulties. 

3. Clear, comfortable, natural sound—Baffled speakers 
plus tone and volume controls team for unusual sound 
fidelity. 

4. Choice of three models, to provide the proper sound 


and projection characteristics for your movie needs, 


Rochester 4, N. Y. 


Please send me complete information on the new Kedascope PAGEANT 
lémm Sound Projectors, and tell me whe can give me a demonstration. 
| understand | am under neo obligation. 


TITLe 
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EMPIRE PHOTOSOUND 


INCORPORATED 
Filme for industry and television 


1920 LYNDALE AVENUE SOUTH 
MINNEAPOLIS 5, MINN. 





FILM 
PRODUCTIONS 
FOR TELEVISION 
LS 


A DIVISION OF RAPID GRIP AND BATTEN LIMITED 


1640 THE QUEENSWAY 
TORONTO 14 ONTARIO 
TELEPHONE CL @-7641 


WOMEN AND THE SCREEN: 


‘(CONTINUED FROM PAGHI rTHIRTY-SEVEN) 


education are highly in demand. The documen 
tary type packs much information in a short 
time, is easy to digest and memorable in impact, 
These can preface the work of political informa 
tion committees and school ¢ itizenship programs. 

Mr. Generous Giver kicks off a multitude of 
fund drives with showings of The United Way 
produced for the Community Chest and Coun- 
cils' of America. This cartoon playlet was re 
leased in 1800 communities and cleared for tele- 
vision, where it was widely used on a sustaining 
or public service basis. A short subject film was 
made for the City of New York to help fight 
juvenile delinquency. The extreme urgency made 
it a “must” for clubs and schools. It dealt with 
case histories of the most rampant types of crime. 
Once aroused, woman will persist and endure to 
the end 


Travel, Home Modernization Favored Themes 


Most women’s clubs like a travel film as a bit 
of luxury and departure from a heavy civic or 
study schedule. As forward looking travel people 
have found, the club meeting devoted to travel is 
good time to plan a trip. Portugese Panorama 
combines travelogue techniques with commentary 
on uses of cork, building good will for companies 
that use it. The British Information Services 
use film extensively to extoll the beauties of their 
country to potential visitors. So does the National 
Film Board of Canada with its travel film library. 

The modernization story can be well and 
widely told, with the many new products coming 
on the market. How a family lives and grows 
with its home is revealed in Happy House, a 
friendly, interesting tale that gives product in- 
formation in an unobtrusive way for the Wood 
Conversion Company. 

The textile industry can make capital of the 
huge potential of women audiences to broaden 
markets. Luxury Unlimited, tells of the Virginia- 
Carolina Chemical Corp., supplier of basic ma- 
terials, seeking diversification of its economi 
base. It was found that zein, a pure protein from 
corn, could be used in making fiber for clothing 
and it made an interesting motion picture. 

Berrer Homes anp GARDENS magazine took 
advantage of a vast knowledge of topics on the 
home, using top-notch promotional material in 
(CONTINUED ON PAGE SIXTY rwo) 





Tempo Bold 


Above line set in 42 point 


Available in 18, 24, 30, 36, 42, 48,60 & 72 point sizes 


_.. the most practical of 
all typefaces for motion 
picture and slidefilm titles 


One of many typefaces available in Knight Studio Titles 


KNIGHT STUDIO 


159 East Chicago Avenue, Chicago 11, Illinois 








GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER ORIVE*CHICAGOE 


TELEPHONE STATE 2-7316 


16mm 
SERVICES 














Synchronous Motor Drive for 
16mm Projectors 


Especially designed to drive all Bell & Howell, Ampro 
and Victor 16mm projectors at synchronous speed. 
The synchronous motor drive can be instantly attached 
to projector and token off at any time. No special 
technical knowledge required for installation and 
mounting. 

The synchronous motor drive is complete with base- 
plote, Cannon plug for cable and power switch, and 
a set of reduction gears. 

Write for more details and prices 

Also available on special order. Synch. Motor 
Drive for all Simplex 35mm portable projectors. 


ONE YEAR GUARANTEE! immediate Delivery 
Available at leading dealers, or direct. 


CiINEKAD 
ENGINEERING COMPANY 
500 West 52nd St., New York 19, N. Y. 
Plaza 7-3511 
DESIGNERS AND MANUFACTURERS OF 
MOTION PICTURE-TV EQUIPMENT 


Send for free folder of illustrated Motion Picture and 
Audio-Visual equipment manufactured by Cinekad 
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ATTENTION! TELEVISION STUDIOS MOTION PICTURE STUDIOS - COMMERCIAL PHOTOGRAPHERS 


ryiejemeleleMeolem fe) a1 Mme) z 
PHOTO PROCESSING EQUIPMENT AT A 
si, Cy N 14a -o-Ve ile). me) mba 


VALUE! EVERYTHING GOES! 
FIRST COME 
FIRST SERVED! 











BUY BY THE DOZEN Hi} Including these great name film processors 
200 ft. 35 mm. film magazines. |MMMh, 30 only —$4,000.00 Houston K-1A Factory 
| WW Reconditioning and guaranteed film 
processors —30 only . $1,495.00 


@ AVAILABLE 


Mixers priced 
Sition, all opero 


just 
hp. Lightenin 


34- 


n 
according to sad 


tive- Wii ; +t “ , u 
DON’T MISS THESE r YOUR 
3 '% hp. Lightening Mixers. . 2 GAI & 








OUR 
Loss! 


zeve Single 150-Scene Light WE NEED 
c : 
| anger THE SPACE 








MORE THAN 
WE NEED 
THE PROFIT! 


a REAL BARG! 
egative-rost” 


N 
mm. PM. 
3 cessor 50 F TTT 


TWO GOOD BUYS 
35 50 os ag prot pants Proces- | Hy Yes, we could sell 100 at tnis price, but we regret there are only 30. 
td : v i Every K-1A is fully gueranteed, is like new... with the famous Houston 
Vv 








label — greatest name in film equipment. Automatic processing 16 mm. 
black and white motion picture film. Completely self-contained, daylight 


operating. Good f ice. 
eine ti —_ oF yours OF service Note: TV stations, here's your 


A Ss ith} ) chance to handle film commercials, newscasts, etc., cut costs on remotes 
BARG Ss TE : . : 
LIGHT CHANGER and processing. LAST CALL! Complete with operating manval. 


\ Wt 
Dupve Light Changer Dever 1111 | pa 
1 v 


* Baees tight chongers 15° 1H] = propucts OF FINE COMPANIES Sensational Bargains 


Scene. Changer Single | 1 Eastman Silver Cell COLOR CORPORATION 
1 Dupue Light 1 only Model D Bell & Howell Color Printer 


150 Scene. | 1 Eastman Waxing Machine 35 mm OF AMERICA 
All merchandise available for inspection at WAREHOUSE 
11801 WEST OLYMPIC BLVD., WEST LOS ANGELES, CALIF. EQUIPMENT 
GRanite 9-3705 BRadshaw 2-4331 Buys that only happen 


once in a blue moon! 
ALL SALES FINAL ° 44.0 + ee @) ee Oh ee co 2 8 ° TERMS CASH! es ae 
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Magician's role is assumed by modern home 
moker in this scone from Armour and Com 
pony's new cookery film “Quick Meals from 


the Free. story and source data below 


Meals from Freezer Theme 

of Latest Armour PR Film 

® Armour and ¢ ompany has added 
to ite extensive collection of public 
Veals 


ber ing today's 


relations films with Quich 
lrom the Freezer to 
homemaker up to date on modern 
techniques of meat preparation, and 
the great variety of frozen foods 
available today 

The “plot concerns a tamily 
shown in a series of meal situations 
including a television Sunday sup 
per, a teen-age do-it-yourself party 
a women s committee luncheon meet 
ing, a boa helor supper and a com 
pany dinner, On each occasion 
frozen foods, including meats 
relishes, juices, vegetables and fruits 
Leaflets detail 
ing menus and recipes shown in the 
film will be available for distribu 


tion to viewers 


make up the meal 


The picture was made in Holly 
wood by Stanley Neal Productions 
and prints are offered for showings 


similar groups It is eleventh in a 


by schools churches and 
continuing series of Marie Gifford 
cookery filtres sponsored by Armour 
To date they have had an estimated 
100,000 showings to 21,000,000 
people, They also have had 4,000 
television runs to a total viewing 
audience of more than 300,000,000 


17 min. sound-color; available free fron 
Association Films. 347 Madison ave New 
York 17; and Modern Talking Picture 
Service, 45 Rockefeller Plaza. New York 


Film Shows How Kroger Obeys 
Housewives’ Product Choice 
* How some 700 housewives judici 
ously munching such things as new 
recipe ples help the Kroger Com 
pany select quality food products 
for the Kroger supermarket chain is 
explained in The Lady of the Land 
anew 29-minute promotional docu 
mentary 

The 700 housewives ar he 


Homemakers Reference Committec 


Along the Film Production Lines 


Home Economics and Welfare Themes in Late Films 


volunteers living in 20 states who 

‘Kroger 
group ofl 
initially test the 
foods 


ve as an adjunct to the 
Food Foundation i 
pee jalists who 
palatability and quality of 
being considered for market 

bunctioning as a kitchen con 
ress, the Foundation with its ex 
pert professional last and the 
Reference Committee with its widely 
representative 
choose the 
that the 


palates endeavor to 
kinds of pantry items 
nation s housewives look 
lor among competing grocers. This 
is the film's 
theme that the shopping lady of 


ustomer-honor ing 


the land conditioned to expect the 
best and demanding it, pressures 
competitive industry to seek higher 


quality levela in new products 
of e © 1 f 09S, f0 
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lo show homemakers. economic 
teachers. club women. dietitians and 
other community audiences how 
Kroger attempts to give the lady of 
the land what a cross-section of her 
own kind ask for, the color film 
depicts the Committee’s judgment 
being passed in a search for the best 
possible lemon meringue pie. When 
the most popular pie is determined, 
its recipe will be used for a billion 
pies 

Having cleared the Food Founda 
tion, samples i two test pies are 
mailed to members of the ¢ommit 
tec. In typical committee homes, the 
housewives, aided by husbands 
and children, perform their crucial 
crunching. Palate-test complete, the 


ladies register their verdict in a 


Sy (0S 


Ai 


SUMMERTIME 


ror FILM LIBRARIES 1s 
RECONDITIONING TIME 


FOR PRINTS 


Summer is with us 


and your prints are out 


of circulation for a while. This is the ideal time 


to have them restored to good condition through 


Peerless servicing 


waspect 


crive spice 


yon AND CLEA 
SCRATCHES REMOVED 
$s REMADE ed 


Then, cleaned up and rejuvenated, your 


prints will be ready for hard use in the fall 


; j 
Send for bre CPT 


KERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, N. Y 
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4 959 SEWARD STREET, HOLLYWOOD 38, CALIF 
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questionnaire returned to the Food 
Foundation. 

Kroger’s queen-customer theme is 
delivered in a tart denouement: 
when the results of the 700 ladies’ 
electoral tasting are tabulated. the 
red-face a 
veto: The Homemakers Reference 


Foundation members 
Committee has rejected both pies. 
Back to the experimental ovens, 
Pierre, the pie-buying lady of the 
land has spoken. 

The Lady of the Land is being 
distributed on a free-loan basis by 
Shilin Film Service Corp., 450 West 
56th Street, New York, N.Y. by 


He lived on the block 45 years and resented 
what was happening to the neighborhood 
Scene from “Your Brother's House (story 
below) 


The Greater New York Fund 
Screens Two New Sound Films 
* Dedicated to repeating the story 
of human misery and its alleviation. 
major organized charities have 
made substantial use of motion pic- 
tures in their fund-raising programs. 
For the most part, these films have 
vivified the familiar but continuous 
facts of people in need and the ex 
penses of their rescue. 

This year, The Greater New York 
Fund has sponsored two motion 
pictures, one serving as solicitor 
preparation for the 1956 fund cam 
paign, the other as a medium of 
actual solicitation. Low budget, 1] 
minute subjects produced by Trans 
film, Inc... New York, the tools for 
the 1956 drive are 
House, documenting the work of a 
New York settlement house, and 
The Pitch, designed for training vol 


Your Brother's 


untary company solicitors in effec 
tive fund-raising techniques 

Each doing its special job, the 
two films toil for the fund drive's 
Brother's House 
makes its appeal for alms directly 


purpose: Your 


to the public with verification of 
The New York Fund’s services in 
action. The Pitch briefs the peopl 
who personally must pass the hat. 
who must follow-through after the 
emotional and informational plea 
with a steady pitch that will enabl 
the Fund to realize the 10 million 
dollars sought for support of hun 
dreds of community activities 


Your Brother's House pays a call 
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at rludson Guild, a flourishing 
neighborhood center typifying many 
of the 425 agencies helped by The 


Greater New York Fund. It is lo- 
cated in the Chelsea section of New 
York, inhabited by people of every 
national origin, racial strain anc 
religious belief. The Guild figures 


in the lives of many of these people. 


Hudson Guild begins its day at 6 
a.m. when housewives arrive t 


purchase milk at less than the pre- 


° 7 

vailing rates. Shortly after, the child in min co or rints 
care center opens. In the afternoon, Gee 
young mothers and mothers-to-be 
need such assistance. In the eve- ” 
ning, there are classes in English O t e 
for the foreign-born and Spanish i " td 4% WO i 

Hudson a 


for those interested. At 
Guild, Your Brother's House stress- 


attend the clinic for special gui 


ance. During the day, the aged fine 


companionship and something t 
| = 


) 
do. 

After school, the center is pac ked 
with children and teen agers who 





attend gym, arts and crafts, sing, 
dance—or have their teeth fixed. 
mental health clinic aids those who 


es the need of supporting this haven 


and all Greater New York Fund 
agencies which together serve 3 mil- 
lion people each year. 

Your Brother's House is being 
shown to business and employee 


groups by The Greater New York 
Fund and is available for televis- 


ion. yy 
Revising Sports Film Guide 
* A new edition of the Sports Film 


Guide is being prepared by the Ath- 





letic Institute, Inc. cooperating with 
the Editors of BUSINESS SCREEN. 





As in all things . . . specialization is the key 


TO INDUSTRY YOUR ASSURANCE OF to better products. That’s why Color Re- 


Seeking to Establish a BETTER oe PRINTS production's 17 years of specializing exele- 
Motion Picture Department sively in 16mm printing has earned this 
patie coli te company a reputation for guaranteed film 
lace inteaey te ee quality which is the Standard of the 16mm 
vavtinit Motion Picture Industry. The cost of your 


production alone merits the finest quality 
color prints obtainable! This year, let Color 


Complete packaged facility of 
modern l6mm studio and re- 
mote equipment ine luding pro 
fessional cameras dollies 


Reproduction Company make your 16mm 
Color Prints! 


REPRODUCTION COMPANY 


nhac leg oa SOF aperay Pr 7936 Santa Monica Bivd., Hollywood 46, California 


with services of owner to or 


canecandnaicwn verso Telephone: Oldfield 4-8010 


For full particulars write 
Box 4-17A 
BUSINESS SCREEN 
7064 Sheridan Road, Chicago 26 


mobile trucks—magnetie opti 
cal recorders dubbers and 
full editing facilities. Every 
thing necessary to set up work- 





ing production film unit any 
where. 
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“The Little Steps’ Story of 
Hercules’ Pentaerythritol 

® The research and production de 
tail which went into the develop 
ment of pentaerythritol is depicted 
in The Little Sleps, a new 15-min 
ute color motion picture sponsored 
by Hercules Powder Company, Wil 
mington, Delaware 

As the promotional film presents 
its product case-history it builds an 
example of how chemical research 
in general continually investigates 
raw materials processes markets 
the uses of products and the pro 
ducts themselves. The development 
of pentaerythritol is traced from 20 
years ago when it was a laboratory 
curiosity to today when a one-hun 
dred-million pound production ca 
pacity has been made available by 
industry. 

Locations for the film included 
the almost automat 
Hercules VPI Mansfield 
Massachusetts and the company’s 
Research Center 


Previous filme sponsored by Her 


‘ omple tely 


plant at 
near Wilmington 


cules were Flight to Lacquer and 
Design for a Laboratory, produced 
by Farrel and Gage Fiims, Inc., New 
York. The Little Steps is available 
from the sponsor 


British Chemical Firm Adds 
industrial First Aid Films 

* five motion pictures on indus 
trial medicine and first aid recently 
were added to the film library of 
Imperial Chemical Industries Limit 
ed, Millbank 


ment of these special training sub 


London. Announce 
jects covering vital types of emer 
gency medical technique indicates 
recognition of the value of such 
films in preparing personnel to pro 
tect the lives and limbs of industrial 
workers, 

The new Limp rial Chemical In 
dustries films are 

irtificial Respiration LL minutes 
Schafer and 


Holger Nielsen methods of rescuing 


which describes the 


a victim of asphyxia, After a medi 
cal officer discusses the methods, us 
ing wall charts, both methods are 
demonstrated by a patient suffering 
from drowning. Also shown are the 
combined respiration method, em 
ploying two operators, and use of 
the “Novox”’ 


Examination of an Unconscious 


ipparatus, 


Patient, 6 minutes, designed to teach 
first-aiders a systematic method of 
examination of an unconscious pa 
tient. A first-aider demonstrates the 
tee hnique and a commentary is pro 
vided by a medical officer. 

Control of Hemorrhage, 7 min 
utes, illustrating the theme that pres 
sure always will control bleeding 


Various methods of pressure appli 
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New Films for Health & Safety 


Hercules Powder, Imperial Chemical Sponsor New Releases 


cation are demonstrated: a patient 
with arterial bleeding from a wound 
in the forearm ise treated: the treat 
ment is shown when a foreign body 
i* present in a wound: use of ring 
pads and important pressure points 
re ce picted, 

Removal of Clothing and Treat 


ment o| a Fractured Collar-Bone. 6 


minutes, portraying treatment of a 
man with a fractured clavicle. Be 
fore the standard method can be 


ipplied, the patient's jacket and vest 
ire removed—the film showing how 
this most easily may be done. The 
fracture treatment is shown step by 
ale p 

First Aid for a Patient with a 


hractured Spine, & minutes, which 


case-studies treatment given to a 
patient believed to have fractured 
his spine. A first-aider team demon- 
strates the correct method of hand- 
ling this injury—-from initial ap- 
proach to removal of the patient on 
a stretcher. Important points are 
stressed in a medical officer com- 
mentary. Ld! 
Smart Foundation Film Reminds 
Hospitals: Patient's a Person 

* Many 


rather die than go to a hospital. 


persons apparently would 
The anti hospital attitude may most 
often be based on a fear of decisive 
medical treatment but supporting 


this fear are a number of apprehen 


sions regarding the hospital routine 





Magic, practiced in Egypt in 1000 
B.C., is one of the oldest forms of 
entertainment. Centron Corporation, 
by a skillful blending of entertain- 
ment and information, creates motion 
pictures with a magic appeal to 
your audiences. 


CENTRON CORPORATION 
West 


9th at Avalon Road 


itself. The patient frequently decides 
it is much easier to languish at 
home—in his own uncomplicated 
bed. If he does enter the hospital, 
the patient’s fears, increased by an 
impersonal hospital staff, may seri- 
ously impair his treatment and 
recovery. 

A new 20-minute color motion 
picture, The Patient Is a Person. 
explores these fears and suggests 
techniques of non-medical care 
which may help allay them. The 
film has just been made available 
by the Smart Family Foundation as 
a public service to physicians, medi- 
cal organizations and hospitals. It 
is being presented in cooperation 
with the American Medical Axsso- 
ciation and the American Hospital 
Association. 

Attuned to the humanitarian qual- 
ities in most hospital personnel, the 
picture shows ways in which physi 
cians, the admitting clerk, nurses, 
volunteers, administrative help and 
housekeepers can make the hospital 
more hospitable, can maintain the 
patient’s confidence in the hospital 
team and fill his needs as a person. 

“Lew Miller,” frightened and ir 
ritable, enters the hospital for a her- 
nia operation. From the time of his 
admission to his discharge, Lew 
comes in contact with many persons 
who help him to gain confidence 
through an understanding of hos 
pital procedure. Unconscious pres- 
sures which produce the wrong kind 
of care, even in conscientious, well 
trained employees are portrayed. 

The Patient Is a Person may be 
purchased for $50.00 in color or 
$10.00 in black/white. It also is 
available on a rental basis. Contact 
the American Medical Association, 
535 N. Dearborn St.. Chicago, IIL. 
or the American Hospital Associa 


tion, 18 East Division St., Chicago, 


Ill. I 


Disney Cartoons Teach Bike, 
Fire Safety Rules to Children 
* Safety education, a lifetime study, 
best begins as soon as the pupil is 
old enough to know that there are 
rules. Companies and community 
groups conducting safety programs 
have aid for their campaigns among 
young children in two new l6mm 
animated Technicolor cartoons re 
leased for syndication by the Non 
Theatrical Film Division of Walt 
Disney Productions. 

With pointed titles, the two 8 
minute films treat of bicycle and 
fire safety I'm No Fool With a 
Bicycle and I'm No Fool With Fire. 

In both films, Cricket 
traces the history of his subject and 


Jiminy 


takes up the safety rules which ap- 


ply. He runs a contest between a 
Lawren sal Kansas Common Ordinary Fool and Y-O-U. 
BUSINESS SCREEN MAGAZINE 




















The winner is proclaimed and Jim- 
iny presents a badge of intelligence. 
Throughout both pictures, Jiminy 
sings and dances a melody called 
“I’m No Fool” 
to fit the lesson being taught. 

I’m No Fool On a Bicyele in- 


structs young cyclists in the proper 


changing the lyrics 


methods of handling bicycles, es 
Based 
police depart 
ments, the National Safety Council 


and similar 


pecially in automobile traffic. 
on research from 
groups, the film uses 
Jiminy and Disney kid-creatures to 
change children’s minds about stunt 
riding and other accident-aimed 
habits. 

I'm No Fool With Fire holds a 
comic mirror up to young folk who 
play with matches, build fire haz 
ards in closets, break the fire rules 
when out camping. The sensible 
little boy, who also knew the right 
way to ride a bicycle, shows how 


y-O.1 


fire fixin’s. 


should behave with fire and 


The safety subjects are suggested 
for use by industrial organizations 

which may donate prints to 
= hools. poli e and fire departments 
and other community groups active 
in safety education. Prints of both 
films are available under a six-year 
Price per $125.00 
($100.00 to 


lease. print is 


non-profit organiza 
lions). 

Requests for preview prints 
should be sent to Walt Disney Pro- 
ductions Educational Film Division 
offices in Burbank, California or at 


147 Madison Ave... New York City. 


Kameny Ad Agency Moves 
to Larger New York Offices 
*\ts first decade in the advertising, 
field 


recently by Kameny 


public relations was marked 
Associates with 
a move into new and larger offices 
at 2 West 45th Street, New York 
City. The agency also has estab 
lished a public relations depart- 
ment under the direction of Jack M. 
Janoff. 
Kameny 


electronic and several other types of 


services photog: aphic 1 


firms. Among their clients are 


manufacturers, distributors, import 


ers, wholesalers and retailers. 
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No more pulling screen fabric off the roller! The 
new Radiant Automatic Safety Roller Lock pre- 
vents fabric from being lowered beyond the full 
picture size. Assures even hanging and cuts down 
costly fabric repairs. EDUCATOR Wall models 
are specially designed for the constant handling 
required while in use. 


WRITE FOR ILLUSTRATED CIRCULAR 
giving specifications, prices on the complete line of Radiant 
Projection Screens for all purposes. 


tat RLA DIAM T 


‘ at 


protects your 


RADIAN 'T 





new automatic 
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Model ECED Wall Ceiling Screen 
The 
audience screen of its type and size. 
Model ECED can be hung conven- 
iently from either wall or ceiling by 


simplest, most efficient large- 


strong, dual purpose brackets. 

Highly reflective, fine-grain glass- 
beaded surface provides sharp, bright 
projection quality—ideal for slides, 
filmstrips, movies. Available in eight 
sizes: 6’ x 8 to 12’ x 12’. 


The Worlds Most Popular Screens 


1956 


RADIANT MANUFACTURING CORP. ¢ 1225 SO. TALMAN - CHICAGO 8, ILL. 


















Vacationland Films Bring 
Vistas of Outdoors to Screen 
* If you figure your company, club 
or television audience is ripe for 
dreams of fareway, if you want to 
vive them some interesting sugges 
tions for vacation planning, three 
outdoor motion pictures mn color 
recently released as public relations 
media by Minne apolis Moline Com 
pany, may be what you're looking 
for 

Canada brom Sea to Sea will take 
viewers on a 26-minute tour ofl 
Canada from the Atlantic to the 
Pacifu 


some people, its larne and factories 


showing tte hardy, venture 


places of history, its continent-like 
spread of playground Seen are the 
principal cities the eager ports 
along the Great Lakes, the prairi« 
and mountain areas of the central 
and western provinces, the Peace 
River region in the north. The filn 
reveals a young nation rich im re 
source, human vigour, a sen 


freedom and ent rpris 


Show Quebec's Fishing Spots 
Big White 


traveler 


W ater an minute 
concentrates on Canada « 
regions ol the 


Peribonka and Manouan 


Rivers. Valiant vacationers, led by 


Ouebec im sth 


mighty 


Indian guides fight their way up 
these cascading floods with out 
board motor paddles and poles, At 
a campsite on Lake of the Moun 
tain, the party relaxes, fishes for 
northern pike speckled trout, land 
low ke d salmon \ lewers may share 
the vacation group's thrill as the In 
dian guides in two canoes, ride wild 
over a furious torrent. At Manouan 
Falls, the party is spellbound by 
the surge and thunder of Big Whit: 
Water 

Maryland Mornings, journeys to 
a scene pleasure closer to most 
American homes. For 9 minutes, the 
camera delights in countryside 
beauties of Maryland. In the light 
of early dawn in the fall, ducks and 
veese fly over the waters of Chesa 
peake Bay and the inland ponds of 
the eastern shore. Greenheaded mal 
lards and = thei homespun mates 
rendezvous here. If the surface is 
frozen, they come skidding in for a 
three point landing. Canada is here 
too, in the shape of bie Canada 
geese which honk in mighty forma 
tion toward a cornheld—its tin 
for breakfast. lis also a time for 
game hunters to crouch in their pits 
and for picture hunters to hide i 
blinds 


birds to enliven the morning 


waiting for the hosts of 


Cleared for Television Use 
These tv-cleared films are avail 
able from Minneapolis-Moline Com 
pany, Minneapolis 1, Minnesota. 





What's New in Business Pictures 


Minneapolis-Moline, Erie Mining Sponsor New 16mm Releases 


Erie Mining Company Sponsors 
2nd Film on Taconite Project 

® Two motion pictures have been 
sponsored by Erie Mining Company 
to tell the continuing story of the 
Companys taconite project. The 
which went into 
production recently at Reid H. Ray 
Film Industries, Inc., St. Paul, Min 


will show the 


econd chapter 


development 
s construction program for 
ocessing of taconite and 
ore the project as an out 
landing 
l¢ unwork 
lentatively titled Miracle on the 
Vesaha, the new film was arranged 
through the Ekdward Howard Com 
a public relations organization 


lor Pickands Viather a 4 ompany 


example of engineering 


which operates Erie Mining Com 
pany. The picture 1s being directed 
by Gordon Ray. 

Erie Mining’s first film, released 
last year, introduced the taconite 
story and delineated the problem of 
building a test pilot plant and be 
ginning phases of construction on 
the $300 million project. ad 


% * i 


Recruit Life, Motorboating 
Depicted in Coast Guard Films 
* Two new motion pictures in color 
have been released by the United 
States Coast Guard—one to help 
build up the Coast Guard internally 
the other to make the Coast Guard's 
job easier. 


Shine the Boot, \3' minutes, is 
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PROCESSING... 


Now In Operation! 


A paper, and a film processed on the spray units was presented 
to the recent S.M.P.T.E. convention. 


The results of jet spray processing—superior definition, absence 
of any trailing or directional effects—-are immediately apparent 


in this film. 


* PRINT OF FILM AVAILABLE FOR SCREENING ON REQUEST. 


DU ART FILM LABS., 


245 W. 55th St., New York 19, N. Y. 


INC. 


Plaza 7-4580 
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intended as a recruitment aid—but 
as such it has an element of general 
interest. The film depicts recruit 
training associations and other ac- 
tivities of a young man from the 
time of his enlistment to initial duty 
assignment. 

Common Sense Afloat, is a visual 
kind of “preventive” coast-guard- 
ing. A follow-up of You're Being 
Boarded and Safety on the Water. 
Common {float deals for 
291 


28) minutes with outboard motor 


Sense 


boating and radios the need for 
safer practices in this rapidly grow 
ing sports held. Comedy. drama 
shots, and water-s« apes instruct the 
motorboat mariner. 

Both Coast Guard films have been 
cleared for television ad 
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Borden-Busse Sales Program 
Offered by United World Films 
* Money and time spent by man 
agement to select. train and equip 
salesmen and expenditures for sales 
meetings and conventions can be 
wasted by weak sales supervision, 
The salesman is a human being and 
no amount of initial preparation 
and big rally psychology will insure 
that his performance will be his 
hest—day after day. His continuing 
sales capacity, often profoundly de 
pendent on his morale. his self 
belief, is the responsibility of his 
immediate sales supervisor 

Fitting into management's train 
ing effort is a new motion picture 
illumined presentation developed by 
sales experts R. ¢ Borden and 
Alvin C. Busse. called “ICR. These 
letters stand for: Inform. Confer. 
Retain. The program is based on 
Borden and Busse’s experiences in 
creating sales supervisory presenta 
tions for a number of large compa 
nies in the United States and 
Canada. 

Announced as a $50,000 pro 
gram, the ICR consists of: How to 
Up Sales By Better Sales Supervi 
sion, a 30-minute sound motion pis 
ture on the principles of good sales 
supervision; a meeting leader's 
guide for the organization of a con 
ference utilizing the film’s princi 
ples. This conference is set up to 
stimulate group thinking on prob 
LO work 
kits supplied for individual su 
These kits 


comprehensive exposition ol the 


lems faced by supervisors 


pervisors. provide a 
material emphasized in the film and 
meeting guide. They are the pro 
gram’s retention factor 

The ICR Program is being sold 
by United World Films, Ine., 1445 
Park Avenue, New York 22. N.Y. 
\ pre-release price of $295.00 has 
been offered by the company. The 
regular sales price is $395.00. & 
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Vermiculite Insulation Shown 
in “Savings in the Attic’ 

@ Savings in the Attic a new 18- 
minute color film on vermiculite in- 
sulation. has been released by the 
Vermiculite Institute, Chicago. The 
motion picture shows the use of 
vermiculite to insulate red hot 65 
ton steel ingots and the material's 
record in stopping fires in buildings. 

Fast, labor -saving installation 
methods are explained by contra 
tors. F.H.A. density requirements 
and the handling of moisture prob- 
lems are depicted. 

The Institute distributes the film 
on a free loan basis and endeavors 
to provide a speaker on request. 
Application for use of the film may 
be made to: Vermiculite Institute, 
208 South LaSalle St.. Chicago 4. 


Illinois. ne 


British Overseas Airways Make 
16mm Wide-Screen Trainer Pix 
* A pilot’s-eye view of landing op 
erations is the subject of what re 
portedly is the first l6mm wide 
screen color motion picture to be 
made in Britain. The new film was 
produced by British Overseas Air 
ways Corp. for use in the route 
training of pilots. 

Shot from the air, the film shows 
seven of the approaches to Lon 
don Airport’s runways, emphasizing 
those equipped for instrument land- 
ings. With a wide panoramic field 
of view and a commentary on the 
local geography, points of proced- 
ure in the landing approach are 
clarified. This film, augmented by 
others which may be made featuring 
airports outside of Britain, will give 
trainees a full degree of flight route 
familiarization. 

In production, approaches were 
begun at 1500 feet and the camera 
plane descended to 10 feet over the 
runways. A Filmorama lens, the 
only one of its type in Britain, was 
loaned to BOAC by Gaumont-Brit 
ish I quipments Lid. 


Score your next 
picture at 


Langlois Filmusie, Ine. 


619 WEST 54TH STREET 
NEW YORK 19, N. Y 
JUdson 6-4155 


Hollywood - Toronto - London - Paris 
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57 Films Listed in 1956 
General Motors Catalogue 

® Fifty-seven motion pictures ar 
listed in the 1956 catalogue of films 
provided by General Motors Cor 
poration for use by schools, 
churches, business, civic and social 
clubs. 

All titles listed are sound films 


many are in color. They range 


length from 9 to 55 minutes. Twen 
ty-six of them are available for 
showing on television. The films are 
loaned free of charge for non-com 
mere ial USCS, 

Listing the greatest variety of 
films ever offered by GM, the cata 
logue includes such subjects as 
Safety and Driver Education, The 
{1BC’s of the Automobile Engine, 
Unlimited, Behind the 
Scenes of Industry, Progress Past 
and Future, The Human Side of In 


dustry, Sports, Farmer of Tomor 


Horizons 


row, Tomorrow and Today in the 
Kitchen. There are nine “special 
purpose” films. 

An estimated 30,000,000 persons 
viewed GM films last year. Some 
277.000 audiences totaling more 
than 14,300,000 persons saw them 
at private showings. Another 15, 
600,000 saw the films on some 867 
television programs. Write: General 
Motors Corporation, Department of 
Public Relations Film Section, 
General Motors Building, Detroit 2. 
Michigan, or GM offices in New 
York and San Francisco Lad 


Northwestern University to 

Expand Motion Picture Studies 
® Jack C, 
assistant professor of film at North 


Ellis has been appointed 


western University, Evanston, Il. 
to supervise expansion of the mo 
tion picture program in the speech 
school’s department of radio and 
television. Because of the increasing 
use of film in television, the pro 
gram will cover the history, critic 
ism and production of motion pir 
tures to give television majors a 
background in film—as well as to 
help other students pre 
pare for educational and 


industrial film work. ® 


* 


Trade Association 

Film Usage Surveyed 
®@ The Editors of Busi 
NESS SCREEN are con 
ducting a national 
survey of the film and 
general audio-visual pro 
grams of leading na 
tional trade associations 
Results of the survey will 
appear in a later issue of 


this publication. Lad 





economical e professional 


motion picture production 


FILM ASSOCIATES 


¥ 


F-- IMSS NWN 
. WS 


610 NORTH WOODWARD AVENUE 


BIRMINGHAM, MICHIGAN 


TELEPHONE MIOWEST 4-3619 


ASSOCIATED STUDIOS IN 
DETROIT CHICAGO 
NEW YORK BALTIMORE 
WASHINGTON — ST. LOUIS 
NEW ORLEANS 


SAN FRANCISCO 


HOUSTON 
LOS ANGELES 


JAMES E. 


SaBCcCUurvrIV Gg 


MacLANe 


PRODUCER 
21 years 


professional 


experience in film production 








CRAIG BIG SCREEN MOVIE VIEWER 


* Large (3%, x 41, in.) hooded screen 
Flat fleld projection lens and 
ground & polished condenser lens 


. 


Rotating optical prism shutter 


Stainless steel film guide 


Left to right film travel 


Automatic lamp switch 


Built-in frame marker 


Focusing and framing adjustments 





* 75 watt projection lamp 


449.50 for 16 mm. or 8 mm. model 


it’s complete! it’s portable! the 


CRAIG PROJECTO-EDITOR 


@ Big Screen Craig Movie 
Viewer 


@ Folding Geared Rewinds 
(400-ft. capac.) 


@ Craig Master Splicer 






———————————— 
only $79.50 at all dealers 


@ Complete with carry case 


Write for illustrated literature, KALART, PLAINVILLE, CONN. DEPT 85-6 
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Bodde's “Walk-Along” Attachment 


Bodde Announces ‘Walk-Along’ 
Attachment for Background Use 
A new “walk-along 
for all Bodde projectors has been 


introduced by the Bodde Projector 


attachment 


Company The walk-along attach 
ment can be adapted for the 2000 
watt and 5000-watt single and dual 
projectors, 

The moving attac hment allows the 
operator to start, stop or reverse 
the moving background. This at 
tachment may be used either hori 
Stock film is 
»inch-wide rolls of 


zontally or vertically 
available in 4! 
varying lengthe 


all filrn specially 
composed lor typic al scenes Ul 


Footpedal Control Aids Film 

inspection on “Foster Rewind” 
A footpedal control is featured on 
the new “Foster Rewind” (and in 


spection ) machine being made 

available to LOmm film libraries and 
International 

Chicago. De 


signed to eliminate fatigue, the foot 


distributors by the 
Film Bureau, Ine 


pedal provides complete control of 
film winding, both forward and re 
verse, as it leaves hands free for 
inspection and repair operations 
Speed of the winding reel can be 


controlled from virtual standstill to 


Here's the new Foster Rewind unit, an eco 


nomical new film library setup 


high speed by appropriate heel or 
footpedal At 


any speed, operators easily can de 


toe pressure on the 
tect film damage spots, splice as 


needed and continue rewinding 
faster than heretofore possible In 
ternational points out 

Both reels work synchronously 
stopping instantly upon break of 
film or release of toot trom pedal 
The machine employs a brake-action 


combined with gravity-motor con 


NEW AUDIO-VISUAL EQUIPMENT 


Recent Equipment Developments for Production and Projection 


trol. The new b oster Re wind will be 
demonstrated at the NAVA Con 


vention in Chicago, July 10 thru 


25: booth H52. Ll 


2-inch Anamorphic Lens for 

B & H JAN Projector Announced 
*blilmorama 921 a new 2-inch 
anamorphic projection lens for the 
Bell & Howell l6mm JAN (Joint 
Army Navy) 


tor has been announced by Bell & 


motion picture proje 


Howell Company, Chicago. 
Ihe new lens may be used with 


both the military and commercial 


versions of the JAN. It combines 
in one barrel a 2-inch {/1.4 pro 
jection lens an anamorphic lens 
and a focusing unit. By using an 


{/1.4 instead of the 


conventional 


{/1.6 lens, a sharper, brighter pic 
ture is obtained, an important fac- 
tor with the high magnification in 
wide-screen vrojection. 

The 921 lens fits directly into the 
JAN lens mount. eliminating attach 
ments, adaptors and brackets. Once 
the lens is set for proper distance 
(focusing range allows use from 8 
to 60 feet) sharp focus may be ob 
tained by turning a knob rather 
than turning the lens. Rack and 
pinion focusing makes this possible. 
Designed to conform to military 
specifications, the new lens is resist- 
ant to severe environmental condi- 
tions—heat, cold, moisture and fun 
gus. 

The 921 Filmorama lens is priced 
at $229.50. Lad! 


The new Viewlex Model V-1000 C 


Viewlex’ New Auditorium Model 
* Viewlex, Inc. has announced a 
new combination Auditorium pro- 
jector for 35mm filmstrips and 2° x 
2” slides. The Model V-1000 C pro- 
jects brilliant images to large audi- 
ences with great clarity. It is the 
only projector of its type now ap- 
proved by “Jan” (Joint Army-Navy 
Specifications) or on the military 
qualified products list. For use in 
civilian life it drops its O.D. garb 
and steps out in sleek, two-tone 
grey. 

In spite of its tremendous illum 
ination, the 1000 watt projector is 
cool in operation. The film plane 
temperature remains considerably 
below that of many 500 watt models, 
A new system of pressurized air 
cooling, which features vertical fan 
position, draws cool air from the 
front of the projector, passing it 
first over the film plane and then 
the condensing lenses, and finally 
over the lamp. Heat does not accum- 
ulate as it is rapidly expelled 
through special side louvres. 

The V-1000 C handles both single 
and double frame filmstrips for ver 
tical and horizontal projection, and 
2 x 2 and bantam slides. A new but 
ton device permits only one turn to 
be made for each whole frame with 
either single or double frame film 
strip. Filmstrip can be threaded in 
a split second, The take up assem 
bly is built on to the filmstrip at 
tachment. Light leak has been elim 
inated completely, because, due to 
the design of the pressurized cool 
ing system, the entire lamp housing 
area is completely enclosed and 
sealed. The projector 1s equipped 
for individual front leg level control. 

The Viewlex Model V-1000 C is 
equipped with a five inch [5.5 Pro- 
fessional lens. A five inch [2.8 lens 
is available, affording 38 more 
light. The projector is priced at 
$219.50. A 1000 watt companion 
model, for use with 2 x 2 or bantam 
slides only, is priced at $189.50. 

Interchangeable focal length 
lenses of three, five, seven, nine and 
eleven inches, coated, color cor- 
rected, anastigmat, are available at 
$49.50, $59.50. and $79.50. A de 


luxe carrying case is $19.50. a 
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McAlister “‘Edimac” Called 
Four Editing Machines in One 


® Both l6mm and 35mm sound and 
picture can be run simultaneously 
on the new “Edimac” film editing 
machine, manufactured by J. G. 
McAlister, Ine. Hollywood, Cali- 
fornia. 

“Four editing machines in one,” 
the Edimac will take 16mm film and 
a 35mm sound track, a 16mm pic- 
ture and 16mm sound, a 35mm pic- 





The new McAlister ““Edimac” film 
editing equipment 
ture with 16mm sound, or a 35mm 
picture with 35mm sound. The new 
unit also will run 174mm magnetic 
film. 

Easy and quiet in operation, Edi- 
mac runs negative film with safety 
and simplifies marking, retouching, 
threading and rewinding, the manu- 
facturer points out. One mechanical 
electric hand brake controls both 
picture and sound heads. Picture 
brilliancy is controlled by a dial. 

For other information, contact 
the manufacturer at 1117 North 
McCadden Place, Hollywood 38, 
California. Ly 

* uw 
Poly-Con Plastic Film Container 
Features an Attached Lid 


® Having the filmstrip container in 
hand and not having the film con- 
tainer lid in hand is one a-v an- 
noyance now at an end—according 
to Richard Manufacturing Co., Van 
Nuys, California. 

The firm has announced the “first 


plastic filmstrip container” —with an 


attached \id. Called Poly-Cons 


MW Yoax 25 ay 
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Handy Poly-Con filmstrip containers 


polyethelene container the little 
film storage unit is designed to 
eliminate lost lids, wrong lids and, 
because of its plastic substance, not 
to scratch the film. 

Snug as a cigarette lighter, the 
Poly ons can be opened and ( losed 
with one hand. It is lightweight, un 
breakable and moistureproof. Avail 
able in a variety of colors, the con 
tainer fits all standard storage fa 
cilities. 

Samples and price quotations of 
the Poly-Cons container may be ob 
tained from Richard Manufactur 
ing Co., 5914 Noble Ave., Van 
Nuys, California. yy 
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Kodascope Pageants Feature 
improved Reverse Mechanism 
A single-switch film reversing 
mechanism on new models of the 
Kodascope Pageant Sound Project 
ors will provide greater operating 
convenience, according to Eastman 
Kodak Company. 

The single-switch mechanism en 
ables a projectionist to run off as 
much film as necessary in checking 
for proper focus, loop, sound vol 
ume—and quickly reverse the film 
to starting position, Time previous 
ly required for re-threading the pro 
jector is saved and film life pro 
longed with elimination of extra 
handling. 

Sections of the film can be rerun 
as needed for review purposes. 
Single-switch reversing is accom 
plished with a five-position rotary 
switch which avoids film damage by 
switching from forward to reverse 
projection without stopping — the 
motor and prevents unintentional 
reverse showings. 

Turned clock-wise, the switch 
starts the blower, begins film travel 
and turns on the lamp. A counter 
wise turn shuts off the lamp, stops 
film travel and starts the film in 
reverse, 

Three Pageants now are equipped 
with the forward-reverse switch. 
These include the AV-074 (7-watt. 
8-inch speaker, single case), priced 
at $459; the AV-154 (15-watt, 12 
inch speaker, 2 cases), at $545; and 
the AV-154S (15-watt, 8inch 
speaker, single case), at $469. W 


















FILM COSTS SLASHED/ 


FREE! 
T.1e)-1..) waha = 


= jeje) .¢ & —5 gra 


Shows you how to reduce print costs and get superior 


performance and protection for your film. 


Rapid Film Technique’s guaranteed 
process restores used, worn film...removes scratches, 
RAPIDTREAT protects new film indefinitely. These pro- 
cesses have saved thousands of film dollars for top-name 


RAPIDWELD 


clients, precious hundreds for smaller accounts. 


Add hundreds of showings to 


drastically! 


WRITE FOR THIS FREE BOOKLET ON 






a 


ig 


Rep. 





37-02F 27th Street, Long Island City 1, N. Y. ST 6-4601 


any film! Cut costs 


FILM CARE TODAY! 
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Ht DUAL SOUND READER 





combination amplifier-speaker. 


ALL THIS FOR ONLY $195.00 (Less Viewer) 
$295.00 


Magnetic model $185.00 


Optical-magnetic 


For descriptive literature, write to Dept 


THE CAMERA e MART, inc. 


Phone: Plaza 7-6977 
CABLE: CAMERAMART 


1845 Broadway at 60th St. 
NEW YORK 23, NEW YORK 


One Unit for single or double system 16mm or 35mm sound. 
Use with ANY 16mm viewer to match picture to track. 
Operates with left to right or right to left viewers. 

Used for editing in film and television studios. 
Complete with sound reproduction head, base plate and 






























Robert M. Dunn Appointed 
Ansco Genera! Sales Manager 
Robert M 


pointed general sales 


Dunn has been ap 
manager of 
Ansco, photographic manufacturing 
division of General Aniline & Film 
Corporation. The appointment wae 
announced by Leopold kckler, cor 
poration viee-pre sident 

Dunn will be responsible for the 
marketing of all of Ansco’s 


graphic products and for the formu 


photo 


lation of sales 
Anseo itt 1941 


polie jem Joining 
Dunn served as a 
sale siriagn advertising manager and 
for the last five years, as assistant 
general sales manager 


© Ansco’s 


has announced the appointment of 


general sales manager 
George Klimt, Chicago, to the new! 
created position of field sales man 
ager Klimt will execute marketing 
plans in the field: organize, train 
and supervise field sales personnel 
and coordinate and direct Anseco 
sales service activities 

With Anseo for 21 years, Klimt 
has served in sales and executive 
capacities Most recently he has 


been N rime i. midwe al re gional trian 


auet Lad 


John T. Ross he’s the v.p 


of Robt. Lawrence in Canada 
Ross Now Lawrence V.P. 
sd John ! Ross veneral manager 
Robert Lawrence Productions (Can 
ada) Lid 


president of the company, The firm 


has been elected a vice 


produces motion pietures for nu 


dustry and television in Toronto 


Chisholm Forms TV-Film Unit 

® Jack Chisholm, veteran film pro 
ducer in Canada, has formed a mo 
tion pieture and television produc 
tion and distribution company as a 
division of Associated Broadcastin 
Company. He has resigned from 
\ssociated Screen News. Chisholn 
returned to Canada in 1935 with a 
Hollywood production unit to pro 
duce British quota feature pictures 
and remained to enter the industrial 
motion pieture held He was a 
founder and the first president of 
the Motion Picture Producers and 


Laboratory Association of Canada 
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Walter Scott Joins Capital 

Labs as Special Representative 
* James A. Barkers 
Capital Film Laboratories, has an 
of Walter K. 
append ial sales re presentative. 
He is former chief of Motion Pi 


tures “Services {.s 


president of 


nounced appointment 


Department of 
Avriculture, and has varied exper! 
ence in the industry dating back to 
i912 at the Thomas A. Edison stu 
dios in the Bronx, New York 

Scott has worked in nearly every 


phase of the film field 


catnerTta 


including 
script directing and ad 
ministering motion pieture activi 
ties. He came from Hollywood in 
1954 to 


the rovernment 


become a film maker for 
and has produced 
wriculture films in both govern 


ment and industry and 


through 
them. in the field of agricultural 


education 


Trade, industrial Sales Staff 
Changes Effected at du Pont 
® William J. 


pointed 


Sweet has been ap 
motion picture tec hnical 
representative for the New York 
sales district of k. I. du Pont de 
Nemours & Co. He succeeds Victor 
M. Salter who has been named trade 
and industrial products sales super 
visor for the district. 


Salter succeeds William J. Can 
non, recently transferred to the 
Boston district as sales supervisor 


of all photographic products. 


Sweet previously was a motion 
picture finishing area supervisor al 
du Pont’s Parlin, New Jersey Photo 
Products plant. Cannon had been 
trade products supervisor in New 
York since 1948. Salter had been a 
New York motion picture technical 


rep since 1953. 
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PATHESCOPE PRODUCTIONS 


The Pathescope Company of America, inc 
580 Fifth Avenue, New York 36, New York 
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Ed Willette . .. 


sales chief 


Willette Named Sales Mgr. by 
Animation Equipment Corp. 
Edward Willette has been ap 
pointed sales manager by The Ani- 
mation Equipment 
New Rochelle, N.Y. 
Willette recently returned from a 


three-months trip calling on cus 


tomers in Los Angeles and cities in 
Illinois. Minnesota, Michigan and 
Ohio. On his visits to motion pic 
ture studios, he screened his com 
pany s new 50-minute motion pi 
ture for production staffs interested 
in new animation techniques. He 
reports interest in the new methods 
which improve quality and save 


time and expense in film production. 


« * 


Heading up 

a production 
firm in 

Chicago is 
Fenton McHugh 


Fenton McHugh Organizes Film 
Production Firm in Chicago 

® Organization of Fenton McHugh 
Productions for the production of 
industrial motion pictures and tele 
vision commercial spots has been 
announced by Fenton McHugh. The 
new company’s offices are located at 


612 N. Michigan Ave 


Chicago 
studio 
is On a series of motion pictures 
designed for television release by 
Associa 
tion. August H. May is production 
manager of Fenton McHugh Pro 
ductions. 


the American Osteopathic 


McHugh has a wide range of ex 
perience in the motion picture field 
and in advertising agency work. He 
formerly was vice-president of Jerry 
Fairbanks Holly- 


wood, 


Productions ot 


Heads Production at Blake 

® Walter Sachs has been appointed 
production manager ter George 
Blake Enterprises. He was formerly 
associate producer and production 


supervisor for IMPs. 
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A studio dolly gives motion to a static scene 
at Douglas’ Santa Monica Division 


Douglas on the Screen: 
(CONTINUED FROM 
or fell off 


ness showed up,” a maintenance en- 
gineer said. “Now, thanks to our 


PAGE 45) 


before structural weak 


testing procedures for materials and 
the equipment itself, the danger of 
such failures is prevented,” the en- 
gineer added proudly. 


Aid to Employee Indoctrination 

Speaking of pride, the film, Wel- 
come to Douglas, is contributing to 
the prompt indoctrination of new 
employees with a sense of identity 
with the company and of the pur 
pose of their contribution. This may 
best be indicated by the case of the 
young woman who had worked for 
months at the job of inspecting 
small parts as they moved along on 
a conveyor past her work station. 
She had heard the parts went into a 
C-124 Globemaster, but she'd never 
seen one of the huge airplanes. 

Then Welcome to Douglas was 
produced to tell employees the story 
and significance of the job. This 
young woman was one of the first 


to see the indoctrination film. 


So That's What It Is! 

When she saw the mammoth air- 
craft speeding through the sky, its 
gargantuan dimensions dwarfing the 
camera 


plane to gnat-size, she 


clapped her hand to her brow in a 





comic gesture of astonishment and 
exclaimed: 
“Migawd! Is 


helping to build?” 


THAT what I'm 


Douglas uses much film without 
a human cameraman being within 
miles. This is an airborne photo 


graphic recording of instrument 
readings to determine the perform 
ance of a new aircraft. One new 
Douglas plane has as many as six 
different cameras installed to moni 
tor various performance character 
istics. As airplanes become bigger, 
faster, 


more complex and 


valuable, the day of the pilot who 


more 


casually reported some abnormal 
behavior when he got back to earth 
is long past. Now, experimental air- 
planes are equipped with elaborate 
special extra instrument panels 
which contain many more features 
than occupy the instrument panel 
by which the pilot flies the airplane. 
The camera eyes all of these instru- 
ments at once, faithfully recording 
all their readings in a manner far 
beyond the capacities of the smart 
est human being. 

If and when automation becomes 
more popular in the aircraft indus- 
try, Douglas plans to meet the chal 
lenge by telling its employees the 
sometimes-surprising and always 
encouraging fact that automatic op- 
eration of machinery in industry 
makes for more, rather than fewer, 
a. 1 

The story will be told with l6mm 
color, of course! Lad 


. © ~ 


Ginsburg Named Ad Manager 
for NBC Television Films 

* Norman 5. 
appointed manager of advertising 
and promotion for NBC 
Films. Ginsburg has been director 


of advertising and promotion for 


Ginsburg has been 


Peles ision 


Studio Films, Inc., for the past two 
years. Previously he managed the 
advertising and promotional activi 
ties of DuMont Television Network 
and wrote for these departmental 
needs at Trans World Airlines and 


Mutual Broadcasting System 





COLOR SLIDEFILMS 


FOR INDUSTRY 


COLOR FILMSTRIPS 


FOR EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have worked together in producing over 550 color films. If you want 
a complete production or require specialized assistance on any production 
problem, contact Henry Clay Gipson, President . . . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, N.Y. 
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Here's 
REEL News! 


Your projector ... your film... 
converted in a matter of minutes 
into an automatic projector per 
mitting continuous showing. 


Yes, your standard 16mm pro 
jector with the use of CineSales- 
Reel will tell your sales story 
effortlessly and automatically 
without intermission or rewinding 
after each showing. Film is re- 
wound while in operation. 





it's Dependable! Engineered, 
Designed and Styled for depend 
able performance and maximum 
safety for your film 


it’s Portable! Compact, light 


weight, the CineSalesReel may 





jector, 


be carried attached to your pro 
or as a separate unit 
easily attached within seconds 


it’s Proven! Operating effi 
ciently with 400 feet or less of 
either color or black and white 
film, hundreds of CineSalesReel 
are now selling for scores of 
national 
Trade Shows, Training & Sales 
Presentations, and Point of Sale 


concerns, at Exhibits, 


Displays. 


For the REEL Story... 
Write: 








Models available for Bell & Howell 
see illustration) RCA, Ampro, & Victor 


BUSCH FILM & 
EQUIPMENT CO. 
212 S. Hamilton 
Saginaw, Michigan 


























































For the finest quality in 


16MM COLOR PRINTS 


Come to Hollywood Film... 
The Leading Film Lab since 1907! 


The OLDEST 16mm Film Laboratory 
is now first with the NEWEST! 


Hollywood Film offers the newest facilities 

in the 16mm field, with advanced methods ond 
speciol equipment thot enable us to offer 
quality and service unequalled anywhere 
Included among our new editing services are 
zero cuts and variable length dissolves from 

12 to 96 frames to provide perfect fades and 


dissolves, without cutting the original scene 


The Oldest 
and Most 
Experienced 
16mm Film 
Laboratory 





HOLLYWOOD 
ENTERPRISES, INC. 





COMPLETE 16mm 
Laboratory Service... 


Reduction and Contact Printing 


Negotive Developing and 
Reversal Processing 


@ Release Prints in Color or 
Black and White 


Kodachrome Duplicating 
Shipping & Receiving Service 
Free Projection Service 


Free Editing Reems ond 
Storage Vaults 


FILM 


6060 SUNSET BOULEVARD 
HOLLYWOOD 28, CALIFORNIA 
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the mark of 


excellence in 





commercial films 








; 

re CATE & MCGLONE 
th films for industry 
Ke 1521 cross roads of the world 
f: hollywood 28, california 












Film Distributors 
Tt Siations 


Film Libraries 


SYNCHRONIZED — 2 WAY 
POWER REWIND MACHINE 


. " fre 


ve: banmem ‘ 
pmplete salety 
VISIT BOOTH H-52 NAVA CONVENTION 


Available exclusively from 


International Film Bureau Juc. 
Fy DEPT. B-6 


57 EAST JACKSON BLVD 
CHICAGO 4, ILLINOIS 
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WOMEN AND THE SCREEN: 


CONTINUED FROM™ PAGS weiss & 


ment stores and home furnishing members of 
their Home Planning Center program, An esti- 
mated SOO.000 saw The ABC's of Decorating 
Your Home in three years and received colorful 
hooklets. kach piece of this promotion kit reflects 
taste of professionals in the decorating world, 
using principles that can be utilized by the aver- 
age homemaker, After five years the film is still 
being used by stores as a special event with 
much success. The film’s distributor also has 
mace it available at small charge to women 


sudiences ol all kinds 


In the merchandising field, the nation’s manu 
facturers of clothing can reach the estimated 
63.211.000 women in the U.S. with much less 
effort than this segment of industry has ever 
experienced, An outstanding job was done by 
Warners. a leading maker of foundation gar 
ments in making women Conscious of figure 
grooming. Three films aimed at the teen market 
ure popular with home CCONOTHICS classes. 

\ Carolyn Fashion-in-the-News film high 
lights medium price fashions and features well 
known show people By this means department 
stores with limited budgets can have a profes 
sional fashion show in color as well as provide 
clubs with entertaining material with a sales 
slant. Tied in with the Carolyn film, co sponsored 
by Carolyn Fashions and local stores, were six 
manufacturers whose products were shown (and 
credited): makers of accessories, leather goods, 
millinery, jewelry, hosiery and furniture. Each 
filming was an effective ad for seven companies 

Nutrition is always news. Cereal, dairy and 
meat interests capture attention with a familiar 
theme new ways to stimulate appetite at home. 
Armour keeps an extensive film library educa- 
tional in content but light in treatment. The 
Cereal Institute's Bill's Better Breakfast Puppet 
Show in color is distributed widely to teachers, 
school film libraries and community groups. 
Many food companies plan an entire afternoon’s 
program around a film, with giveaway items and 
speakers to augment the message. 

Such films as Campbell's Magic Shelf whets 
the appetite for the many quick foods on the 
shelf, as do others put out by the frozen food 


(CONCLUDED ON PACH SIXTY-FOUR) 


+. 
s 


for those who want 


. 
» 
>. 
> 
> 
> 


“films 


of distinction 


SAM ORLEANS PRODUCTIONS 


—EXPERIENCE SINCE 1914— 
550 fifth eveave 


‘ 


new york 36, n. y ¥ 


7 211 w. cumberland 
* 
, 


* knoxville, tenn 








POLY-CONS 
FILMSTRIP CONTAINERS 


made of POLYETHELENE the miracle 
plastic of “SQUEEZE-BOTTLE” fame. 


FIRST with ATTACHED LIDS! 
NO more LOST or WRONG lids, equipped 
for snap-in or adhesive labels. 
FLIP-OPEN, SNAP-SHUT with ONE hand. 


No scratch, no dent, no rust. Lightweight, 
unbreakable, durable, moisture-proof 
protection. Variety of colors. Fits standard 
storage facilities. Competitive prices. 
Write now for full details, specify quan- 
tities desired. 


RICHARD MFG. CO. 
5914 Noble, Van Nuys 1, California 





SET UP FOR 


GROUP VIEWING w 
3 SECONDS FLAT! 


No Screen . . . No Darkened Room 





The New C.O.C. 


AUTOMATIC 2x2 
PROJECTION VIEWER 


BUILT-IN HOODED COVER 


+ BRILLIANT 6” x6” LENS SCREEN Only 

+ F:3.5 FOCUSING LENS 

+ PORTABLE $3 45° 
- HANDSOME, DURABLE FINISH 


* BUILT-IN AUTO SLIDE CHANGER 


The perfect visual aid for business and industry 
See your dealer now . . . or write Dept. B 


Camera Optics Mfg. Corp. 
101 West 47th Street, N.Y.C. 36, N.Y. 
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Robotape a Prime-Mover in 
Audio-Visual Demonstration 
. Robotape 


which 


a sound tape player 
starts and stops automati- 
cally, plays a continuous loop of 
tape and features a series of inaudi- 
ble signals which will trigger any 
kind of a device that moves has 
been introduced to the audio-visual 
demonstration Oakton 
Engineering Corporation, Evanston, 


Illinois. 


Robotape units are being used to: 


world by 


run slide and strip film projectors 
and sper ially designed continuous 
slide projectors; light up a series 
of transparencies showing the devel- 
opment of a product; animate dio- 
ramas to familiarize employees, 
stockholders and the public with the 
functions of a business; make me- 


chanical robots walk and talk. 
Application Wide and Varied 
According to Anthony Flan, presi- 

dent of Oakton and 

Robotape, “There's practically noth- 


designer of 


ing we can't accomplish in the audio, 
audio-visual and audio-demonstra- 
tion fields with Robotape.” 

Flan bases his boast on the ma- 
chine’s performance since it was 
released for production six months 
ago. Robotape has operated a bull- 
dozer—starting the engine, shifting 
gears, rotating the tracks and lifting 
the 3-cubic-yard scoop. The entire 
job of moving the 2-ton bulldozer 
was done by less than 30 pounds 
of Robotape equipment. 

Robotape has operated such 
things as an hydraulic transmission, 
an air conditioner, a four-way 
driver's seat and a cut-away engine. 
In each instance, the Robotape- 
activated demonstration included a 
tape recorded speech synchronized 
with the product action. The con- 
tinuous loop carries up to 17 min- 


utes of selling conversation. 


Here Are Some of Its Uses 
The machine has been used to 
up the sales of car batteries, anti- 
freeze, motor oil, vitamin tablets. It 
has operated a remote control tele- 
vision set, toy trains, and a washer- 
dryer combination. Its impulse sales 


include demonstrations in 


jobs 
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we 


supermarkets and department stores. 

Robotape’s muscular and vocal 
power emanate chiefly from a one 
foot cube weighing 14 
Robotape | Audio-Vendor } cartridge 


pounds, 


tape is made of Mylar. The unit can 
run 24 hours a day and has. in 
tests, run for 3,000 hours continu 
ously. 

details 


Engi 


Specifications and other 
Oakton 
neering Corporation, 725 Oakton 


Street, Illinois, Ld 


are available from 


Evanston, 


Fact Sheet on Anamorphic Lens 
Use Available from Radiant 


* Cameramen interested in l6mm 
filming and projection of wide 


screen motion pictures can obtain 
pertinent facts of anamorphic pro 
a comprehensive folder 
recently published by Radiant Man 
ufacturing Corporation, Chicago. 


jection in 


The Radiant fact sheet itemizes 
all the details of the Superama “16” 
both taking 
and projecting L6mm films at a 2.66 


anamorphic lens for 


to | aspect ratio. The folder cate 
gorizes and answers questions of the 
l6mm picture-maker, offering tips 
for producing anamorphic films. 
Complete size and price ranges 
of the Radiant 
are shown together with prices and 


wide screen line 


physical descriptions of the anamor 
phic lenses designed by Panavision 
Incorporated of Hollywood. Copies 
of the fact sheet are available upon 
request to: Radiant Manufacturing 
Corporation, 2627 West Roosevelt 
Rd., Chicago 8, IL 


Bethlehem Premieres: 
(CONTINUED FROM PAGE 12) 
Metal 
Company, both at York, Pa.; L. and 


pany and Lyon Products 
H. heat-treating shop in Newark, 
N.J. 

Care was taken to equate condi- 
tions at all the plants so that pho- 
tography-wise the color would 
match throughout. The entire pro- 
duction, including script writing 
and film editing, required a full 
year. 

Film Covers 5 Grades of Steel 

The 30-minute film covers 5 gen 
eral grades of tool steel, comprising 
carbon or water-quenched types, oil 
and air-hardened, and shock, hot 
work, and high-speed tool steels, 
Bethlehem, through inventors Fred- 
erick W. Taylor and Maunsell 
White, developed high-speed tool 
steel first demonstrated at the Paris 
Exposition in 1898. 

Since the emphasis is fairly tech- 
nical, the film is obviously aimed 
for use by engineering groups, tech- 
nical societies, and business organi- 


zations. 4 
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Turbine-cooled projector with 
fixed magazine for 16 slides 
Has built-in 500 watt pro 
jector, 5-inch projection tens 
7-second automatic and push 
button controls. Slides 
change automatically but 
any one may be referred back 
to by @ quick turn of the 
magazine drum. Can also be 
had with interchangeable 
magazines 


YOU 
ARE GOING 
TO GETA 
PROJECTOR 


SELECTROSLIDE 
JUNIOR 


750-1000 watt, turbine-cooled 
projector. Changeable 48 
slide magazine. 5-inch anas 
tigmat lens. 7 of 16 second 
automatic control or remote 
control, Runs continuously 
over long periods of time 


NOT GET 
THE BEST without attention. This 
? model also available with 


e various focal length lenses 
from 2 to 10 inches 
STANDARD 


SELECTROSLIDE 


WHY 





Now 32 years of scientific experience and research make 
SELECTROSLIDE the discerning selection for your exacting requirements 


There is a SELECTROSLIDE to fit every projection problem — consult us 


ilustrated literature available — no cost or obligation 


Spindler & Sauppe «0 


2201 Beverly Blvd 


Los Angeles 57, Calif, Phone 


DUnkirk 9.1268 





More Pictures and More News About Business Pictures 
In Every DeLuxe Issue of the Better BUSINESS SCREEN 


lighting problems? 


call Jack Frost 


Any time the job calls for extra light- 
ing, tough lighting problems on the set 
or on location anywhere, call on Jack 
Frost, world’s largest supplier of tem- 
porary lighting facilities. 

Our complete equipment and expert 
skills in lighting have been used for 
yeors on some of the country's top 
shows, movie sets and TV productions. 
Rental Equipment at low cost. Service 


includes installation and removal all at 
the one low cost. 


JACK A. FROST 


Department BS 
234 Piquette Ave., Detroit 2, Mich. 
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* For a clear picture... 


hYbt TO THE UNKNOWN 


* there ia no substitute 


for acientific insight 
essential lo modern induatry’ 


scientific films 


4aen & OPEL AHO ANG ABBOCIATES 
rita peor ees 


iva 


Just released—vunused U. S. 
Navy surplus sound projector 


100’ Eyemo 35mm $295.00 


(complete with 2° Eymax Lens) 
16mm Houston Developer $2250.00 
35mm Houston Developer $3250.00 


All MERCHANDISE FULLY GUARANTEED 
SUBJECT TO YOUR ACCEPTANCE 


SEMLER INDUSTRIES, INC. 


6653 LANKERSHIM BOULEVARD 
NORTH HOLLYWOOD, CALIFORNIA 
Phone: STanley 7-1554 


WOMEN AND THE SCREEN: 


'CONTINLTC ED FROM PACE SIXTY rwo} 


industry to show meal ideas for hurry up of 
casions. The Gerber Company began its film 
program with Mealtime for John Henry, which 
shows importance of good nutrition for infants. 
It also has caught on as an instructional film in 
prenatal courses for expectant mothers. 

\ film originally made for the classroom en 
joys high favor with women audiene es. as in 
the case of It's All in Knowing How, a mixture 
of nutrition and psychology sponsored by the 
National Dairy Council 

Monsanto ( hemi al ( ompany spurred sale of 
a lot of dishes and other articles for its cus 
tomer, the plastics industry, by showing women 
the chemical proe (SSCR involved. research in the 
world of atoms and molecules to show how man 
has helped himself through chemistry to nature's 
bounty. The World That Nature Forgot is the 
title 


Long Live the Ladies tells the labor manage 
ment story for Maytag, comparing the workload 
of the 1900 homemaker with the leisure of to 
day. It is circulated by the Maytag Company 
Film Library, Newton, lowa, and has been 
well received. The American Agricultural Chem 
ical Company has sponsored pictorial advice on 
flower growing with How Green is Your Garden 
containing all kinds of know-how for women 
(and their husbands), shots of parks, play 
grounds, and other community spots beautified. 
Do-it-yourself projects are shown in films like 
Weekend Remodelers in which the whole family 
pitches in to install wall and floor tile. This 
double purpose film also was used in a course 
at Georgia Institute of Technology. 

General Electric spurred the age-old fight 
against pollution with Clean Waters, the kind of 
film that can mobilize women power into a 
mighty reform movement as rising populations 
create new sanitation problems. Clean Waters 
prints travelled for 11 years, forming a tide of 
civie action that resulted in more stringent laws, 
building of sewage disposal piants, and a more 
enlightened attitude on the part of politicians 
toward allowing streams to be polluted. 

It is hoped that film makers and sponsors will 
meet the challenge and give American women 
something to think about, ideas instead of house 
hold hints, and a pattern for living instead of for 


sewing. ni 


SPLICES STICK WITH 


available in 1-oz., 8-oz., 16-oz. bottles 


SPECIALIZED LABORATORY SERVICES 


5mm Blow up Color and 
B&W Negatives and 
Theatre Release Prints 


from 16mm originals 


Specialists in 


shrunken film reproduction 


DISSOLVES, WIPES, MONTAGES 
ZOOMS, SUPERIMPOSURES 


AND OTHER SPECIAL EFFECTS 


35mm Separation Positives and 
Eastman Color Internegatives 
made on our unique, exclusive 


precision Triple-Head printer 


FILMEFFECTS 


OF HOLLYWOOD 
1153 North Highland Avenue 
Hollywood 438, California 

HOlly wood 9-S800 


FILMEFFECTS OF HOLLYWOOD 


G 








Library 


A SUPERB COLLECTION OF 
MOOD AND BRIDGE MUSIC 








For Details Write: 


AUDIO-MASTER Corp. 
17 East 45th St. - New York 17, N. Y. 


Roger Wade can make 


a film to help you 


sell }t* better! 


Roger Wade Productions 
LS West 46'> Street New York 3 


1‘ ephone Clrele 7-679 
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Tips for Better Business Showings 


Regular Print Care and Reconditioning Are 16mm “Musts” 


SHABBY PRINTS are a 


medium for conveying a visual 


story. The production may be excel- 
lent, and the prints turned out by 
the laboratory may be perfect, but 
if they become fouled up with dirt 
or oil, or marred with scratches, or 
go in and out of focus due to buckle 
or curl much of their effectiveness 
at point of projection can be lost. 
Such blemishes and defects irritate 
audiences and, more often than is 
generally realized, divert attention 
from the subject matter. The full 
impact of the message can so easily 
be lost or at least weakened. 

Film protection, by such a process 
as the Peerless 


others, can do 


Treatment. and 


much to guard 
against damage and lengthen the 
film. But few 


more delicate than film, 


life expectancy of 
things are 
and the numerous and variable haz- 
ards to which it is constantly ex 
posed in screening, handling and 
even in storage may easily shorten 
its useful life. 


Service Begins With Inspection 


Film reconditioning is aimed at 
meeting this problem. It begins with 
inspection to ascertain just what is 
needed to bring the film back to 
the best condition, Of 


course, no film that has been seri 


possible 


ously damaged will evet be quite 
the same again. But much damage 


can be largely undone, or at least 


remedied. Also there are other 
things that mar film which are not 
actual damage, but unless taken 
care of, will lead to damage. 


All prints should be cleaned from 
time to time usually after every few 
alter 


every few screenings. The determin 


bookings——-in rare instances 


ing factor is whether oil from the 
a more than 


dust 


projector, of average 


amount of from the air, o1 
other foreign matter, has gathered 
on the film 


often used on prints to 


Lubricants, which are 


them 


SOUND RECORDING 


at a reasonable cost 
High fidelity 16 or 35. Quality 


guaranteed. Complete studio and 
laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., 
Cleveland 3, Ohio 
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through projectors, tend to attract 
dirt. Oil from projectors also often 
adheres to prints, and particles of 
film fleck off 


and settle on the print. 


emulsion sometimes 


If allowed to remain, any such 


foreign matter may become pet 
manently imbedded in the emulsion. 
In some cases it may accumulate on 
the film surface, pile up and harden, 
then dig abrasions in the emulsion 
and base. Cleaning in time with 
proper solvents will meet this prob 
lem. And for many prints this is all 
that is necessary. But there must be 
assurance that cleaning is done care 
fully, by skilled personnel with efh 
cient equipment and the most suit 


able solvents available. 


Scratches Can Be Removed 


Scratches on the base side are al 
ways removable. Emulsion scratches 
can be made to disappear by chem 
ically treating the emulsion so that 
they disappear, except in the rare 
instances where they are so deep as 
to penetrate right down to the base 
For then there remains no photo 


graphic image to restore. Remov 
able also are pits and digs. When 


Sell Your Ideas 


PRESENT THEM WITH A 







sign Port-a-Stages 
strength and are rock steady. 
traveling or one time shows. 


RENT OR BUY 
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. . » beyond belief! 


Standard Port-a-Stages and new unique de 
are engineered for 
Practical for 


seen on the screen these are usually 


“rain.” If they occur on 


the sound track, 


known as 
offensive crackling 
may result, Scratches are conspicu 
wus not only because of 
light 
they are 


improper 


refraction but also because 


veritable havens for dirt 
Thorough pre-cleaning is therefore 
an essential ste p m rejuvenating 
scratched o1 pitted film 

There are two systems of remov 
ing scratches now in general use in 
the United States. Both have proven 


successful over many years 


Basic Causes of Brittle Film 


Many 


dr y out 


things can cause film to 


heated rooms, some ly pes 
heat of 
projector lamps, a dry climate. The 


“buckle 


and sometimes shrinkage. Any of 


of air conditioning, the 


result is usually “curl” o1 
these conditions tends to throw the 
picture in and out of focus, Drying 
out or CXCESSIVE « old may also cauuse 
brittleness. All these conditions put 
an extra strain on the print during 
proyes tion, Cs pec ially on perfora 
titons. These may become nicked or 
torn, and the film may even break 
usually first at splices, but later else 
where. A treatment such as the Pees 
less “RH” will usually eliminate or: 


buve kle » 


store pliability, bring the percentage 


at least reduce curl of 


(CONTINLCED ON THE NEAT PAGE) 














COMPLETE 
MOTION PICTURE 
LABORATORY 
FACILITIES 


PRINTING 
PROCESSING + RECORDING 


All 16mm motion picture 


and 35mm slide and film 


strip service 


- FILM SERVICE 
apilal FILM PRODUCTION 


radio trans« riptions 









224 ABBOTT ROAD 
EAST LANSING, MICH,’ 


Build Your Audio-Visual Library 
With Bookself Aid: See Page 68 
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WRITE FOR FREE CIRCULAR 


COMMERCIAL PICTURE 
EQUIPMENT, INC. 


1800 W. COLUMBIA AVE 
CHICAGO 26, U.S.A 


BRiargate 4.7795 











__EASTERN STATES _ 


* CONNECTICUT « 
Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


* MASSACHUSETTS « 


Cinema, Ine., 234 Clarendon St., 
Boston 16. 


* NEW JERSEY « 
Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 
Association Films, Inc., Broad at 
Elm, Ridgefield, N. J. 


* NEW YORK « 
Association Films, Inc., 347 
Madison, New York 17. 
Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo. 
Comprehensive Service Corp., 
245 W. 55th St., New York 19. 


Crawford, Immig and Landis, 
Ine., 200 Fourth Avenue, New 
York 3, New York. 


The Jam Handy Organization, 
1775 Broadway, New York 19. 


Ken Killian Co, Sd. & Vis, Pdts. 
17 New York Ave., Westbury, 
N.Y. 


5. O. 8. Cinema Supply Corp., 
602 W. 52nd St., New York 19. 


Training Films, Inc., 150 West 
54th St., New York 19. 
Visual Sciences, 599BS Suffern. 


* PENNSYLVANIA « 


The Jam Handy Organization, 
Gateway Center, Pittsburgh 22. 


J. P. Lilley & Son, 928 N. rd 
St., Harrisburg. 


a ey Pictures, Inc., 4729 
udlow St., Philadelphia 39. 


* WEST VIRGINIA « 
B. 5. Simpson, 818 Virginia St., 
W., Charleston 2, PH 6.6731. 


SOUTHERN STATES 


* ALABAMA « 

Lewis M. Stone, Projector Serv- 
ice. “Specialized in Service.” 
1409 Ford Ave., Tarrant City 7, 
Ala. 


* FLORIDA « 
Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 

* GEORGIA ¢ 
Colonial Films, 71 Walton St, 

N.W., Alpine 5378, Atlanta. 
Stevens Pictures, Inc., 10) Walton 
St., N. W., Atlanta 3. 


USE 





NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


* LOUISIANA « 
Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 
Phones: CA 8945 -RA 9143. 


¢ MISSISSIPPI « 
Herschel Smith Company, 119 
Roach St., Jackson 110. 
* TENNESSEE « 
Southern Visual Films, 687 
Shrine Bldg., Memphis. 
Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville. 
* VIRGINIA « 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
Ma 56-1371. 


MIDWESTERN STATES 


* ILLINOIS « 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 


Association Films, Ine., 56) Hill- 
grove, LaGrange, Illinois. 

Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 

The Jam Handy Organization, 
230 N. Michigan Ave., Chicago 1. 

Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


* IOWA « 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, lowa. 


* KANSAS-MISSOURI ¢ 
Erker Bros, Optical Co., 908 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


* MICHIGAN « 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


* OHIO « 
Ralph V. Haile & Associates, 


326 E. Fourth, Cincinnati 2. 


THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT 


« OHIO « 


Academy Film Service Inc., 
2110 Payne Ave., Cleveland 
14, 


| 
| 


Fryan Film Service, 1810 E. 12th | 


St., Cleveland 14. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

The Jam Handy Organization, 
310 Talbott Building, Dayton 2. 
Twyman Films Inc., 400 West 

First Street, Dayton. 
M. H, Martin Company, 1118 
Lincoln Way E., Massillon. 


_ WESTERN STATES 


¢ CALIFORNIA ¢ 
LOS ANGELES AREA 


Donald J. Clausonthue Co., 1829 
N. Craig Ave., Altadena 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 


Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 
wood 28. 


The Jam Handy Organization, 
1402 Ridgewood Place, Hol- 
lywood 28. 


Ralke Company, 829 S. Flower St., 
Los Angeles 17. 





8.0.8. Cinema supply Corp., 
6331 Hollywood Blvd., Holly’d 28. 


Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 

SAN FRANCISCO AREA 

Association Films, Inc., 351 Turk 
St., San Francisco 2, 

Westcoast Films, 350 Battery St., 
San Francisco 11. 

* COLORADO « 

Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 
ver 3. 

* OKLAHOMA « 

Cory Motion Picture Equip- 
ment, 522 N .Broadway, Okla- 
homa City 2. 


* OREGON « 
Moore’s Motion Picture Service, 
83 N. W. 9th Ave., Portland 
9, Oregon. 
¢ TEXAS « 


Association Films, Inc., 1108 
Jackson Street, Dallas 2. 


George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 


* UTAH « 


Deseret Book Company, 4 E. So. 
Temple St., Salt Lake City 10. 


FILMS AND PROJECTION 









> * 
Save That Print! 
(CONTINUED FROM PRECEDING PAGE} 


of shrinkage down to projector 
sprocket tolerance. 
How long the 


treatment involving 


effectiveness of 
rehumidifica- 
tion will last is unpredictable. This 
is so especially if the print is again 
subjected to conditions similar to 
those which caused drying out. But 
if proper care is taken treated films 
will have their useful life substan- 
tially extended. 


All Splices Double-Checked 
Repairs include the remaking of 
splices, or. where possible, repair of 
splices that have opened up or be- 
otherwise defective. Nicked, 
broken perforations can 
also be repaired. When repairs in- 


torn of 


volve only a splice or two, or a short 
section of perforations, they are 
usually included in the inspection 
charge. On the other hand, when 
they are more extensive, the work is 
usually done on an hourly-charge 
basis. 

Sometimes, on inspection, a print 
is found to be not worth the cost 
necessary to put it into the best 
possible shape. A new print to re- 
place it may cost only a little more 
than the cost of reconditioning. In 
such cases it is best to merely have 
the old print cleaned for temporary 
use until the replacement print be- 
comes available. 


Replacement Footage Identified 
In other instances, sections of 
footage may be missing or damaged 
beyond repair, but the print may 
otherwise be in good condition. A 
good will 
identify just what replacement foot- 
age is required and then, when it is 
received, cut it into the print. 


reconditioning service 


The cost of replacement footage 
is high, and there are often delays 
in obtaining it. Moreover, matching 
new footage to an old print in color 
and density is usually not too satis- 
factory. 

When two or more prints of a 
subject are available and replace- 
ment footage is required the expense 
of buying new footage can some- 
times be avoided. If at least one of 
the prints is in such generally un- 
satisfactory condition as to be ready 
for discard sufficient usable footage 
can often be salvaged to substitute 
for the footage missing or irrepar- 
ably damaged in the better prints. 
When all the prints were made in 
the same laboratory run, there is 
matching 


much better chance of 


color and density. This is usually 
called 


ing” is the more constructive term. 


“canibalizing” but “salvag- 


In recent years more and more 
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attention has been given to the con- 
servation phases of film work. Re- 
conditioning of prints can prolong 
substantially their useful life and, 
at little cost, avoid extensive replace- 
ments. Reconditioning can be a 
boon to any film budget because it 
makes funds available jor purchase 


of neu subjects. La 


* © + 


Trans-Atiantic PR Film Unit 
Organized by Madeleine Films 
*A_ public 


ment to service private 


relations films depart- 
American 
companies and institutions has been 
organized by Madeleine Films. S.A.. 
trans-Atlantic motion picture pro 
ducers with headquarters in Paris 
and Nice. 

Development of this international 
facility for business sponsors was 
presaged by the recent completion 
of a two-reel film for the Fairchild 
Engine and Aircraft Corporation. 
Previously, Madeline Films had con 
centrated on feature productions 
and documentaries for U.S., Euro- 
pean and United Nations Agencies. 

Wilson and Pryor, 1025 Connecti- 
cut Avenue, Washington, D.C., has 
been named as U.S. representative 
of Madeleine Films’ Public Rela- 
tions Films Department. Head of 
the new Peter Baylis, 
producer-in-chief of the 


section is 
former 
short film department of Associated 
British Pathe and a documentary 
producer for Madeleine. 

Madeleine Films, S.A.. was found- 
ed in 1950 by Stuart Schulberg and 
Gilbert de Goldschmidt. The studio 
is licensed by the Centre National 
du Cinema for all film production 
activities in France and is capital- 
ized at 10,000,000 franes. It is afh- 
liated with film producers in the 
United Kingdom and on the Con- 
tinent. 

In announcing the pr film depart- 
ment, Schulberg said, “On the basis 
of recent soundings in the United 
States, we are convinced that now is 
the time to offer such services. The 
Public Relations Films Department 


of Madeleine is now equipped to 
undertake research; scripting ; pro- 
black and 
white, on 16 or 35mm film: anima- 
tion: 


duction in color and 


processing and laboratory 
supervision; foreign versions and 
dubbing; European distribution ar 
rangements; and consultation on in 
ternational production, distribution 
and costs.” Lad 


“Agriculture Means Industry” 
Shows Manitoba Potential 
® The advantages that industry and 
agriculture offer each other is shown 
in a new motion picture sponsored 
by the Manitoba, 
Canada, Agriculture Means Industry 
In color, the 15-minute film will 
be circulated inside and outside the 


Province of 


Province of Manitoba to promote 
industry based on agriculture. 
Manitoba's prairieland prov ides a 
market for farm equipment alone ol 
more than $80 million a year, the 
film points out. More plants are 
needed to produc fungK ides. ised 
ticides, fertilizers and farm pharma 
ceuticals for prairie farmers 
Conversely, Manitoba is a ripe 
setting for industrial plants depend 
ing on farming areas for raw ma 
terials canneries, meat packers, 
frozen food plants, dairy processors 
and a host of others. The prairie 
regions have a gross agricultural 
return in excess of $1.5 billien dol 
lars per year—-an enormous market 
or source of supply for industry. 
{griculture Means Industry was 
produced by Crawley Films, Limited 


of Ottawa, Ontario. i» 


© o © 


Odell Joins Cathedral Films 

® Ben B. Odell. vic e-president of the 
California Bank, has been elected 
treasurer of Cathedral Films, Bur 
bank. He has had close contact with 
the organization since its inception, 
and has been an active leader in 
church and community life, was for 
25 years director of the Hollywood 
Chamber of Commerce and has 


served on a number of committees. 





MATTES @® INSERTS ® FADES © DISSOLVES 


WIPES © SUPERIMPOSURES 
MOTION PICTURE & TELEVISION 


OPTICAL EFFECTS 


BLACK and WHITE 


COMPLETE MOTION PICTURE EQUIPMENT 


RENTALS 


FROM ONE source 


CAMERAS 


MITCHELL 


lémm 
35mm Standard 


35mm Hi-Speed 
35mm NC © 35mm BNC 


BELL & HOWELL 


Standard © Eyemo ® Filmo 


ARRIFLEX 


lémm © 35mm 


WALL 


35mm single system 


ECLAIR CAMERETTE 


35mm © 16/35mm 


Combination 


AURICONS 


all models single + 
Cine Kodak Special 
Maurer ® Bolex 


Blimps © Tripods 


DOLLIES 


Fearless Panoram 
Cinemobile (CRAB) 
Platform © Western 
3 Wheel Portable 


LIGHTING 


Mole Richardson 
Bardwell McAlister 
Colortran 

Century 

Cable 

Spider Boxes 

Bull Switches 
Strong ARC-Trouper 
10 Amps 110V AC 5000W 
2000W -750W 
CECO Cone Lites 
(shadowless lite) 
Gator Clip Lites 
Barn Doors 
Diffusers 

Dimmers 


Reflectors 


WE SHIP VIA AIR, 
RAIL OR TRUCK 


Rane € 


EDITING. 


Moviolas © Rewinders 
Tables © Splicers 
Viewers (CECO) 


GRIP EQUIPMENT 

Parallels © Ladders 
Steps © Apple Boxes 

Scrims © Flags 

Gobo Stands 


Complete grip equipment 


SOUND EQUIPMENT 
Magnasync- magnetic film 
Reeves Magicorder 

Mole Richordson Booms and 
Perambulators 


Portable Mike Booms 


Portable Power Supplies to 


Operate camera and recorder 


ri 


GAMERA EQuiemen C. 


Dept. $-6-19 - 315 West 43rd St., New York 36, N. Y. 





Over 8,000 Leading Business Companies and Ad Agencies 
Look to BUSINESS SCREEN for Business Film Leadership 





J need if 


358 Audio-Visual Dealers 


across the country offer you 
_ expert projection service ... 
i a! 


WHEN you need it 


experience to furnish: 


For perfect showings in your meetings, exhibits and 
Other functions involving the use of audio-visual 
@quipment, call on a NAVA Audio-Visual Dealer, As 


a specialist in audio-visuals, he has the equipment and 





















































35mm or 16mm 


or COLOR 
SPECIALIZED TITLES 


RAY MERCER & CO. 


PHONE 


4241 


ESTABLISHED 1928 


NOrmandy 3-9331 


OR WRITE FOR SPECIAL PHOTOGRAPHIC 
OPTICAL EFFECTS CHART & 


NORMAL AVE., 


INFORMATION 


HOLLYWOOD 29, CALIF. 








NUMBER 





4 





* VOLUME 17 1956 



















@ Motion Picture Projection © Tape Recording of your 
meeting 

© Public Address Equipment 

© Equipment rental—projectors, 
screens, recorders 


@ Slide or Overhead Projection 

@ Filmstrip, sound filmstrip 
projection 

Other services of NAVA dealers include rental and sale of audio 

visual materials and equipment, and repair of equipment 

For a list of NAVA dealers coded to show their services, write to 





“AubIe MWA NATIONAL AUDIO-VISUAL ASSOCIATION, Inc. 
pssocsaTiO 2540 Eastwood Avenue « Evanston, Illinois 
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The BUSINESS SCREEN Bookshelf 


Numper or REererences on 
A various phases of film produ 
tion and use are available to the 
Sponsor and 


producer of audio 


visual media, These references in 
clude primers, analytical and critical 
studies, handbooks and manuals 
Volumes listed below are avail 
able by mail order from the Bust 
NESS SCREEN BOOKSHELF service at 
our Chicago editorial headquarters 
Recommended as particularly 
helpful among the works on pro 
duction are 
American Cinematographer 
* Hand Book and 
Guide, by Jackson J 
ican Cinematographer, (Ninth Edi 
pages: Basic facts on 
photographic methods 


Reference 
Rose. Amer 


tion) 3] 
materials 


and ¢ quipment, ($5.00) 


USE ORDER NUMBER 101 


l6mm Sound Motion Pictures, 
* by W. H. Offenhauser, Jr., 
Inter-science Publishers, Inc., 565 
pages: a manual treatment of Lomm 
useful to the 


sional or amateur, ($11.50) 


production, profes 


USE ORDER NUMBER 103 


Handbook of Basic Motion Pic- 
* ture Techniques, by Emil | 
Brodbeck, McGraw-Hill Book Com 
pany, Inc., 307 pages: A statement 
of film 
(86.50), 

USE ORDER NUMBER 105 


production fundamentals 


The Reeording and Reproduc- 
* tion of Sound, by Oliver Read, 
Howard W. Same & Co., Ine., 800 
pages: A competent and thorough 
examination of sound recording in 
its several phases, ($7.95) 

USE ORDER NUMBER 106 


The Technique of Film Editing, 
Sd compiled by Karel Reisz h arrar 
Straus and Cudahy, 262 pages: An 
analysis of film editing problems by 
10 experienced film makers as com 
piled by Karel Reisz for the British 
Film Academy 


editors and television directors 


guidance for film 


(8,90) 


USE ORDER NUMBER 108 


DETACH AND MAIL WITH YOUR CHECK 


Preparation and Use of Audio- 
* Visual Aids, by Haas and Pack- 
er, Prentice-Hall, Inc., 381 pages: 
Instructions and suggestions on the 
effective preparation and use of 
visual-aids, ($6.65) 


USE ORDER NUMBER 109 


The Dollars and Sense of Busi- 
* nese Films, by the Films Steer 
ing Committee of the Association 
of National Advertisers, 128 pages: 
Analysis of the cost and circulation 
records of 157 sponsored films. 
| ELE 


USE ORDER NUMBER 301 


The Film in Industrial Safety 
* Training, by Paul R. Ignatius, 
Harvard University Press, 119 
pages: An explanation of how films 
can aid in achieving a good safety 
record; a discussion of problems in 
volved, ($1.50) 


USE ORDER NUMBER 302 


The Use of Training Films in 
* Department and Specialty 
Stores, by Harry M. Hague, Har- 
vard University Press, 147 pages: A 
study of film use in retail training 
which cites obstacles to be avoided 
($1.50). 


wv overcome 


USE ORDER NUMBER 303 


® Worthwhile books on educational 
aspects of audio-visual use include 


such texts as 


Audio-Visual Methods in Teach- 
* ing, by Edgar Dale, Revised Edi- 
tion, The Dryden Press, 520 pages: 
which reviews the audio-visual field; 
theory and 


1 wuld to practi e. 


*t) ) 


USE ORDER NUMBER 401 


Auclio-Visual Materials, by Wit 
* tich and Schuller, Harper & 
Brothers, 554 pages An exposition 
of the nature and use of audio-visual 
materials, ($6.15) 


USE ORDER NUMBER 402 


BUSINESS SCREEN BOOKSHELF 


7064 SHERIDAN ROAD ¢ 


Please ship the following (indicate by number 


Name 
Firm or Schoo! 
Addreww 


City 


CHICAGO 26, 


WLINO'S 


punt enclosed § 


Zone State 


BOOKS WILL BE SHIPPED POSTPAID IF CHECK ACCOMPANIES ORDER 


STUDIO TOOLS: 


Kinevox Slater Records Slate 
Data, Sound Sync Mechanically 
® An automatic slater, said to save 
an average of 10 feet of film on 
every take has been announced by 
the Kinevox Division of Electro- 
mation Co. The Kinevox Slater re- 
cords sound synchronization and 
slate data with an external preset- 
ting device. The slater includes an 
adapter for the BNC Mitchell cam- 
era and adapts to any l6mm or 
somm motion picture camera. 

In operation, the slater is swung 
into position before the lens, before 
each take. Normally, no change in 
camera focus is required due to the 
optical arrangement of the lenses 
in the slater. The slater carries its 
own internal illumination, powered 
from batteries which are part of the 
unit and controlled by a three-step 
light control for complete legibility 
at different lens stops. 

Before using, the slate informa 
tion is pre-set to include scene num 
ber, alphabet, four numeral settings, 
and type of scene: dawn, dusk, day 
interior, day exterior, night interior 
or exterior, or wild shot. Two re 
movable cards for additional in 
formation, such as name of produc 
tion and name of cameramen, are 
provided, 

As camera comes up to speed, 
the slater’s optical arm is raised into 
position before the lens. A trip but- 
ton, manually operated just as the 
camera is reaching speed, sounds a 
buzzer. Simultaneously, a marking 
line appears along-side the picture 
of the slate. The marking line and 
buzzer establish optical and sound 
The slater optical 


arm 1s dropped clear of the lens and 


synchronization. 


shooting begins just as the camera 


reaches speed, a 


” 


“Fruit-Freeze” Helps to 
Keep Fruit Items Photogenic 
* How to keep fresh fruit looking 


fresh during preparations for mo 


tion picture filming and still pho 


tography appears to be answered 
with the introduction of a new anti 
darkening agent, Fruit-Freeze. 

Fruit 
Merck & Co., Ine., Rahway. 
\.J., announce that the product will 


keep fruit fresh and retain its na 


The manufacturers of 


| recze 


tural color for several hours. Al 
though the product primarily is di 
signed for use in freezing fruit. its 
application to the photographing of 
fruit became evident. 
Working on advertising photos 
for Fruit-Freeze, a 
noticed that th 


photographer 
fruit on which the 
product had been sprinkled about 
two hours before looked fresh and 


firm as when it was cut, the com 


pany reports. It was not necessary 
to prepare more cut fruit. Merck & 
Co. claims the product will hold the 
natural color of fruit even longer. 
= * * 

Hollywood Film Offers Catalog 
® Availability of a new catalog of 
l6mm and 35mm precision editing 
equipment, reels, cans, and shipping 
cases has been announced by the 
Hollywood Film Company, 956 
North Seward St., Hollywood 38, 
California. The catalog can be se- 
cured on request, using your com- 
pany letterhead. 


National Drug Presents: 


(CONTINUED FROM PAGE 48) 


and at whom its initial distribution 
has been directed. 

To make the absence of any com- 
“sell” complete, 
the name of the product is not re- 
ferred to at all, either visually or 
verbally, in the entire film. National 
Drug felt that the product was itself 
sufficiently unique so that a request 


mercial-sounding 


from a doctor to his apothecary for 
“National Drug’s new trypsin prep- 
aration” would be all that was re 
quired. In addition, of course, the 
company’s trade advertising and 
follow-up calls by salesmen serve to 
tie in to the film the brand name 
Parenzyme 

The completely straightforward 
approach of this film required a 
great deal of foresight and no little 
courage on the part of its sponsor. 
Possessing both of these qualities in 
considerable quantity, Dr. Gustav J. 
Martin, Director of Research for 
The National Drug Company, who 
supervised the medical structure and 
content of this motion picture, is 
largely responsible for making this 
unique approach possible. That his 
vision was accurate is already ap 
parent; a bare three months after 
the film’s release more than a thou 
sand bookings to medical groups 
have been confirmed, including a 


Ameri 


it its June 


place on the program ol the 
can Medical Association 
convention in Chicago 

And that most important single 
measure of success—sales—is bear 
ing out the fact that telling all of 
the facts, good and bad. about a 
drug product, is the way to convince 
doctors to try it. Sales have in 
creased in every area where the film 
has been shown. 

From the 


view, Pathescope reports that work 


producers point of 
ing with a client who views his sales 
problems only in the light of the 
rays from Diogenes’ lamp has been 
a thoroughly ple asant experience, 
Their present experience has demon 
strated that complete honesty can 


be a formidable sales weapon. & 








NEW ‘EDIT1Ac 


16mm 39mm 
SIMULTANEOUSLY © 


Rewinding operations 
simplified by a high-speed 
rewind on picture head 


GE Marking and retouching 
50% easier! Optical unit 
swings completely away 
revealing the entire frame rs 
unobstructed! ad 


4 low-speed rewind on 


sound head = and a new 





idea in foot pedal control 


The EDIMAC cuts editing time up to 30% 
Nothing is complicated. Every operation 
is simple, quiet, easy for anyone familiar 
with standard equipment. The principle’s 
the same. But what an improvement! 


EXCLUSIVE 
WRITE TODAY FOR FULL YEAR GUARANTEE! 
COMPLETE INFORMATION, J. G. McAlister guarantees the new 
including price F.0.B. Factory EDIMAC against ali mechanical defects 
and free descriptive booklet for one full year. No other editing 
equipment manufacturer can promise 
The newest, most advanced such trouble-free performance PS 
chan Weotete we absolute safety. Magnetic tJ in previewing light 


head never touches film OAS COPS GrIRES ae 
OuC ' 

J. a. MocAlLlistex Xza.c3. while optic is in use 

(sales & rentals) = 

1117 North McCadden Place 


Hollywood 38, California 


Adjust picture brilliancy at 
the turn of a dial. ee 
Variable light control aids 


Miss Jo Van Fleet wins Academy Award for 
“Best Supporting Actress” in “East of Eden?’ 
Warner Brothers. 


J. G. McAlister Dual Steering “Crab Dolly?’ 
invented by Mr. Steve Krilanovitch, wins Academy 
Award for “Best Support of Camera” from 
Academy of Motion Picture Arts & Sciences 

The J. G. McAlister “Crab Dolly” is being used 

in all motion picture studios 








Call the office nearest you for ...Dramatizations ~- Visualizations - Presentations - Motion Pictures - Slidefilms ~- Training Assistance 


NEW YORK 19 HOLLYWOOD 28 DETROIT 11 DAYTON 2 PITTSBURGH 22 CHICAGO 1 
1775 BROADWAY 1402 RIDGEWOOD PLACE 2821 E. GRAND BLVD. 310 TALBOTT BLDG. GATEWAY CENTER 230 NORTH MICHIGAN AVE. 





